Triple  Crown 


In  1989,  the  winner  was 
Jim  Borgman.  In  1988, 
ditto.  In  1987,  ditto.  For 
an  unprecedented  three 
consecutive  years,  the 
National  Cartoonists’ 
Society  has  selected  The 
Cincinnati  Enquirer’s 
Borgman  as  the  best  edi¬ 
torial  cartoonist  in  North 
America.  That’s  got  to 
mean  something.  It  does: 
talent,  quality  and  con¬ 
sistency.  Jim  Borgman. 
The  Cincinnati  Enquirer. 
Gannett. 
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San  Antonio  Light 

IM^Ve  Hhv  Fafver. 


Named  one  of  the  nation's 

"10  BEST" 

for  the  4th  consecutive  year 


for  the  4th 

The  best  daily... 

The  best  Sunday... 

The  best  special 
edition  coverage... 

A  Hearst  Newspaper 


Recently,  The  San  Antonio  Light’s  TotalSports  was 
honored  as  the  best  daily,  the  best  Sunday,  and  the 
best  special  edition  by  the  Associated  Press  Sports 
Editors  in  their  national  contest. 

The  Light  was  one  of  only  two  newspapers  in  its 
circulation  category  to  sweep  all  three  categories  in 
the  competition. 

For  the  second  year  in  a  row.  Assistant  Sports 
Editor  John  P.  Lopez  also  was  honored  in  the  i 
national  APSE  writing  contest.  ^4 

We’re  proud  to  have  been  honored  by  these 
sports  editors,  but  we’re  even  more  proud  of  rKw 
our  growing  readership  among  San  Antonio’s  J/m  f] 
sports  fans.  /W  1  i 
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Were  msking  news  in  newsprint  technolngy. 
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PC’sinE&P  j 

ESP  will  have  a  special  section  I  V 
entitled  I 

“PCs  —  the  New  Publishing  Computers”  I 
in  the  September  2nd  issue!  I 


This  special  “pullout”  section 
will  focus  on  the 
latest  applications  of 
PCs  in  the  newspaper  industry  for: 
production 
color  prepress 
circulation 
editorial 
classified 
advertising 
and  much  more! 


Plan  now  on  being  in 
the  September  2nd  issue! 
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JULY 

9- 11— ANPA  Foundation,  Newspaper  Adult  Literacy  Conference,  Brown 

Palace  Hotel,  Denver. 

11-12— Wisconsin  Newspaper  Association,  Summer  Meeting,  Wisconsin 
Dells. 

11- 15— International  Society  of  Weekly  Newspaper  Editors,  Summer  Con¬ 

ference,  Ogelthorpe  University,  Atlanta. 

20-22— Arkansas  Press  Association,  Summer  Convention,  Fairfield  Bay. 

20-22 — National  Newspaper  Association,  Electronic  Publishing  Conference 
for  Newspapers,  Hyatt  Regency  Hotel,  Denver. 

20- 22— North  Carolina  Press  Association,  1 16th  Annual  Convention  &  Trade 

Show,  Grove  Park  Inn,  Asheville,  N.C. 

21- 22— Alabama  Press  Association,  Summer  Convention,  Orange  Beach. 

21- 22— Virginia  Press  Association,  Annual  Summer  Meeting,  Virginia 

Beach. 

22- 25— Texas  Daily  Newspaper  Association,  Summer  Meeting,  Corpus 

Christ!. 

22-26— International  Newspaper  Advertising  and  Marketing  Executives, 
Summer  Meeting,  Westin  Copley  Place,  Boston. 

AUGUST 

12- 15— Graphic  Arts  Technical  Foundation,  Conference,  “Integrating  with 

Color  Electronic  Prepress  Systems,  Chicago  Marriott  O'Hare. 

16- 20— National  Associehon  of  Black  Journalists,  Annual  Convention,  New 

York  Hilton  and  Towers,  New  York  City. 

17- 19— West  Virginia  Press  Association,  Annual  Convention,  Huntington. 
27-30— New  York  Newspaper  Publishers  Association,  Summer  Convention, 

Gideon  Putnam  Hotel,  Saratoga  Springs. 

SEPTEMBER 

7-10— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 
The  Carousel,  Ocean  City,  Md. 

6— National  Newspaper  Literacy  Day. 

Seminars/Workshops/Clinics 

JULY 

10- 26 — The  Poynter  Institute  for  Media  Studies,  Writers'  Camp  Fellowship 

for  Kindergarten-8th  Grade  Teachers;  Writers  Camp  for  Elementary 
and  Middle  School  Students,  St.  Petersburg. 

14-15— California  Polytechnic  State  University,  Workshop,  Printing  Process 
Color  on  Your  Small  Press,  San  Luis  Obispo. 

16- 19— SNPA  Foundation,  Seminar,  “Selling  Against  Other  Media,’ 

Galveston. 

17- 16— Gannett  Center  for  Media  Studies,  Technology  Seminar  for  Media 

Professionals,  “Newsroom  Technology;  The  Next  Generation,” 
Columbia  Univesity,  New  York  City. 

19— Inland  Press  Foundation,  Copy  Editing  Seminar;  July  20,  Layout  and 
Design  Seminar,  Henry  VIII  Hotel,  St.  Louis  (near  the  airport). 
19-21- ICMA,  Circulation  Sales  Promotion  Seminar,  Clarion  Hotel,  St.  Louis. 
24-26— ANPA,  Offset  Newspaper  Press  Operation  Seminar,  The  Newspa¬ 
per  Center,  Reston,  Va. 

24-26— Graphic  Arts  Technical  Foundation,  Workshop,  Orientation  II, 
Methods  and  Technologies  of  the  Printing  Processes-Advanced, 
California  Polytechnic  State  University,  San  Luis  Obispo. 

26— Inland  Press  Foundation,  Risk  Management  Seminar;  July  26-27  — 
Cost  Clinic,  Inland  Press  Center  (near  Chicago  O'Hare  Airport). 

AUGUST 

6- 11— Poynter  Institute  for  Media  Studies,  Graphics;  Poynter  Teaching 

Fellowship,  St.  Petersburg. 

7- 11— ANPA,  Desktop  Newspaper  Publishing  Seminar,  The  Newspaper 

Center,  Reston,  Va. 

9-10— ANPA  Foundation — AEJMC,  Cooperative  Committee  Symposium 
on  Community  Newspapers  and  Journalism  Educators,  American 
Press  Institute,  Reston,  Va. 

13- 15— Mid-Atlantic  Classified  Managers  Conference,  Marriott  Hotel,  Rich¬ 

mond,  Va. 

13-16— SNPA  Foundation  Seminar,  Layout,  Design  and  Graphics  (under 
50,000  circulation),  Biloxi,  Mass. 

14 — Knight  Center  for  Specialized  Journalism,  Deadline  for  Applications 
for  “Covering  Cancer"  Course,  Oct.  9-20,  University  of  Maryland, 
College  Park. 
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Its  yours.  Just  for  writing  a  brief  article  for  FineLine,  the  Newsletter 
on  Journalism  Ethics. 

tfeie’s  how  it  works:  Send  us  a  story  about  how  you  faced  a  difficult 
ethical  dilemma  in  your  career  as  a  journalist. 

Upon  acceptance  of  your  article  well  send  you  $500.  It’s  that 
simple. 

Rw  more  information  on  how  you  can  be  a  contribute: 
CALL  TOLL-FREE  1-800-736-0897 
Ask  fie  Rotxn  Hughes 


The  Newsletter  On  Journalism  Ethics 


600  E.  Main  Street,  Louisville,  Kentucky  40202  •  502/584-8182  •  Robin  Hughes,  Editor  •  Barry  Bingham,  Jr,  Publisher 


The  4th 


By  Doug  Borgstedt 


In  Brief 


Newsstand  edition  added 

The  Marin  (Calif.)  Independent  Journal  announced  it 
will  begin  publishing  a  morning  newsstand  edition  for  sale 
in  stores  and  newsracks  in  Marin,  Sonoma  and  San  Fran¬ 
cisco  counties  and  Point  Richmond  on  July  10. 

A  separate  afternoon  edition  of  the  IJ  will  be  published 
for  home  delivery  customers.  Breaking  news  stories  will 
be  updated  between  a.m.  and  p.m.  editions.  The  newspa¬ 
per  will  continue  to  publish  one  morning  edition  on  Satur¬ 
day  and  Sunday. 

The  new  Monday  through  Friday  newsstand  edition  is 
intended  to  provide  Marin  residents  with  the  flexibility  of 
reading  the  IJ  in  the  morning  or  afternoon,  said  Peter  A. 
Horvitz,  publisher  of  the  Gannett  paper. 

He  added  that  the  IJ’s  afternoon  home  delivery  edition 
will  go  to  press  later  than  the  current  home  delivery 
edition,  but  will  still  be  delivered  by  5:30  p.m. 

The  Independent  Journal,  whose  offices  and  printing 
plant  are  in  Novato,  reports  an  averge  daily  circulation  of 
40,000  and  42,500  on  Sunday.  It  began  publishing  a  Sun¬ 
day  paper  in  1986. 

The  paper’s  printing  plant  also  is  used  for  publication  of 
the  Northern  California  edition  of  USA  Today. 
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About  Awards 


Sons  of  Confederate  Veterans  award.  The  Johnson  City 
(Tenn.)  Press  received  the  Sons  of  Confederate  Veterans’ 
Edward  Carmack  Award  for  its  coverage  of  the  Civil  War 
re-enactment  at  Tipton-Haynes  Historical  Site,  featured 
in  a  16-page  tabloid  insert,  “A  Region  At  War.” 

Garvey  honored  at  commencement.  Richard  C.  Garvey, 
associate  publisher  of  the  Springfield  (Mass.)  Newspa¬ 
pers,  received  a  Distinguished  Service  Award  at  Holyoke 
(Mass.)  Community  College’s  42nd  commencement, 
where  he  also  delivered  the  commencement  address. 

Sara  Lee  honors  women.  Cathleen  Black,  publisher  of 
USA  Today,  was  among  the  four  recipients  of  the  Sara  Lee 
Corporation’s  Frontrunner  Award,  which  recognizes 
women  of  achievement  in  business,  humanities,  govern¬ 
ment  and  the  arts.  Black,  who  won  in  the  business  cate¬ 
gory,  was  joined  by  Nancy  Landon  Kassebaum,  U.S. 
senator  from  Kansas  (government);  Judith  L.  Lichtman, 
president  of  the  Women’s  Legal  Defense  Fund  (humani¬ 
ties);  and  Toni  Morrison,  author  and  1988  Pulitzer  Prize 
winner  (arts). 

American  Legion  award.  Mary  Beth  Pfeiffer,  assistant 
editorial  page  editor  of  the  Poughkeepsie  (N.Y.)  Journal 
has  been  named  the  winner  of  the  American  Legion’s  1989 
Fourth  Estate  Award  for  her  examination  of  the  complex 
issue  of  solid  waste  disposal. 

NPMA  scholarship.  Joshua  Eli  Burstein  of  Queens, 
N.Y.,  has  been  awarded  a  $1,000  scholarship  from  the 
Newspaper  Purchasing  Management  Association,  which 
offers  the  scholarships  to  children,  stepchildren  or  legally 
adopted  children  of  full-time  employees  of  NPMA  mem¬ 
ber  organizations,  who  excel  in  grade  point  average. 
Scholastic  Aptitude  Test  or  American  Collegiate  Test 
scores,  extracurricular  activities  and  community  activi¬ 
ties. 

NPP A/Nikon  Documentary  Sabatical  Award.  Jean  Shif- 
rin,  staff  photographer  at  the  Kansas  City  (Mo.)  Star,  has 
been  named  the  winner  of  the  1989  National  Press  Photog¬ 
raphers  Association/Nikon  $10,000  Documentary  Sab¬ 
batical  Award.  She  will  receive  the  $10,000  grant  to  com¬ 
plete  her  winning  project,  “Parents  Again  —  Grandpa¬ 
rents  Who  Raise  Their  Grandchildren,”  during  a  three- 
month  sabbatical. 

Bowlers  honor  Archibald.  St.  Louis  Post-Dispatch 
writer  John  J.  Archibald  was  inducted  into  the  Profes¬ 
sional  Bowlers  Association’s  Hall  of  Fame  in  the  meritori¬ 
ous  service  category.  At  the  P-D  since  1949,  Archibald  has 
written  about  bowling  for  four  decades. 

Courant  cartoonist  honored.  Bob  Englehart,  editorial 
cartoonist  for  the  Hartford  Courant,  won  a  Regional 
Emmy  for  his  political  commentary  segments  on  Connec¬ 
ticut  Public  Television’s  weekly  “Connecticut  News¬ 
week”  broadcast. 

Cited  for  jazz  work.  The  Buffalo  News  was  one  of  the  12 
winners  of  a  New  York  State  Governor’s  Arts  Award 
presented  by  New  York  Gov.  Mario  Cuomr. 

News  publisher  Stanford  Lipsey  was  particularly  com¬ 
mended  for  his  work  with  the  Tralfamadore  Jazz  Institute 
and  the  Buffalo  Philharmonic  Orchestra. 
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PRODUCTION  EQU 

JUST  iUK  TNinOWIK 


Allentown  (PA)  National  Inserting  Systems 

Ann  Arbor  (Mi)  News 

Ashland  (KY)  Daily  Independent 

Baltimore  (MD)  Sun 

Boston  (MA)  Globe 

Bristol  (VA)  Newspapers 

Brockton  (MA)  Enterprise 

Canton  (OH)  Repository 

Chicago  (IL)  Daily  Southtown  Economist 

Concord  (NH)  Monitor 

Corpus  Christi  (TX)  Caller-Times 

Covina  (CA)  San  Gabriel  Valley  Daily  Tribune 

Erie  (PA)  Times 

Escondido  (CA)  Times  Advocate 
Flint  (Ml)  Journal 

Ft.  Lauderdale  (FL)  News  and  Sun-Sentinel 

Framingham  (MA)  Middlesex  News 

Halifax  (Nova  Scotia)  Herald 

Hamilton  (Ontario)  Spectator 

Harte-Hanks  Direct  Marketing  (CA)  Northern /Southern 

Hyannis  (MA)  Cape  Cod  Times 

Jacksonville  (FL)  Times  Union  &  Journal 

Kitchener-Waterloo  (Ontario)  Record 


Lansdale  (PA)  Reporter 
London  (Ontario)  Free  Press 
Long  Beach  (CA)  Press-Telegram 
Long  Island  (NY)  Newsday 
Longmont  (CO)  Daily  Times-Call 
Mesa(AZ)  Tribune 

Middletown  (NY)  Times  Herald-Record 
Muskegon  (Ml)  Chronicle 
New  Bedford  (MA)  Standard-Times 
New  Haven  {CJ)  Register 

Newspaper  Division  -  The  Chronicle  Publishing  Company 
Bloomington  (IL)  The  Pantagraph 
Worcester  (MA)  Telegram  &  Gazette 
San  Francisco  (CA)  Chronicle 
Pittsburgh  (PA)  Press 
Plattsburgh  (NY)  Press-Republican 
Providence  (Rl)  Journal  Bulletin 
Quincy  (MA)  Patriot  Ledger 
Riverhead  (NY)  Suffolk  Life 
San  Jose  (CA)  Mercury /News 
Scranton  (PA)  Times 
St.  Paul  (MN)  Pioneer  Press  and  Dispatch 
Stuart  (FL)  News 


Sun  City  (AZ)  Daily  News-Sun 

Tampa  (FL)  Tribune 

Tucson  (AZ)  Newspapers 

Vancouver  (British  Columbia)  Pacific  Press  Ltd. 

Vero  Beach  (FL)  Press  Journal 

Watertown  (NY)  Daily  Times 

West  Chester  (PA)  Daily  Local  News 

West  Palm  Beach  (FL)  Post  &  Evening  Times 

Winston-Salem  (NC)  Piedmont  Publishing 

INTERNATIONAL  USERS: 

Cardiff  (Wales)  Western  Mail 
Cardiff  (Wales)  South  Wales  Echo 
Chelmsford  (England)  Essex  Chronicle 
Cheltenham  (England)  Gloucestershire  Echo 
Eskilstuna  (Sweden)  Eskilstuna  Kuriren  Med 
Falun  (Sweden)  Dalarnas  TC 
Gavie  (Sweden)  Gefle  Dagblad 
Gloucester  (England)  The  Citizen 
Hull  (England)  Northcliffe 
Kristianstad  (Sweden)  Kristianstadsbiadet 
New-lsenburg  (W.  Germany)  Ter  &  Faz  GMBH 
Norrtalje  (Sweden)  Tidning 


Package  Monitoring  System'"  including  Zone  Control. 
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MEHT  THAT  CAN  GROW. 


uinr  Of  numr  mos! 


Oslo  (Norway)  Aeker  &  Baerum 

San  ^bastian  (Spain)  El  Diarlo  Vasco 

Santander  (Spain)  El  Diario  Montanes 

Ski  (Norway)  Ostlandets  Blad 

Southampton  (England)  Southern  Evening  Echo 

Swansea  (Wales)  South  Wales  Evening  Post 

Teesside  (England)  Evening  Gazette 

Vaxjo  (Sweden)  Smalandsposten 

Vienna  (Austria)  Neue  Kronen-Zeitung 

Ystad  (Sweden)  Allehanda 

The  high  speed  SLS-1000'S  otters  the  newest  technology 
tor  the  mailroom  including  a  microprocessor  based 
PACKAGE  MONITORING  SYSTEM  (PMS)  (TM)  and 
ZONE  CONTROL. 

So.  as  your  insert  market  grows,  expanding  the  SLS- 
1000*  will  be  inexpensive  and  easy.  Because  ot  modular 
expandability  trom  two  to  over  thirty  insert  hoppers,  you 
can  implement  your  tuture  system  NOW...! 

For  more  intormation  on  increasing  your  inserting 
capacity,  call  GMA.  We  respond  to  the  needs  of  the 
newspaper  industry! 


All  the  way...with  GMA. 


Corporate  Headquarters 
and  Sales 
11  Main  Street 
Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Manufacturing 
and  Engineering 
934  Marcon  Blvd. 
Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 


*1968  -  Graphic  Management  Associates,  Inc. 
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Charter  Member 
The  Audit  Bureau 
Audit  of  Circulations 


ABP 


American  Newspaper  ANR\ 
Publishers  Association 
6  mo.  avg.  circulation  Dec.,  1988 — 27,785 


Vigilance  needed  on  the  ad  front 

The  American  Advertising  Federation  has  taken  the  leadership 
nationally  and  locally  in  the  fight  against  the  threat  to  curtail  com¬ 
mercial  speech  and  the  freedom  to  advertise  truthfully  a  legal  pro¬ 
duct. 

Newspaper  editors  and  publishers  would  do  well  to  pay  attention. 

The  AAF  reports  that  nationwide  this  year  there  have  been  about 
300  bills  introduced  that  would  impose  some  sort  of  restriction  on 
advertising.  A  few  of  them  have  been  defeated.  Recently  several  bills 
were  defeated  in  Illinois  which  would  have  limited  the  rights  of 
tobacco  and  alcoholic  beverage  advertisers,  such  as  prohibition  of 
outdoor  advertising  within  a  half-mile  of  schools,  churches  or  hospi¬ 
tals  and  prohibition  on  advertising  targeted  or  accessible  to  children 
under  21. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1 , 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 

Editor 

Robert  U.  Brown 

Managing  Editor 

John  P.  Consol! 

Associate  Editors 
David  Astor,  Debra  Gersh, 

Andrew  Radolf,  James  Rosenberg, 

Lenora  Williamson 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
George  Garneau 
West  Coast  Editor 
M.  L.  Stein 
Copy  Editor 
George  w.  Anderson 
Advertising  Manager 
Donald  L.  Pan/in 


They  are  minor  victories  and  are  no  cause  for  complacency.  The 
proposals  are  still  being  made  in  state  legislatures  as  well  as  on 
Capitol  Hill  where  Congress  is  considering  the  “swan  song”  recom¬ 
mendations  of  Surgeon  General  Everett  Koop  to  eliminate  tax  deduc¬ 
tions  for  alcoholic  beverage  advertising,  eliminate  sponsorship  of 
sporting  events  by  those  advertisers,  eliminate  the  use  in  advertising 
of  celebrities  who  appeal  to  youth,  ban  those  ads  on  college  campuses. 
These  recommendations  came  out  of  a  workshop  on  drunken  driving 
held  last  December,  and  Surgeon  General  Koop  suggested  these 
measures  be  taken  voluntarily  by  the  advertisers  and  not  mandated 
by  government.  Some  congressmen  will  try  to  mandate  it  anyway. 
Legislation  has  been  introduced  in  Congress  to  impose  content  con¬ 
trol  on  tobacco  advertising.  The  effort  to  use  the  tax  code  to  silence 
advertisers  seems  always  to  be  with  us. 

Howard  Bell,  president  of  AAF,  said  in  a  recent  speech  in 
Washington  (see  Shop  Talk  this  issue)  that  these  efforts  amount  to 
censorship  pure  and  simple.  “Proponents  of  ad  bans  try  to  frame  the 
issue  in  terms  of  a  specific  product  that  they  feel  is  unique  —  but  the 
real  issue  is  not  a  product’s  uniqueness,  it  is  freedom  of  speech,”  he 
said.  “If  the  would-be  censors  are  allowed  to  ban  or  restrict  truthful 
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ads  for  one  legal  consumer  product,  I  assure  you  that  we  will  have 
taken  our  first  step  toward  the  loss  of  commercial  freedom  of 
speech.” 

The  Advertising  Federation  is  to  be  applauded  for  leading  the  fight 
on  these  issues.  It  needs  all  the  help  it  can  get  from  media. 
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Coupons  in  newspapers 

We  were  happy  to  report  in  last  week’s  issue  that  the  rumors  of  the 
death  of  newspaper  couponing  may  be  greatly  exaggerated. 

It  was  supposed  that  the  introduction  of  an  electronic  rebate  sys¬ 
tem  in  supermarkets  would  pose  a  challenge  to  coupons  appearing  in 
newspapers  and  might  affect  linage. 

The  Richmond  News  Leader  and  Times-Dispatch  report  that  after 
an  18-month  test  in  that  area  they  are  showing  linage  gains  instead  of 
anticipated  losses  from  the  store.  Keep  your  eye  on  that. 
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Heads  roll  over  faked  photo  In  Tokyo  daily 


By  Lou  Geifand 

Six  thousand  phone  calls  and  2,000 
letters  in  one  month:  that  was  the 
readers’  response  to  the  Asahi  Shim- 
bun,  Tokyo’s  eight-million  circula¬ 
tion  newspaper,  for  publishing  a 
faked  photograph  which  resulted  one 
month  later  in  the  resignation  of  the 
newspaper’s  president. 

The  Asahi  fired  the  photographer 
who  had  carved  initials  in  a  coral  reef 
near  Okinawa  for  a  series  on  the  envi¬ 
ronment.  Another  photographer 
involved  in  the  incident  was  sus¬ 
pended  for  three  months,  the  salaries 
of  the  executive  editor  and  three  other 
editors  were  cut,  and  the  managing 
and  photo  editors  were  demoted. 

Hiromichi  Tachibana,  Asahi’s 
director  of  research  and  public  opin¬ 
ion  survey,  said  90%  of  the  response 
was  critical  of  the  newspaper.  He 
characterized  much  of  the  criticism  as 
venting  “the  injustice  of  the 
[newspaper’s]  power.” 

After  publication  of  the  newspa¬ 
per’s  apology,  “letters  were  half  and 
half’  for  and  against  the  newspaper, 
Tachibana  said. 

The  newspaper’s  apology  was 
forthright.  “This  is  not  a  case  of  over¬ 
doing  it,  but  of  outright  fabrication  of 
a  news  story  on  top  of  ecocide.  There 
is  no  excuse,”  the  newspaper  said  in  a 
columnlong  statement  under  an  “edi¬ 
torial”  heading  on  Page  3. 

The  newspaper  acknowledged  that 
scuba  divers  living  on  Iriomote  Island 
had  complained  on  April  27,  one  week 
after  the  photograph  appeared  on 
Page  1 ,  that  the  picture  was  a  fabrica¬ 
tion. 

“We  were  indulgent  to  our  photog¬ 
rapher  in  our  initial  investigation,  and 
the  result  was  an  erroneous  finding,” 
the  newspaper  said. 

When  the  complainants  were  told 
that  the  Asahi  stood  by  the  picture, 
they  called  the  Tokyo  Broadcasting 
System  and  Japan  Broadcasting  Com¬ 
pany,  a  public-private  television  com¬ 
pany. 

Both  broadcast  media  broke  the 
story  and  the  Asahi  responded  with 


(Geifand,  reader  representative  of 
the  Star  Tribune  in  Minneapolis-St. 
Paul,  was  in  Japan  May  22-31  as  a 
guest  of  the  Japan  Publishers  &  Edi¬ 
tors  Association.  He  lectured  in  Tokyo 
and  Osaka  to  newspaper  editors,  and 
in  Tokyo  to  the  Japan  Bar  Associa¬ 
tion’s  Human  Rights  Committee.) 


its  May  20  apology.  One  week  later 
the  newspaper  in  a  Page  1  article  said 
President  Tochiro  Hitotsuyanaki’s 
resignation  had  been  accepted  by  the 
board  of  directors. 

Hitotsuyanaki  said  the  firing  of  the 
photographer,  demotions  of  two  edi¬ 
tors  and  disciplining  of  others  “were 
not  enough.  Thus,  I  am  resigning  so  as 
to  make  it  clear  that  Asahi  offers  the 
highest  form  of  public  apology.” 

The  resignation  was  applauded  by 
veteran  Mitsugu  Nakmura,  Kana- 
gawa  Shimbun  columnist  who  once 
was  Asahi’s  Washington  correspon¬ 
dent  and  was  one  of  the  eight  Japan¬ 
ese  reporters  Gen.  Douglas  MacAr- 
thur  invited  to  Korea  as  war  corre¬ 
spondents. 

Nakamura  said  the  resignation  “is 
good  for  Japan  and  Japanese  journal¬ 
ism”  because  the  people  will  know 
how  serious  the  Asahi  viewed  the 
mistake. 

Two  young  Ycmiiuri  reporters  thoi^t 
otherwise.  Takashi  Sakamoto,  writer 
in  the  foreign  news  section,  and  Taro 
lawata  of  the  newspaper’s  English- 
language  edition,  said  they  did  not 
believe  the  president  was  involved  or 
knew  of  the  photographer’s  action 
and,  therefore,  was  innocent. 

The  photographer,  Yoshiro  Honda, 
first  told  editors  that  he  had  found 
initials  ‘K.Y.’  faintly  outlined  on  the 


coral.  But  having  no  confidence  that 
the  initials  would  show,  he  said  he  had 
rubbed  it  with  a  gloved  hand  and  then 
used  the  handle  of  his  strobe  light  to 
cut  the  coral. 

Later  Honda  admitted  that  the  let¬ 
ter  “K”  was  there,  “but  1  cannot  say 
anything  definite  about  ‘Y.’  ” 

The  Asahi  editorial  apology  said, 
“It  is  natural  to  ask  why  it  took  us  so 
long  to  find  out  the  truth.”  Its  answer: 
“The  simple  answer  is  that  we  were 
unaware  of  the  gravity  of  the  prob¬ 
lem.” 

The  Asahi  does  not  have  an 
ombudsman.  Research  director 
Tachibana  said  calls  and  letters  came 
to  all  departments.  The  Yomiuri 
Shimbun,  the  largest  daily  with  11- 
million  circulation,  has  seven  former 
editors  who  are  members  of  the  “con¬ 
tent  evaluation  staff’  and  whose  prin¬ 
cipal  assignment  is  to  take  reader 
phone  calls. 

The  seven  are  among  the  21  mem¬ 
bers  of  a  department  that  includes 
Takeshi  Maezawa,  its  officially  desig¬ 
nated  ombudsman  who  writes  a 
media  critic  column. 

The  Yomiuri  Shimbun  used  Page  1 
to  call  its  readers’  attention  to  the 
Asahi  goof  and  explained  the  poor 
quality  of  the  photograph-in-ques- 
tion,  stating  that  it  was  copied  from 
the  Asahi. 
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The  Grand  Rapids  Press 

Sold  Out  Again!  It’s  not  easy  being  the  number  one  newspaper 
for  the  fastest  growing  market  in  Michigan.*  But  then,  we  never 
expected  to  take  the  easy  road.  More  than  85  percent  of  adults  in  the 
Grand  Rapids  Metro  Market  say  they  read  The  Grand  Rapids  Press 
during  the  past  week.**  With  that  market  coverage  it’s  no  wonder 
advertisers  consistently  choose  The  Press,  no  wonder  that  Press  news 
boxes  are  always  the  first  to  empty. 

We  offer  the  world’s  news  and  advertising  with  a  local  perspective. 
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Stress  and  burnout 

Long,  competitive  hours  on  the  job,  pius  the  rigors  of  life  at  home: 
Is  it  catching  up  with  today’s  investigative  reporters? 


By  Mark  Fitzgerald 

Once,  they  were  fair-haired  boys 
and  girls  just  out  of  j-school  who  were 
going  to  be  the  next  Woodwards  and 
Bernsteins. 

Now,  a  decade  or  so  later,  they  are 
married  to  someone  who  also  works, 
they  have  a  mortgage,  a  kid  or  two, 
and  they  still  want  to  be  Woodward 
and  Bernstein. 

It’s  a  situation  increasingly  com¬ 
mon  with  the  graying  of  investigative 
journalists  —  and  it’s  one  ripe  for 
stress  and  burnout. 

Short  tempers,  testy  relations  with 
employers  and  spouses,  arguments 
about  who  stays  with  the  sick  child 
and  who  goes  to  check  out  court 
filings  —  these  were  the  topics  of  a 
first-ever  panel  on  burnout  at  the 
recent  Investigative  Reporters  and 
Journalists  national  conference  in 
Philadelphia. 

“I  think  it  is  time  as  a  profession 
that  we  take  a  serious  look  at  stress 
and  burnout  and  what  it  does  in  our 
craft  because  it’s  not  going  to  get  any 
better,”  Mark  Middlebrook,  investi¬ 
gative  reporter  for  WJXT-TV  in  Jack¬ 
sonville,  Fla.,  told  the  audience. 

Indeed,  by  the  end  of  the  session, 
numerous  reporters  had  trooped  up  to 
the  microphone,  sometimes  with 
painfully  honest  personal  stories. 

One  young  reporter  wondered  how 
to  talk  about  his  recent  firing. 

“I  thought,”  she  said,  “I  must  be  a 
really  bad  reporter  to  be  fired,  and 
from  a  paper  this  bad.” 

An  older  and  black  reporter 
lamented  that  he  had  been  working  so 
hard  his  family  was  turning  into  the 
kind  of  one-parent  household  he 
experienced  as  a  child  because  his 
own  father  had  been  in  prison. 

“This  resembles  an  AA  meeting. 
You  know,  I  am  a  workaholic,”  a 
third  reporter  told  the  group. 

Stress  comes  to  investigative 


reporters  not  only  because  that  kind 
of  journalism  demands  long  hours 
that  play  havoc  with  a  family  life, 
some  journalists  said. 

Reporters  also  sometimes  bring 
stress  on  themselves. 

“The  same  aggressive,  hard-driv¬ 
ing  qualities  that  make  people  good 
investigative  reporters  may  make 
them  troublesome  employees,”  said 
Mark  Lagerkvist,  a  reporter  for  the 
Asbury  Park  (N.J.)  Press. 

Lagerkvist  was  fired  from  one  tele¬ 
vision  job  literally  days  after  winning 
a  national  award  for  an  investigative 
series,  he  said. 


That  firing  was  adding  insult  to 
injury.  He  presented  a  brief  clip 
showing  him  and  his  photographer 
being  punched  and  attacked 
repeatedly  by  the  bodyguard  of  a  real 
estate  broker  he  was  investigating. 

Nine  years  after  that  attack,  the 
real  estate  man  continues  to  make 
occasional  trouble  for  him,  Lagerk¬ 
vist  says. 

“Nowadays  my  address  is  a  Post 
Office  box,  and  my  phone  is  unlisted, 
but  1  don’t  think  twice  about  doing  the 
story.  I’d  do  it  again.  After  all,  it’s  my 
job,”  he  said. 

While  no  one  was  punching  Stepha¬ 
nie  Saul,  she  found  life  in  a  two-jour¬ 
nalist,  one-child,  marriage  plenty 
stressful. 

“It’s  tough  for  any  two-career  cou¬ 
ple,  but  I  think  it’s  particularly  tough 
for  a  reporter  married  to  a  reporter. 
There  are  more  hours,  more  irregular 
hours,  deadlines  you  can’t  control. 
Yet  it  happens  a  lot.  For  some  reason. 


we  tend  to  pair  up,”  she  said. 

Saul  and  her  husband,  Walt  Bogda- 
nich,  worked  at  the  Cleveland  Plain 
Dealer  together,  and  faced  problems 
when  they  decided  to  leave  together. 

The  problem  was  they  didn’t  want 
to  —  and  in  some  cases  couldn’t  — 
work  on  the  same  paper,  and  that  left 
them  with  a  short  list  of  places  to  go. 

Even  when  they  both  got  enviable 
jobs  —  she  as  a  national  business 
writer  for  Newsday  and  he  at  the  Wall 
Street  Journal,  where  he  won  a  Pulit¬ 
zer  Prize  —  there  were  often  con¬ 
flicts  in  the  stories  they  were  working 
on,  Saul  said. 


When  a  child  came,  the  couple 
faced  new  challenges. 

“Now  that  I’ve  got  a  child,  I  work 
through  lunch  and  try  to  leave  as  early 
as  I  can,”  she  said.  “Day-care  cen¬ 
ters  don’t  really  work  for  journalists. 
They’re  geared  for  people  who  have 
normal  9-to-5  jobs.” 

Journalism  does,  however,  have  its 
own  “Mommy  track,”  Saul  argued. 

“At  Newsday,  it’s  called  the  Home 
section.  There  are  all  these  women 
who  get  babies  and  suddenly  they 
become  fascinated  with  writing  about 
pretty  homes,”  she  said. 

But  journalists  don’t  necessarily 
need  a  baby  or  even  a  spouse  to  bring 
stress  on  themselves,  other  reporters 
said. 

“Reporters  are  by  far  the  most 
obsessive  people  I’ve  ever  met,”  said 
Mark  Middlebrook,  the  tv  reporter. 
“They  ialk  about  what  they  do  24 
hours  a  day,  seven  days  a  week.  They 
(Continued  on  page  38) 


“Day-care  centers  don’t  really  work  for  journalists. 
They’re  geared  for  people  who  have  normal  9-to-5 
jobs.” 
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Sale  to  Thomson  blocked 

Dissident  famiiy  member  wins  court  order 


By  Andrew  Radolf 

Dissident  stockholder  John  Pritch¬ 
ard  won  an  injunction  June  30  in  fed¬ 
eral  court  in  Peoria  blocking  the  sale 
of  the  Galesburg  (Ill.)  Register-Mail 
to  Lincoln  Publishing,  a  subsidiary  of 
Thomson  Newspapers. 

Under  the  terms  of  the  injunction 
issued  by  U.S.  Judge  Michael  Mihm 
of  the  Central  District  of  Illinois,  the 
Pritchard  family  members  serving  as 
trustees  of  the  trust  holding  the  stock 
were  ordered  to  hire  an  investment 
banking  firm  to  evaluate  the  newspa¬ 
per  and  conduct  an  auction  process. 

In  addition  to  John  Pritchard,  the 
trustees  are  his  brother,  Lester,  and 
Sallie  Day,  a  cousin. 

If  the  trustees  disagree  with  the 
advice  of  the  investment  banker,  they 
have  to  explain  their  reasons  to  the 
court  in  writing. 

Thomson  issued  a  statement  in  late 
June  saying  its  offer  for  the  Register- 
Mail  had  been  accepted  by  share¬ 
holders  holding  66.7%  of  the  news¬ 
paper’s  stock.  The  sale  was  to  have 
been  completed  by  June  30  and  the 
remaining  shareholders  were  given 
until  July  31  to  accept  Thomson’s 
offer. 

The  Thomson  offer,  including 
about  $1.5  million  non-compete 
agreements  involving  some 
shareholders,  came  to  $16.2  million. 

Thomson  executive  vice  president 
Peter  Bogart  said  the  company’s 
original  offer  for  the  Register-Mail 
was  still  on  the  table. 

However,  Thomson  will  not  enter 
any  new  bidding  process  if  the  Regis¬ 
ter-Mail  is  put  up  for  auction,  Bogart 
said. 

“We’ll  have  to  wait  and  see  what 
the  court  finally  concludes,”  Bogart 
said.  “We  may  still  be  in  the  run¬ 
ning.” 

After  the  Register-Mail’s  board  of 
directors  had  signed  a  letter  of  intent 
with  Thomson,  the  Peoria  Journal 
Star  made  an  offer  for  the  newspaper 
directly  to  the  shareholders.  That 
offer  was  for  about  $15  million  and 
involved  selling  the  newspaper 
directly  to  an  employee  stock  owner¬ 
ship  plan. 

Selling  to  an  ESOP  offers  tax 
advantages  because  sellers  reinvest¬ 
ing  the  sale  proceeds  in  U.S.  securi¬ 


ties  can  defer  federal  tax  payments 
until  those  securities  are  sold. 

John  McConnell,  publisher  of  the 
Journal  Star,  which  is  82%  owned  by 
an  ESOP,  said  the  $  15-million  offer 
still  stands.  He  said  the  Journal-Star 
has  also  offered  $16  million  for  the 
Register-Mail  in  a  cash  deal  that  does 
not  have  an  ESOP  feature. 

McConnell  said  it  was  unclear  at 
this  point  if  the  Journal  Star  would 
enter  a  new  bidding  process. 

Pritchard  prevailed  in  his  argument 
that  the  other  trustees  were  breaching 
their  fiduciary  duty  by  accepting  the 
Thomson  offer  without  considering 
any  other  bids  for  the  newspaper. 


“We’ll  have  to  wait  and 
see  what  the  court 
finally  concludes,” 
Bogart  said.  “We  may 
still  be  in  the  running.” 


Pritchard’s  suit  also  challenged  the 
non-compete  agreements,  contending 
that  those  payments  as  well  should  be 
made  to  the  trust. 

Judge  Mihm  ruled  against  Pritch¬ 
ard’s  claim  that  the  Thomson  bid 
amounted  to  a  tender  offer  subject  to 
SEC  regulations.  That  decision 
rendered  moot  Pritchard’s  claim  that 
Thomson  had  violated  SEC  rules 
against  “misleading”  tender  offers. 

Harold  C.  Hirschman,  one  of  John 
Pritchard’s  attorneys,  said  Bogart’s 
statement  that  the  original  offer  was 
still  on  the  table  represented  a 
“change  of  position”  for  Thomson. 
Hirschman  said  that  on  Friday,  June 
30,  Thomson  had  said  in  an  affidavit 
filed  with  the  court  that  if  a  prelimi¬ 
nary  injunction  were  granted  and  it 
could  not  close  the  sale  by  5  p.m.  that 
day,  then  the  company  would  pull  out 
of  the  deal  completely. 

He  said  Thomson  was  saying  its 
offer  was  still  alive  to  aid  its  appeal 
of  Judge  Mihm’s  order  to  the  7th  Cir¬ 
cuit  U.S.  Court  of  Appeals. 

“There’s  nothing  to  undo  if  there 
wasn’t  a  Thomson  offer,”  he  said. 

John  Pritchard  put  up  a  personal 
bond  for  $16.2  million  to  protect  the 
shareholders  from  having  lost  the 


Thomson  bid,  Hirschman  said. 
Pritchard’s  bond  was  backed  by  an 
assurance  from  the  Journal  Star, 
which  was  accepted  by  Judge  Mihm. 

“They  stood  as  surety  for  my 
client,”  Hirschman  said. 

Lester  Pritchard  and  Sallie  Day 
have  also  filed  appeals  of  Judge 
Mihm’s  order  with  the  7th  Circuit, 
and  John  Pritchard  is  appealing  the 
bond  amount. 

All  the  appeals  are  scheduled  to  be 
heard  on  an  expedited  basis,  but  no 
date  has  been  set,  according  to  Ross 
Docksey,  another  attorney  repre¬ 
senting  John  Pritchard. 

Dividends 

The  board  of  directors  of  Knight- 
Ridder  Inc.  declared  a  dividend  on  its 
outstanding  common  stock  of  $3.05 
per  share,  payable  July  14  to  share¬ 
holders  of  record  on  the  close  of 
business  on  July  6. 

Dow  Jones  &  Co.’s  board  of  direc¬ 
tors  declared  a  regular  quarterly 
dividend  of  180  per  share  of  common 
stock,  including  Class  B  shares,  pay¬ 
able  on  Sept.  1  to  shareholders  of 
record  on  Aug.  1. 

The  board  of  Capital  Cities/ABC 
Inc.  declared  a  cash  dividend  of  50  per 
share  of  its  common  stock,  payable 
July  24  to  shareholders  of  record  on 
July  3. 


Knight-Ridder 
reaches  stock  pact 

Knight-Ridder  Unicom  Japan  Inc. 
reached  agreement  with  the  Osaka 
Securities  Exchange  to  distribute 
OSE  data  on  such  Knight-Ridder 
products  as  MoneyCenter,  Trade- 
center  and  UniQuote. 

By  agreement,  Knight-Ridder  can 
distribute  real-time  data  on  OSE 
stocks,  convertible  bonds,  futures 
and  options  instruments.  OSE  is  the 
fourth-largest  stock  exchange,  as 
measured  by  daily  traded  value, 
according  to  Knight-Ridder.  It  intro¬ 
duced  the  Nikkei  225  Stock  Index 
futures  contract  last  year  and 
expected  to  introduce  options  on  the 
same  index  last  month. 
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St.  Louis  Post-Dispatch  offers  21%  to  45%  ad  discounts 


The  St.  Louis  Post-Dispatch 
announced  significant  reductions  in 
its  advertising  rates,  effective  July  1, 
for  its  Wednesday  total  market  cover¬ 
age  preprint  section. 

The  move  by  the  Post-Dispatch  to 
reduce  its  TMC  product  preprint  ad 
rates  by  21%  to  45%  is  seen  as  a  direct 
response  to  a  new  TMC  product 
recently  launched  in  the  St.  Louis 
market  by  Ralph  Ingersoll  II. 

Ingersoll’s  new  TMC  product, 
called  Sunday  Journal  Classifieds, 
includes  a  16-page  classified  broad¬ 
sheet  section  wrapped  around  pre¬ 


printed  inserts.  Ingersoll  reportedly 
offered  Sears  a  rate  for  distributing  its 
preprints  that  was  25%  to  30%  lower 
than  the  Post-Dispatch  rate. 

“The  advertising  rate  reduction, 
which  resulted  from  the  successful 
renegotiation  of  our  trucking  con¬ 
tracts,  is  designed  to  strengthen  our 
Wednesday  ‘You’  package  for  total 
market  coverage  in  the  St.  Louis 
Post-Dispatch,”  said  publisher 
Nicholas  Penniman  IV. 

The  new  Post-Dispatch  ad  rates 
range  from  $18  per  thousand  for  eight 
tabloid  pages  to  $30  per  thousand  for 
28  tabloid  pages.  Under  the  old  rates. 


an  eight-page  tabloid  cost  $30  per 
thousand  and  a  28-page  tabloid  cost 
$38. 

In  its  announcement,  the  Post-Dis¬ 
patch  parent  Pulitzer  Publishing 
Company  made  no  mention  of  the 
competitive  situation.  Instead,  Penni¬ 
man  alluded  to  the  already  strong 
usage  by  St.  Louis  advertisers  of  the 
Post-Dispatch’s  Wednesday  pack¬ 
age. 

“This  package  has  been  extremely 
well-received  and  contributed  to  the 
record  number  of  preprints  distrib^ 
uted  by  the  Post-Dispatch  last  year,” 
Penniman  said. 


IN  BRIEF 


PR  Newswire 
to  launch 
new  service 

PR  Newswire  and  INDESYS  Inc. 
have  joined  forces  to  launch  ENTER- 
TAINET  later  this  summer.  The  new 
service  will  transmit  a  variety  of 
entertainment  news  to  the  media  in 
the  U.S.  and  Canada. 

ENTERTAINET  will  distribute 
news  about  program  changes,  pro¬ 
duction  schedules  and  the  latest  news 
and  information  from  broadcast  and 
cable  networks,  motion  picture  and 
television  production  companies, 
publishing  houses,  record  companies, 
concert  tour  organizers  and  other 
entertainment  sources. 

Mich,  papers  sue 
over  tube  removals 

The  Green  Bay  (Wis.)  Press- 
Gazette  and  Door  County  Publishing 
Co.  have  filed  suit  against  the  county 
to  stop  removal  of  newspaper  deliv¬ 
ery  tubes  alongside  highways. 

The  Wisconsin  Newspaper  Associ¬ 
ation  reports  that  the  county  zoning 
administrator  acted  after  complaints 
from  local  residents.  He  said  the 
delivery  tubes  were  advertising,  in 
violation  of  the  county  sign  ordi¬ 
nance,  and  ordered  their  removal. 
The  board  of  adjustment  upheld  his 
decision  after  an  appeal  from  the 
newspapers. 

Suits  have  been  filed  by  the  news¬ 
papers  asking  the  circuit  court  to 
reverse  the  action,  to  grant  an  injunc¬ 


tion  preventing  enforcement  of  the 
ordinance,  and  noting  that  certain 
state  statutes  exempt  newspaper 
delivery  tubes  from  sign  regulations. 

ABC  to  audit 
data  network 

Data  Transmission  Network,  which 
distributes  farm  information  via 
FM  radio  signals,  said  it  is  the  first 
electronically  delivered  publication 
to  have  its  circulation  audited  by  the 
Audit  Bureau  of  Circulations. 

ABC  issued  Omaha-based  DTN’s 
first  audit  in  June  and  said  its  total 
average  paid  circulation  for  the  six 
months  ended  Dec.  31,  1988,  came  to 
28,276. 

Most  DTN  subscribers  are  farmers 
in  the  Midwest,  who  receive  DTN’s 
FM  signal  by  special  receiver  or 
satellite  dish. 

San  Diego  Union 
starts  science  page 

The  San  Diego  Union  recently 
debuted  “Quest,”  a  weekly  page 
devoted  to  advances  in  the  fields  of 
biology,  astrophysics,  medicine, 
geology  and  computer  science. 

The  new  page  will  feature  the  work 
of  Union  staff  specialists  David  Gra¬ 
ham,  Rex  Dalton,  Leigh  Fenly, 
Cheryl  Clark,  Craig  Rose,  Steve 
LaRue  and  Scott  LaFee,  among 
others. 

Union  assistant  city  editor  Ellen 
Bevier  will  direct  the  coverage. 

The  page  will  also  provide  a  listing 


of  science-related  lectures  around 
the  San  Diego  community  as  well  as  a 
guide  to  upcoming  television  pro¬ 
gramming. 


USA  Weekend 
offering  service 
for  deaf  readers 

Readers  with  impaired  hearing  can 
now  contact  USA  Weekend'^  Page 
2  hotline  via  telephone  through  the 
use  of  a  portable  electronic  keyboard 
that  hooks  up  to  any  phone. 

Called  a  telecommunications 
device  for  the  deaf,  TDD,  the  system 
allows  messages  typed  on  the  key¬ 
board  to  be  displayed  on  video 
screens  so  callers  can  converse  by 
sight  over  the  telephone. 

The  TDD  number  at  USA  Weekend 
is  (800)  331-1706  and  it  opens  on  Sun¬ 
days  from  9  a.m.  to  9  p.m. 

UNC  j-school  gets 
$25,000  gift 

The  School  of  Journalism  at  the 
University  of  North  Carolina,  Chapel 
Hill,  has  received  a  $25,000  gift  from 
an  adjunct  research  professor  in  order 
to  launch  a  new  scholarship  for  gradu¬ 
ate  students. 

The  donation  by  Dr.  Eli  A.  Rubin¬ 
stein  will  endow  the  Minnie  S.  Rubin¬ 
stein  Memorial  Scholarship  in  honor 
of  his  late  wife.  The  gift  will  provide 
about  $2,000  annually  to  a  deserving 
graduate  student  or  students. 
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New  Texas  law  bothers  the  press 

Allows  law  enforcement  agencies  to  withhold  Information 


Texas  recently  enacted  a  law  which 
allows  law  enforcement  agencies  to 
protect  the  identities  of  felony  crime 
victims. 

The  law  enables  the  police  to  with¬ 
hold  the  names  of  people  killed  or 
injured  in  felony  drunken  driving 
accidents  as  well  as  the  names  of  peo¬ 
ple  who  were  victims  of  aggravated 
assault,  robbery  and  capital  murder. 

“This  is  a  classic  example  of  one 
they  sneaked  by  us,”  said  Sharon 
Jayson,  chairman  of  Texas  Media,  a 
freedom-of-information  watchdog 
group.  “It’s  bad  news  for  the  public. 
If  your  next  door  neighbor  was  mur¬ 
dered  and  you  didn’t  happen  to  be 
home,  you  might  not  know.” 

Austin  Deputy  Police  Chief  Ken¬ 
neth  Williams  said  the  law  could  also 
affect  any  other  records  where  the 
victims’  names  appear  such  as  hospi¬ 
tal  records  and  fire  records. 

The  law  does  not  prevent  the  police 
from  releasing  the  names,  Williams 
said.  It  just  does  not  require  them  to 
release  the  information. 

Williams  said  news  reporters  would 
be  provided  the  information  but  other 
organizations,  such  as  private  secu¬ 
rity  firms  seeking  burglary  victims’ 


IN  BRIEF - 


Danville  dailies 
merge,  go  all-a.m. 

The  Register  Publishing  Co.  on  July 
1  merged  its  morning  Danville  (Va.) 
Register  and  evening  Danville  Bee 
into  a  single,  all-morning  newspaper 
published  seven  days  a  week. 

The  new  daily  is  called  the  Danville 
Register  &  Bee. 

“We  can  better  serve  our  readers 
by  combining  our  resources  into  one 
instead  of  dividing  our  efforts 
between  two  smaller  newspapers,” 
said  publisher  Mrs.  E.  Stuart  Grant. 

Easton  Express 
becomes  a.m  daily 

The  Easton  (Pa.)  Express  recently 
converted  to  all-morning  publication 


names,  would  not  get  it. 

Calling  the  new  law  “blatantly 
unconstitutional,”  Ira  Perry,  Hous¬ 
ton  Post  associate  metro  editor  and 
regional  director  of  the  Society  of 
Professional  Journalists,  said  SPJ 


pher  continued.  “I  don’t  think  they 
intended  it  to  be  a  blanket  blackout  on 
the  news.  It’s  going  to  have  to  be 
interpreted  carefully  and  probably 
amended.” 

Rep.  Fred  Blair  (D-Dallas)  who 


‘7he  bill  is  a  problem,”  Christopher  continued.  “1 
don’t  think  they  intended  it  to  be  a  blanket  blackout  on 
the  news.  It’s  going  to  have  to  be  interpreted  carefully 
and  probably  amended.” 


would  probably  challenge  the  law  in 
court. 

Elan  Christopher,  spokeswoman 
for  Texas  Attorney  General  Jim  Mat¬ 
tox,  said  the  office’s  Open  Records 
Division  is  expecting  to  be  deluged 
with  requests  for  interpretations  of 
the  law. 

“This  is  one  that  I’m  quite  sure 
there’s  going  to  be  a  conflict  between 
somebody  in  the  press  and  a  policy 
agency,  and  it’s  going  to  come  to  us,” 
she  said. 

“The  bill  is  a  problem,”  Christo¬ 


after  130  years  as  a  p.m.  newspaper. 

Publisher  Hal  B.  Neitzel  said  the 
Express,  which  had  published  morn¬ 
ings  on  Saturdays  and  Sundays,  was 
making  the  weekday  switch  to  a.m. 
publication  in  response  “to  recent 
local  surveys  which  have  revealed 
there  is  strong  support  among  present 
and  prospective  readers  for  a  local 
newspaper  —  the  Express  —  pub¬ 
lished  in  the  morning.” 

Southam  to  pursue 
stock  buyback 

Southam  Inc.  recently  filed  notices 
with  the  Toronto  and  Montreal  stock 
exchanges  saying  the  company  con¬ 
tinued  to  pursue  its  stock  repurchase 
program. 

The  latest  filing  said  Southam  over 
the  next  12  months,  beginning  June 
21,  intends  to  buy  back  a  little  more 


sponsored  the  measure,  said  he  was 
trying  to  protect  crime  victims  from 
harassment,  whether  from  news  re¬ 
porters’  questions  or  other  sources. 

Blair  said  victims  or  their  families 
could  release  the  information,  but  it 
otherwise  should  not  be  public  until  it 
reached  the  courts. 

“A  lot  of  crimes  go  unreported 
because  victims  just  don’t  want  to  go 
through  [the  harassment].  My  con¬ 
cern  was  for  the  victim,  and  it  was  not 
for  anybody  else.” 

—  From  AP  report 


than  3.5  million  shares  representing 
10%  of  its  outstanding  public  float. 

During  the  12  months  ended  May 
31,  1989,  Southam  had  repurchased 
737,781  shares  through  the  Toronto 
exchange  at  an  average  price  of 
$27.99  (Canadian). 

Conventiongoer 
injured  in  hit-run 

A  Gloucestor  County  (N.J.)  Times 
reporter  was  injured  by  a  hit-and-run 
driver  while  walking  from  a  reception 
at  the  Investigative  Reporters  and 
Editors  convention  in  Philadelphia 
on  June  16. 

Mary  Elizabeth  DeAngelis,  who 
covers  courts  for  the  Times,  was  hit 
about  9:30  p.m.  while  returning  to  her 
hotel  from  an  IRE  reception.  She  was 
hospitalized  with  back  abrasions  and 
released  the  following  day. 
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Philadelphia  sportswriter  and  Fresno  copy  editor 
trade  barbs  over  the  naming  of  Jack  Murphy  Stadium 


Philadelphia  Daily  News  sports  col¬ 
umnist  Bill  Conlin  sparked  a  furious 
response  from  a  Fresno  (Calif.)  Bee 
copy  editor  with  his  comments  about 
Jack  Murphy,  the  sportswriter  who 
gave  his  name  to  the  San  Diego  sta¬ 
dium. 

Copy  editor  Jerry  Guiber,  in  a  letter 
printed  in  Conlin’s  column,  took 
exception  to  a  Conlin  piece  that 
referred  to  the  stadium  as  “named  for 
an  obscure  sports  columnist.” 

“I  beg  your  pardon.  Bill  Conlin  (of 
the  obscure  Philadelphia  Conlins), 
but  you  should  know  that  Jack  Mur¬ 
phy  was  an  eloquent  columnist  for  the 
San  Diego  Union  and  a  caring  man. 
Also  he  was  one  of  us,”  Guiber 
wrote. 

“And  when  a  city  names  a  stadium 


after  a  lowly  sportswriter,  you  know 
he  was  respected.  When  you.  Bill 
Conlin,  have  a  dandy  major-league 
stadium  named  after  you,  then  you 
can  stop  your  cheap  shots  and  whin¬ 
ing.  Until  then,  you  are  the  obscure 
one,”  he  continued. 

Finally,  Guiber  ended  with  this 
zinger:  “If  this  offends  you,  let’s  see 
how  much  courage  you  actually 
have  —  send  me  a  reply.” 

Conlin’s  reply  began  with  some 
zingers  of  his  own:  “My  knee-jerk 
reaction,  Guiber,  is  to  invite  you  to 
buzz  off,  but  that  would  obscure  the 
issue.” 

“Putting  it  bluntly,”  he  continued, 
“I  write  a  column  for  Philadelphia, 
not  for  Mr.  and  Mrs.  America  and  all 
the  yuppies  in  Mission  Valley,  half  of 


whom  were  in  the  Snow  Belt  when  a  I 
Jack  Murphy  was  using  his  eloquence  I 
and  influence  to  help  bring  the  NFL  | 
and  major-league  baseball  to  Baja 
Orange  County,”  Conlin  wrote. 

He  praised  Murphy  as  someone 
who  “wrote  with  power  and  persua¬ 
siveness  and  no  sportswriter  in  this 
century,  including  Red  Smith,  had 
more  influence  on  the  affairs  of  his ! 
community.” 

Still,  he  said  that  95  of  100  of  his 
readers  wouldn’t  be  able  to  identify 
Murphy. 

He  ended  with  a  final  shot  at  copy 
editor  Guiber:  “To  paraphrase  the 
late  Sonny  Liston,  I’d  rather  be  an 
unnamed  lamppost  in  South  Philly 
than  a  copy  editor  in  Fresno.” 

—  M.L.  Stein 


Reporter  plans  to  contest  his  suspension 

Suspended  for  allegedly  telling  cops  about  conversation  with  editor 


Joe  Segura,  a  15-year  employee  of 
the  Long  Beach  (Calif.)  Press-Tele¬ 
gram,  was  taken  off  the  police  beat 
and  suspended  for  three  days  for 
allegedly  talking  about  his  newsroom 
conversation  with  his  editor  to  two 
police  officers. 

Segura,  a  Hispanic  who  had  earlier 
filed  a  race  discrimination  grievance 
against  the  paper,  said  he  planned 
another  grievance  procedure  in  the 
latest  incident  and  may  file  a  civil 
rights  lawsuit. 

The  Los  Angeles  Newspaper  Guild 
charged  that  Segura  “is  being  treated 
unfairly”  and  said  the  suspension 
should  be  revoked.  According  to 
Segura,  the  suspension  stemmed 
from  a  story  he  was  assigned  by 
executive  city  editor  Mike  Schwartz 
concerning  two  cops  who  had  unwit¬ 
tingly  purchased  stolen  tickets  to  a 
Los  Angeles  Lakers  NBA  playoff 
game. 

The  reporter  told  E&P  he  had  dis¬ 
cussed  with  two  Police  Officers  Asso¬ 
ciation  officials  the  fact  that  Schwartz 
had  assigned  the  story  on  the  basis  of 
an  anonymous  tip. 

“I  saw  nothing  wrong  with  that 
conversation,”  Segura  said. 
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Segura  and  the  Guild  said  they 
believe  his  punishment  is  in  retalia¬ 
tion  for  his  earlier  complaint  that  he 
and  other  minority  reporters  had  been 
“victimized  by  a  pattern  of  racial 
inequity  in  regard  to  merit  raises.” 

Segura  also  said  the  paper  refused 
to  back  him  in  fighting  a  news  black¬ 
out  imposed  on  him  by  Long  Beach 
Police  Chief  Lawrence  Binkey 
because  of  his  investigative  reporting. 

The  Guild’s  statement  said  Binkey 
apparently  was  “able  to  manipulate 
the  newspaper  and  its  editors.” 

Schwartz  declined  comment  on 
Segura’s  statement,  saying  his  con¬ 
versation  with  the  reporter  was  an 
internal  matter. 

However,  Larry  Allison,  the  Press- 
Telegram’s  editor  and  senior  vice 
president,  issued  this  statement: 
“The  disciplinary  action  against  Joe 
Segura  was  based  only  on  profession¬ 
ally  inappropriate  acts  that  Segura 
himself  has  acknowledged. 

“As  for  his  complaint  about  his 
salary  and  alleging  that  it  reflects  a 
pattern  of  racial  discrimination,  that 
is  untrue.  In  fact,  we  are  committed 
not  only  to  quality  and  fairness,  but 
also  to  affirmative  action. 


“The  Newspaper  Guild’s  allega¬ 
tion  that  a  police  chief  has  been  able 
to  manipulate  the  newspaper  and  its 
editors  is  absurd.  It  appears  to  be 
related  to  the  difficult  contract  negoti¬ 
ations  going  on  between  the  Guild  and 
the  Press-Telegram.” 

— M.L.Stein 


New  upscale 
British  paper 
is  pianned 

Another  politically  neutral,  upscale 
newspaper  is  coming  to  Britain. 

Chief  executive  Nick  Shott 
announced  that  The  Sunday  Corre¬ 
spondent,  a  weekly  aimed  at  “up¬ 
market”  readers  aged  20  to  44,  will 
begin  publication  Sept.  17. 

“It  will  be  passionate,  but  not  parti¬ 
san.  It  is  about  a  return  to  good  writ¬ 
ing  by  journalists  freed  from  proprie- 
tarial  control,”  editor  Peter  Cole  said 
in  a  London  press  conference. 

The  paper  projects  a  first-year  cir¬ 
culation  of  362,000. 


School  of  law  reporting  proposed 

Lawyer  says  reporters  should  cover  law  with  the  same 
expertise  with  which  they  cover  sports,  business  or  the  arts 


By  M.L.  Stein 

The  press  should  train  reporters  to 
cover  the  law  with  the  same  expertise 
it  covers  sports,  business,  music  and 
drama,  a  prominent  California  attor¬ 
ney  told  a  Washington  state  judges’ 
meeting  recently. 

Bernard  W.  Witkin,  a  private  prac¬ 
titioner  in  San  Francisco,  law  school 
lecturer  and  the  author  of  numerous 
legal  publications,  proposed  a 
“School  of  Law  Reporting,”  where 
students  would  not  study  to  become 
lawyers  but  receive  instruction  “on 
the  foundations  and  operations  of  the 
legal  system  and  the  myriad  problems 
it  faces.” 

Reporters,  not  lawyers,  should 
cover  the  legal  field  for  the  media, 
Witkin  asserted,  adding,  “The  law  is 
a  distinguished  profession  with  heavy 
intellectual  overtones,  but  lawyers 
are,  by  and  large,  lousy  writers.  Much 
of  their  tedious  prose  causes  acute 
emotional  distress  for  both  profes¬ 
sional  and  non-professional  critics.” 

According  to  the  speaker,  sending 
staffers  to  such  a  school  for  six 
months  or  a  year  would  be  in  keeping 
with  the  routine  development  of  spe¬ 
cialists  by  newspapers. 

“There  are  sportswriters  who 
couldn’t  hit  a  pop  fly  or  throw  a  foot¬ 
ball,  but  who  have  aroused  the  nation 
to  a  high  level  of  excitement  by  their 
insight  into  the  abnormal  psychology 
and  weird  economics  of  these  great 
sports,”  he  observed. 

“Music  critics,”  he  went  on,  “are 
rarely  composers  or  directors  or  play¬ 
ers  of  instruments.  They  are  musicol¬ 
ogists  and  they  gained  their  expertise 
by  study  and  experience.” 

The  problem,  according  to  Witkin, 
is  that  the  press  is  doing  a  superficial 
job  of  covering  the  law,  usually  con¬ 
centrating  on  the  sensational  and 
ignoring  its  more  significant  aspects. 

He  claimed  the  public  is  the  loser  in 
not  getting  a  true  picture  of  the  faults 
in  the  legal  system. 

One  example  of  uninformed 
reporting,  Witkin  said,  was  Califor¬ 
nia’s  “Victims’  Bill  of  Rights,”  which 
received  wide  media  play. 

“They  [the  press]  gave  lots  of  cov¬ 
erage  to  the  exciting  battle  between 


lawmen  and  the  criminals,  and  to  the 
forlorn  people  in  the  middle  —  the 
law-abiding  citizens  living  in  constant 
fear  of  murderers,  rapists  and  other 
vermin  that  have  robbed  us  of  the 
precious  freedom  of  security. 

“But  what  news  media  made  an 
attempt  to  warn  the  voters  that  this 
ineptly  drawn  measure  would  wreck 
our  Evidence  Code  treatment  of 


tinned.  “Where,  on  a  newspaper  or 
magazine,  or  on  the  staff  of  a  radio  or 
television  station,  is  the  expert  whose 
task  is  to  survey  the  legal  scene  in 
depth?” 

Witkin  contended  print  and  broad¬ 
casting  have  failed  in  covering  the 
legal  system  and  will  continue  to  fail 
until  they  create  law  sections  as  they 
do  for  other  subjects. 


“Where,  on  a  newspaper  or  magazine,  or  on  the 
staff  of  a  radio  or  television  station,  is  the  expert 
whose  task  is  to  survey  the  legal  scene  in  depth?” 


criminal  evidence,  add  to  the  already 
intolerable  congestion  and  confusion 
in  our  trial  courts,  and  burden  our 
appellate  calendars  for  years  with 
appeals  seeking  determination  of  the 
validity  and  meaning  of  changes  made 
by  an  unchangeable  constitutional 
provision  —  one  immune  from  any 
practical  legislative  .  .  .  correc¬ 
tion?” 

Bar  associations  try  to  educate  the 
public  on  problems  in  the  legal  sys¬ 
tem,  but  their  press  releases  on  the 
subject  are  largely  met  with  “mild 
disinterest  or  kindly  tolerance”  by 
the  press,  Witkin  said. 

Nevertheless,  he  continued,  the 
press  should  be  covering  with  depth 
and  understanding  such  problems  as 
cumbersome  legal  procedures, 
crowded  civil  trial  courts,  slow-mov¬ 
ing  appellate  courts,  expensive  advo¬ 
cacy  and  the  lengthy  post-conviction 
review  in  criminal  cases. 

Twitting  the  media  for  being 
absorbed  in  reporting  “titillating 
moments  in  court  trials,”  Witkin 
urged  instead  that  they  launch  a 
nationwide  effort  to  “shake  public 
confidence  in  legal  institutions  as  they 
now  operate  .  .  .  They  must  look  at 
the  substance  —  the  manner  in  which 
institutions  of  the  law  serve  the  per¬ 
sonal,  economic  and  cultural  interests 
of  our  people.” 

Currently,  however,  the  media  lack 
the  capacity  to  carry  out  such  a  cam¬ 
paign,  Witkin  commented. 

“Who  looks  at  the  law?”  he  con- 


He  argued  further  that  stories  that 
explore  serious  legal  topics  and 
explain  the  significance  of  major  legal 
controversies  will  have  as  much  inter¬ 
est  for  the  reader  as  “courtroom 
forensics.” 

In  a  later  interview,  Witkin  said  his 
recommended  “School  of  Law 
Reporting”  could  be  housed  in  a  jour¬ 
nalism  school,  a  media-funded  cen¬ 
ter,  or  as  part  of  the  continuing  educa¬ 
tion  programs  sponsored  by  bar 
groups.  He  ruled  out  a  law  school. 

“A  journalism  school  would  be 
close  to  perfect,”  he  said.  “You 
would  have  journalism  professors 
with  their  knowledge,  and  lawyers 
who  really  know  and  understand  the 
media.” 

However,  if  such  a  school  were 
I  developed,  it  will  need  strong  support 
from  the  media  and  outside  funding, 
Witkin  said. 


Gannett  Foundation 
awards  grants 

The  Gannett  Foundation  has 
approved  123  grants  totaling  $612,028 
in  49  communities  served  by  Gannett 
Co. 

To  date  in  1989,  the  foundation 
has  approved  $7.4  million  in  grants. 
In  1988,  grants  and  program-related 
expenses  totaled  about  $27  million. 
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Judge  gives  media  passing  grades 

But  California  Supreme  Court  chief  justice  warns  newspapers  not  to 
rush  into  print  with  complex  legal  stories  just  to  meet  deadlines 


By  MX.  Stein 

The  chief  justice  of  the  California 
Supreme  Court  credited  the  press 
with  generally  doing  “an  excellent 
job”  of  covering  the  law,  but  said 
deadline  pressures  and  the  need  to 
“sell  newspapers”  can  produce  mis¬ 
leading  reporting. 

The  media  also  could  improve  its 
legal  coverage  by  having  a  better 
understanding  of  how  appellate 
courts  function,  Justice  Malcolm  M. 

Lucas  told  the  California  Society  of 
Newspaper  Editors  (CSNE)  at  its 
recent  meeting  in  Sacramento. 

Lucas,  whose  son  is  a  newspaper 
reporter,  claimed  the  need  for  speed 

and  attention-getting  headlines  —  “Too  often  a  court’s  decisions  are  “The  justices  don’t  get  into  the 
sometimes  produces  wrong  interpre-  described  as  based  not  in  legal  inter-  ring  .  .  .  and  slug  it  out  to  decide 

tations  of  court  decisions  and  the  pretation  but  as  a  respon.se  to  the  whose  position  prevails,”  he 

decision-making  process.  winds  of  political  change,”  he  com-  explained.  “Nor  is  the  ‘victor’  deter- 

‘‘You  have  to  sell  newspapers  and,  mented.  mined  by  who  the  justices  like  the 

let’s  face  it,  a  headline  reading  ‘Court  As  an  example,  he  cited  the  public-  most.” 

reviews  precedent  to  reach  reasoned  Jty  surrounding  the  U.S.  Supreme  Jurists,  he  went  on,  are  bound  by 
interpretation  of  complex  tax  code  Court's  hedinng  of  Webster  v.  Repro-  the  Constitution,  the  law,  previous 

question’  simply  is  not  going  to  have  ductive  Health  Services,  the  Missouri  decisions  and  the  particular  facts  of 

the  public  throwing  quarters  at  the  case  involving  the  right  to  abortion.  the  case  before  them, 

local  newsstand,”  Lucas  observed.  He  deplored  the  rallies,  letter-writing  “They  are  aware  of  the  world  out 

He  recalled  one  reporter  covering  campaigns,  news  conferences  and  there  and  are  part  of  it,  but  they 

the  U.S.  Supreme  Court’s  complex  advertising  intended  to  sway  the  are  .  .  .  extremely  wary  of  acting  in 

Bakke  decision,  a  landmark  affirma-  Court’s  opinion  on  the  abortion  issue.  direct  response  to  it  because  that  is 

tive  action  case,  who  put  his  first  lead  Lucas  acknowledged  that  judges  not  what  they  see  as  their  role,” 
on  the  wire  three  minutes  after  getting  are  affected  by  their  backgrounds,  Lucas  declared, 

the  ruling  and  had  his  entire  story  filed  experiences  and  beliefs  and  the  “gen-  He  contended  that  if  the  courts  do 

within  a  half-hour.  er^  tone  of  the  times.  not  uphold  the  law,  regardless  of 

The  reporter  knew  it  could  affect  “But  that  does  not  mean  that  when  political  consequences,  “freedom  is 
race  relations  for  years  to  come  if  the  a  judge  sits  down  to  decide  a  case  the  at  risk.” 

press  gave  the  wrong  initial  impres-  first  thing  he  or  she  looks  at  is  what  “We  are  all,  at  bottom,  seeking  the 

sion  of  the  court  ruling,  Lucas  does  public  opinion  have  to  say  about  same  thing  —  the  betterment  of  our 

observed.  the  issue,”  he  added.  society  and  a  just  society  for  all.” 

UPl:  contract  to  continue  while  negotiations  take  place 

United  Press  International  plans  to  further  talks  before  the  expiration.  lion  in  1989.  It  said  a  UPI  investment 

honor  terms  of  the  Wire  Service  Guild  Last  year  the  company  declared  an  prospectus  called,  however,  for  pre¬ 
contract  “while  negotiations  con-  impasse  in  negotiations  and  imposed  tax  profits  of  $7  million  in  1990. 

tinue,”  UPl  president  Paul  Stienle  “work  rules,”  which  were  adopted  The  Guild  said  UPl  has  proposed 
said.  into  the  most  recent  contract.  eliminating  part  of  a  1986  agreement 

The  contract  expired  on  July  1.  According  to  the  Guild,  UPl  has  that  commits  UPl  to  strive  to  main- 
Affecting  about  450  employees,  the  proposed  a  wage  freeze  and  a  drastic  tain  editorial  integrity  in  its  news  ser- 

contraci  has  no  continuance  clause.  giveback  package  and  has  rejected  vice. 

Steinle  said  UPI  “is  committed  to  union  proposals  for  pay  increases  as  “That’s  something  between  us  and 
the  bargaining  process”  and  will  be  unaffordable.  our  customers,”  UPI  negotiator 

open  to  negotiations.  The  contract’s  The  Guild  said  UPI  managers  pro-  Barry  Bevacqua  said,  according  to 

expiration  “became  inevitable”  June  jected  that  if  current  losses  continue.  Guild  negotiators. 

27,  he  said,  after  the  Guild  declined  UPI  would  lose  $6  million  to  $10  mil-  (Continued  on  page  38) 


The  judge  noted  that  he  also  is  The  speaker  cautioned  the  press 
troubled  by  what  he  termed  a  ten-  and  special-interest  groups  not  to 
dency  in  and  out  of  the  media  to  regard  the  Court  as  “just  another 
“treat  courts  as  purely  political  enti-  political  institution  that  can  be  subject 
ties  whose  responses  to  public  opin-  to  pressure  politics.” 
ion  should  be  viewed  as  no  different  Moreover,  Lucas  said,  judges  are 
from  that  ofother  branches  of  govern-  not  free  to  take  any  approach  they 

ment.  choose  in  reaching  a  decision. 


The  speaker  cautioned  the  press  and  special- 
interest  groups  not  to  regard  the  Court  as  “just 
another  political  Institution  that  can  be  subject  to 
pressure  politics.” 
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On  the  road  to  democracy 

Back  in  business  foiiowing  a  bioody  Paraguayan  coup,  the  editor  of 
ABC  Coior  vows  to  steer  the  country’s  new  ruier  toward  democracy 


By  Larry  Luxner 

On  the  morning  of  March  22,  1984, 
two  dozen  policemen  surrounded  the 
offices  of  the  opposition  newspaper 
ABC  Color,  evacuated  the  building  at 
gunpoint  and  forced  the  paper  to  shut 
as  its  editor  and  founder  Aldo  Zucco- 
lillo  languished  in  prison. 

Two  years  later,  hoodlums 
screaming  “death  to  the  Jewish  Com- 
tnunist”  attacked  the  studios  of  Radio 
Nanduti  and  knocked  one  of  Para¬ 
guay’s  most  popular  radio  commenta¬ 
tors,  Humberto  Rubin,  off  the  air. 

Today,  both  men  are  back  in  busi¬ 
ness,  thanks  to  the  bloody  Feb.  3 
coup  that  ended  the  dictatorship  of 
Gen.  Alfredo  Stroessner  and  rein¬ 
stated  democracy  to  Paraguay.  The 
officer  who  led  that  coup,  Andres 
Rodriguez,  was  inaugurated  presi¬ 
dent  of  this  California-sized  nation 
May  15  in  the  first  free  elections  here 
since  1954. 

“There’s  been  a  spectacular 
change,”  noted  Zuccolillo,  59,  inter¬ 
viewed  recently  as  the  first  edition  of 
the  new  ABC  Color  hit  the  news- 
tands,  five  years  to  the  day  after  it  was 
shut  down.  “It’s  as  if  Feb  2  were 
black  as  night,  and  Feb.  3  the  sun 
suddenly  appeared  and  everything 
was  light.  Since  then,  there  has  been 
freedom  of  expression,  and  Rodri¬ 
guez  has  promised  to  respect  human 
rights.” 

Rubin  believes  that  “The  era  of 
dictatorships  in  Latin  America  is 
over.  Neither  the  United  States  nor 
the  European  Community  will  sup¬ 
port  military  dictatorships  any 
longer.” 

Zuccolillo,  who  started  ABC  Color 
in  1%7  with  no  journalistic  training, 
noted  that  the  corruption  under 
Stroessner  had  become  so  bad  his 
own  officers  would  regularly  put  just 
enough  gasoline  in  the  armored  tanks 
to  start  up  their  engines,  then  use  the 
remaining  50  gallons  for  their  own 
personal  vehicles.  As  a  result,  when 
the  final  assault  came,  Stroessner’ s 


(Luxner  covers  Caribbean  and  Latin 
American  affairs  for  tbe  Journal  of 
Commerce  and  is  based  in  San  Juan, 
Puerto  Rko.) 


own  tanks  quickly  ran  out  of  gas  and 
were  overrun  by  those  of  Rodriguez. 

“I  was  absolutely  surprised,”  he 
said,  recalling  the  night  of  the  coup. 
“There  were  rumors  [of  an  impending 
overthrow]  but  nobody  thought  this 
could  be  possible  because  of  the  effi¬ 
ciency  of  Stroessner’s  police.  He  was 
the  owner  of  the  ranch.  We  were 
living  in  the  16th  century.” 

Since  its  reopening,  ABC  Color’s 
press  run  has  averaged  80,000  copies 
a  day,  about  the  same  circulation  as 
when  the  paper  was  shut  down.  That 
makes  the  64-page  tabloid  the  largest 
of  Asuncion’s  five  dailies,  though 
Zuccolillo  says  he  would  sell  130,(X)0 
copies  if  his  presses  could  handle  the 
load. 


dent  line,  firm,  vigilant  and  investiga¬ 
tive”  against  all  forms  of  corruption 
and  human-rights  abuses. 

“We  re  going  to  see  that  Gen. 
Rodriguez  steers  the  nation  on  the 
road  to  democracy.  We’re  going  to 
continue  investigating  cases  of  cor¬ 
ruption,  exposing  officials,  and  trying 
to  help  strengthen  the.  democratic 
process  that  was  initiated  on  Feb.  3,” 
Zuccolillo  declared. 

Rubin,  54,  calls  the  reopening  of 
ABC  Color  “sensational.”  His  own 
outlet  for  protest,  10,(XX)-watt  Radio 
Nanduti,  went  back  on  the  air  less 
than  a  month  after  Rodriguez  ousted 
Stroessner  and  put  him  on  a  one-way 
flight  to  Brazil.  Rubin  said  he  had 
been  struggling  15  years  for  that  day. 


“We’re  going  to  see  that  Gen.  Rodriguez  steers  the 
nation  on  the  road  to  democracy.  We’re  going  to 
continue  investigating  cases  of  corruption,  exposing 
officiais,  and  trying  to  heip  strengthen  the  democratic 
process  that  was  initiated  on  Feb.  3,’’  Zuccoiiiio  said. 


He  has  also  invested  more  than 
5500,000  to  computerize  his  news¬ 
room  and  hire  back  most  of  the  60 
reporters  and  editors  who  were  inves¬ 
tigating  human-rights  abuses,  narcot¬ 
ics  trafficking,  and  Stroessner’s 
shady  business  dealings  the  day  ABC 
Color  was  shut.  In  fact,  the  day  of  the 
coup,  Zuccolillo  was  already  busy 
rounding  up  his  former  reporters  in 
anticipation  of  ABC  Color’s  reopen¬ 
ing. 

“We  were  investigating  corrup¬ 
tion,  narcotics  trafficking,  and 
human-rights  abuses,  and  Stroessner 
couldn’t  tolerate  this,”  said  Zucco¬ 
lillo,  who  was  later  accused  of  being  a 
homosexual  because  of  negatives 
found  in  his  desk  drawer  that  showed 
him  fishing  in  the  nude. 

“We  criticized  Stroessner  and 
since  he  couldn’t  defend  the  accusa¬ 
tions,  he  resorted  to  using  his  propa¬ 
ganda  apparatus  to  discredit  his  crit¬ 
ics.” 

Zuccolillo  promises  his  revived 
paper  “will  not  be  linked  to  any  politi¬ 
cal  party,  and  will  take  an  indepen¬ 


“We  started  together  with  ABC 
Color  to  denounce  the  government,” 
he  recalled  one  recent  morning,  in 
between  taking  phone  calls  for  his  6 
a.m.  talk  show.  “Any  decent  Para¬ 
guayan  was  against  Stroessner, 
everything  was  bad.  There  was  no 
other  option  but  to  be  against  Stroess¬ 
ner,  there  was  so  much  repression.” 

Rubin  first  went  on  the  air  in  1%2, 
when,  as  he  says,  “we  all  believed  in 
Stroessner.”  As  the  regime  became 
more  oppressive.  Radio  Nanduti’s 
coverage  of  the  dictatorship  became 
more  critical,  until  his  station  was 
closed  in  1983,  1985  and,  finally,  in 
1987. 

For  years,  Rubin,  Zuccolillo  and  all 
Paraguayans  lived  in  fear  of  Law  209, 
which  imposed  jail  terms  for  “subver¬ 
sive  activities.”  Even  mild  criticism 
of  Stroessner  was  considered  subver¬ 
sive. 

“The  world  press  was  also  an 
accomplice  to  the  dictatorship 
because  they  never  talked  about  Para¬ 
guay,”  Rubin  protested,  adding  that 
(Continued  on  page  38) 
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Advice  to  classified  ad  managers 

Incoming  ANCAM  president  says  new  ways  must  be  found  to  expand 
the  size  of  classified  sections  as  a  newspaper  revenue  source 


By  Debra  Gersh 

Once  the  “tail  that  wagged  the 
dog,”  newspaper  classified  advertis¬ 
ing  has  become  the  “dog  that  wags 
the  tail,”  according  to  Ron  Beach  of 
the  San  Jose  (Calif.)  Mercury  News. 

Beach,  newly  installed  as  president 
of  the  Association  of  Newspaper 
Classified  Advertising  Managers,  told 
those  at  the  group's  69th  annual  sales 
conference  in  Fort  Worth,  Texas,  that 
in  addition  to  the  consumer  slogan  — 
“Buy  it,  sell  it,  find  it”  —  the  indus¬ 
try  should  adopt  its  own  credo: 
“Keep  it,  grow  it.” 

“Each  of  our  franchises  needs 
growth  to  sustain  itself.  We  need  lin¬ 
age,  ad  count  and  revenue  growth. 
We  need  to  have  our  sales  and  sup¬ 
port  staffs  grow  professionally  in 
order  to  meet  the  many  challenges 
facing  them  and  us.  We  need  to  And 
new  classifications  and  products  to 
satisfy  reader  and  advertiser  needs 
and,  just  as  important,  we  need  to 
keep  what  we  have,”  he  said. 

Warning  the  CAMs  that  they  “can¬ 
not  be  insensitive  to  the  ever  increas¬ 
ing  number  of  predators,  competitors 
and  entrepreneurs  who  are  hard  at 
work  at  this  very  moment  designing 
marketing  plans  and  new  products  to 
take  away  what  we’ve  worked  so  hard 
to  achieve,”  Beach  noted  that  “news¬ 
paper  classified  needs  to  control  and 
expand  its  present  data  base”  or  else 
“business  as  we  know  it  today  will 
suffer  tremendously.” 

“These  are  challenging  yet  exciting 
times,”  he  added.  “The  newspaper 
industry  in  North  America  and 
throughout  the  world  is  in  trouble  and 
we  are  starting  to  do  something  about 
it. 

“It’s  not  news  to  you  that  penetra¬ 
tion  and  readership  continue  to  slip. 
Less  than  three  out  of  10  young  peo¬ 
ple  today  in  the  United  States  pick  up 
a  newspaper  and  read  it  regularly. 
Many  newspapers  throughout  the 
world  are  delivered  to  front  porches, 
driveways  and  mailboxes  but  are 
never  opened.  Discretionary  time  is  a 
precious  commodity  that  as  a  society 
we  seem  to  be  running  out  of.  We 
work  longer  hours.  We  commute 
longer  distances.  We  have  literally 


Ronald  G.  Beach 
ANCAM  president 


thousands  of  things  to  do  with  what 
little  time  we  have  left. 

“Newspapers  and  newspaper  clas¬ 
sified  advertising  sections  must  find 
ways  to  become  one  of  the  preferred 
activities  in  that  ever-narrowing  dis¬ 
cretionary  time  window,”  Beach 
said.  “So,  to  recapture  the  readers 
we’ve  lost  and  to  attract  new  ones 
regardless  of  age,  occupation,  in¬ 
come  level  or  lifestyle,  we  must 
work  together  like  we  never  have 
before.” 

Beach  outlined  a  number  of 
ANCAM  projects  working  to  “keep  it 
and  grow  it”  including: 

•  A  resource  center  in  Danville, 
Ill.,  where  ANCAM  is  headquar¬ 
tered.  The  archives  will  contain  infor¬ 
mation  on  topics  of  professional  con¬ 
cern,  such  as  incentive  and  marketing 
plans,  and  promotional  and  training 
material.  Beach  asked  that  each 
newspaper  submit  its  best  material  for 
inclusion.  Crediting  David  Williams 
of  the  Chicago  Tribune  for  developing 
the  idea.  Beach  added  that  he  fore¬ 
sees  the  ANCAM  Resource  Center 
accessible  by  personal  computer  or 
fax  someday. 

•  Establishing  new  committees. 
Committees  have  been  assigned  to 


address  staff  development,  minority 
hiring,  section  design  and  customer 
satisfaction,  and  the  Newspaper 
Advertising  Bureau  has  been  devel¬ 
oping  new  programs  to  increase  share 
of  automotive,  real  estate  and 
employment  advertising. 

“I  should  point  out  a  very  seri¬ 
ous  matter  affecting  all  of  us,”  he 
added.  “Several  sources  predict  that 
about  25%  of  this  nation’s  auto  deal¬ 
erships  will  either  go  out  of 
business  or  be  sold  this  year.  There¬ 
fore  it  is  very  important  that  we  in¬ 
crease  our  market  share  versus 
broadcast  just  to  have  a  chance  at 
staying  even.” 

•  Reaching  college  and  university 
students.  Education  and  scholarship 
chairman  Frank  Fitts  of  the  New  York 
Post  will  explore  ways  to  place  classi¬ 
fied  advertising  into  the  curriculum  of 
colleges  and  universities.  Beach  said, 
and  the  group  will  work  to  launch  an 
ANCAM  speakers’  bureau  utilizing 
the  classroom  resource  Newspaper 
Classified  Advertising:  A  Perspec¬ 
tive. 

“It’s  now  ANCAM’s  job  to  point 
the  way  so  this  valuable  material  will 
be  used  with  the  goal  of  exciting  col¬ 
lege  and  university  students  to  pursue 
sales  and  management  careers  in  our 
business  .  .  .  We  need  the  best  minds 
we  can  find  to  help  us  plan  for  the 
future  and  that  is  why  this  college  and 
university  effort  it  so  important,”  he 
explained. 

•  ANCAM  member  survey.  The 
association  plans  to  send  out  a  survey 
this  fall  to  collect  information  about 
what  members  think  they  need  more 
of  from  the  organization  for  future 
program  planning. 

“Collectively,  each  of  us  will  have 
the  best  possible  chance  to  keep  it  and 
grow  it,”  Beach  said.  “With  every 
one  of  us  in  ANCAM  working 
together  this  year  to  further 
strengthen  newspaper  classified 
advertising,  12  months  from  now  we 
can  look  back  and  say,  ’We  had 
another  great  year  helping  our  readers 
and  advertisers  to  buy  it,  sell  it  and 
find  it,  and  helping  our  newspapers 
find  new  ways  to  keep  it  and  grow 
it.’  ” 


EDITOR  &  PUBLISHER  for  July  8,  1989 


19 


System  changeover  under  way  at  Associated  Press 

News  service  begins  repiacing  its  news  editing  terminais  with  PCs 


By  Jim  Rosenberg 

The  Associated  Press  is  replacing 
its  news  editing  terminals  with  IBM 
AT-compatible  personal  computers 
manufactured  by  Nokia  Data  of  Fin¬ 
land  and  Sweden. 

The  new  PCs’  design  was  said  to 
meet  the  needs  of  a  new,  more  power¬ 
ful  Digital  Equipment  Corp.  VAX- 
based  network. 

In  Washington,  D.C.,  and  in  new 
regional  computer  centers  in  Kansas 
City  and  New  York,  pairs  of  VAX 
6220s  will  manage  the  editing  system. 
The  VAXes’  greater  speed  and  stor¬ 
age  capacity  will  be  put  to  work  han¬ 
dling  the  database  and  routing  traffic. 


According  to  AP  technical  service 
manager  Jerry  Morgan,  writing  in 
AP’s  Spectrum,  “In  the  near  future, 
the  system  will  be  worldwide  with 
data  centers  in  London,  Frankfort 
and  Tokyo.’’ 

In  addition  to  new  PCs  already  run¬ 
ning  in  England  and  Japan,  others  in 
Arkansas,  Texas  and  New  Mexico 
bureaus  were  recently  connected  to 
the  new  VAXes.  In  all,  150  PCs  went 
in;  Paris  was  slated  for  the  next 
installation.  Next  year,  several 
hundred  terminals  will  go  to  AP  sites 
in  New  York  and  Washington  and  to 
domestic  and  foreign  bureaus, 
including  one-person  offices. 

The  initial  purchase  provides  700 
terminals  for  U.S.  offices  and  125  for 
the  foreign  service.  In  all,  AP  will 
install  2,000  Nokia  terminals,  enough 
to  replace  all  old  terminals  and  put 
additional  terminals  into  some 
bureaus.  Final  installations  will  be 
made  in  1991. 

The  wire  service  will  also  market 
the  terminals  exclusively  to  the  media 
in  North  America.  At  the  annual  AP 
luncheon,  held  in  conjunction  with 
the  ANPA  convention  last  April  in 
Chicago,  president  Louis  Boccardi 
called  the  machine  “a  high-quality  PC 
terminal  that  we  feel  is  the  best  cur¬ 


rently  available.’’ 

With  the  exception  of  bureaus 
required  to  use  locally  made  hard¬ 
ware,  the  new  80286-based  PCs  with 
1MB  RAM  will  eventually  put  every¬ 
one  onto  a  common  box  with  more 
memory  and  speed.  They  are 
equipped  with  a  parallel  printer  port, 
20MB  fixed  disc  drive,  1.5MB  S'/i" 
floppy  drive  and  flat,  high-resolution 
monitor. 

The  AP  had  been  developing  and 
using  its  own  terminals  in  recent 
years.  But  AP  vice  president  John 
Reid,  director  of  communications  and 
technology,  told  E&P  that  “the  PC 
environment  had  changed  so  much’’ 
it  was  now  possible  to  get  off-the- 


shelf  hardware  “that  was  every  bit  as 
good,  if  not  better,  than  what  we 
made  ourselves.’’ 

The  system  being  phased  out  uses 
various  types  and  vintages  of  “word 
processing  terminals  tied  to  DEC 
PDP-8s  [that]  serve  as  the  file 
servers,’’  said  Reid.  “We  have  six 
different  types  of  terminals  in  use  in 
the  AP  now.”  Some  terminals  dating 
from  1976  were  among  the  first  dedi¬ 
cated  word  processors,  he  added. 

While  the  new  system  still  links 
PCs  on  a  DEC-run  network,  Reid 
said,  “the  connections  are  entirely 
different  than  they  were  before.” 

Whereas  the  outgoing  system  pro¬ 
vided  little  more  than  conventional 
front-end  input  capability  for  the  ter¬ 
minals,  there  is  now  an  interactive 
connection  between  the  VAXs  and 
PCs.  The  greater  functionality  and 
beefed-up  horsepower  Reid  called  “a 
quantum  leap  forward  for  us.” 

The  system  will  eventually  get  the 
brains  to  match  its  brawn.  The  hard¬ 
ware  upgrade  comes  with  a  word  pro¬ 
cessor-telecommunications  software 
package  for  the  PCs  and  “homegrown 
software”  to  run  on  the  VAXs. 

“Under  the  old  system,”  said  Reid, 
“the  software  was  on  the  chip.” 

Unlike  that  hardcoded  system  that 


could  not  be  easily  upgraded,  the  new 
system  permits  AP  to  realize  immedi¬ 
ate  gains  from  new  technology  simply 
by  upgrading  software.  “We’ll  have 
opportunities  to  improve  the  software 
constantly  in  big  steps,”  said  Reid. 

About  the  time  the  last  of  the  new 
hardware  is  installed,  even  newer 
software  should  be  ready  for  the  net¬ 
work.  Supplied  by  Typlan,  a  Swiss 
company,  the  product  will  replace 
what  Reid  described  as  “interim” 
software  that  is  now  being  installed. 
He  said  Typlan  is  “still  working  on 
interfacing  it  with  our  system.” 

AP  also  annnounced  it  will  begin 
replacing  its  Radio  Shack  laptop  per¬ 
sonal  computers  with  the  Toshiba 
1000,  with  one-person  offices  chang¬ 
ing  over  this  year. 

“They  were  the  lightest  and  the  best 
of  the  laptops,”  said  an  AP  Com¬ 
munications  staffer.  Though  at  least 
one  faster,  lighter  machine  is  avail¬ 
able  (NEC’s  2400bps  modem- 
equipped  Ultralite  is  4.4  lbs.),  the 
under-$l,000  Toshiba  weighs  less 
than  6V2  pounds. 

Wilson  named  to 
board  of 
California  paper 

George  W.  Wilson,  president  of  the 
Concord  (N.H.)  Monitor  and  past 
president  of  the  American  Newspa¬ 
per  Publishers  Association,  has 
joined  the  board  of  directors  of  the 
Bakersfield  Californian. 

The  announcement  was  made  by 
Virginia  Fritts  Cowenhoven,  the  Cali¬ 
fornian’s  president  and  board  chair¬ 
man. 

Wilson  remains  a  board  member  of 
ANPA,  which  he  headed  in  1988. 

He  is  president  and  chief  executive 
officer  of  Newspapers  of  New 
England,  consisting  of  the  Monitor 
and  five  other  newspapers  and  related 
companies.  He  also  is  a  director  of  the 
Washington  Post  Co. 

The  Bakersfield  Californian  is  pri¬ 
vately  owned  by  the  Fritts  family.  It  is 
the  parent  company  of  TBC  Proper¬ 
ties,  Inc.,  a  re^  estate  development 
company,  and  Kenaf  International,  a 
joint  venture  firm  engaged  in  devel¬ 
oping  new  methods  of  producing 
newsprint  and  paper  products. 


AP  also  annnounced  it  will  begin  replacing  its 
Radio  Shack  laptop  personal  computers  with  the 
Toshiba  1000,  with  one-person  offices  changing  over 
this  year. 
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SYSTEMS  SOFTWARE  PEOPLE 
WHO  OUTRUN  THEM  ALL. 


We  say  there’s  been  an  awful  lot  of  confusion 
out  there.  People  stumbling  ail  over  themselves 
trying  to  make  advertising,  circulation,  financial 
and  composition  systems  work. 

We  say  all  that  by-guess  and  by-gosh  can 
cease— ri^t  now.  All  that  programing  and 
reprograming.  UF>-loading  and  down-loading. 
Forever  translating  this  language  into  that 
language. 

We  re  INSI— as  in  "1”  for 
integrated— and  that's 
exactly  what  we’  re  all  about. 

We  say  you  can  operate 
everything  from  one,  single. 


solitary,  all-encompassing  data  base. 

Not  endless  interfaces.  But  a  true  integra¬ 
tion— so  that  the  left  hand  not  only  always  knows 
what  the  right  one  is  doing,  it’s  all  in  one  brain— 
so  that  everybody  knows. 

This  is  a  bold,  front-running  idea— not  what 
you  generally  see  in  newspapering  today.  It’s  well 
worth  your  investigation  now,  regardless  of 

where  you  stand  with  your 
present  operations,  or  think 
you  stand.  Call  us  today.  And 
see  if  we  don’t  clearly  out¬ 
distance  every  other  system 
runner  in  the  race. 


#INSI 

Integrated  Newspaper  Systems  International 
Real  Solutions  for  Revenue 
Development  and  Management 


12  Corporate  Wcxxls  •  10975  Benson  Drive  •  Overland  Park  KS  66210  •  9I3/45H46I8 


Focus  groups 


Used  properly,  they  can  offer  newspapers  valuable  Insights 


By  MX.  Stein 

“Focus  groups”  of  eight  to  10  peo¬ 
ple  handled  by  a  professional  modera¬ 
tor  can  give  newspaper  management 
valuable  insight  into  the  beliefs,  atti¬ 
tudes  and  “brand  loyalty”  of  their 
readership,  a  consumer  behavior  spe¬ 
cialist  recently  told  a  group  of  subur¬ 
ban  newspaper  publishers. 

The  participants  are  “carefully” 
selected  by  the  moderator  and  are 
paid,  usually  $20  to  $50  per  session, 
Susan  E.  Black,  of  the  Gilmore 
Research  Group  of  Seattle,  added. 

In  her  presentation  to  the  Suburban 
Newspapers  of  America’s  Summer 
Management  Conference  in  Seattle, 
Black  claimed  the  fee  is  justified  in 
terms  of  “identifying  major  attitudes 
impacting  your  market.” 

The  groups  also,  she  said,  give  the 
client  a  “better  understanding  of  what 
beliefs,  assumptions  and  associations 
underlie  these  market  attitudes.” 

The  focus  people.  Black  said,  meet 
in  a  hotel  for  a  few  hours  in  a  room 
with  a  one-way  mirror  in  which  the 
client  can  see  and  hear  the  discussion. 
The  participants  know  they  are  being 
observed,  she  continued. 

Professional  moderators  are  pre¬ 


ferred,  she  explained,  because  their 
training  in  group  dynamics  enables 
them  to  encourage  discussion. 

Black,  who  said  she  has  led  several 
such  groups,  noted  that  the  role  of  the 
moderator  is  to  “control,  not  lead.” 

Paid  volunteers,  she  explained,  are 
more  likely  to  render  objective  opin¬ 
ions. 


Paid  volunteers,  she 
explained,  are  more 
likely  to  render  objective 
opinions. 


“When  they’re  not  paid,”  she 
added,  “you  tend  to  get  people  taking 
one  extreme  view  or  the  other.” 

“Anything  they  say  is  OK,”  Black 
said.  “This  is  not  a  statistical  study. 
It’s  qualitative  rather  than  quantita¬ 
tive.” 

Black  said  subjects  can  cover  cir¬ 
culation,  special  sections,  colum¬ 
nists,  advertising  services,  news  con¬ 
tent  or  anything  else  the  newspaper 
wants  to  know  about  its  readers’  per¬ 
ceptions  and  attitudes. 


HIBM  \narK  ew'  ^ 

-Pe>r  -He  BlF 
5yndidA+e.  pitrecter^y 


•  '  Deadlines:'- , 

. '  Closins:  July  12' .  ■ 
Materiah'July  57 '//© 


. ::‘.v  '.PuHishe<l-July;29y ,1989 ; 


The  meetings  also  can  provide 
clues  on  potential  reactions  to  new 
products  or  services,  marketing  com¬ 
munications  and  promotions,  she  dis¬ 
closed. 

“This  is  a  way  to  investigate  the 
image  of  your  paper,”  Black  stated. 
“You  can  find  out  if  readers  really 
believe  you’re  involved  in  the  com¬ 
munity.” 

Focus  groups,  she  went  on,  aiso 
can  include  non-readers  of  newspa¬ 
pers  and  readers  of  the  competiticn 
“so  you  can  discover  why  they  don’t 
read  you.” 

At  least  one  SNA  member,  Lesher 
Communications  of  California,  has 
used  focus  groups  to  advantage, 
according  to  its  president,  George 
Hoyt. 

Last  year,  he  said  in  an  interview, 
eight  such  gatherings  were  held  with 
persons  who  were  drawn  from  the 
papers’  circulation  lists. 

“We  learned  some  things,”  Hoyt 
reported.  “They  talked  about  busi¬ 
ness  coverage,  lifestyle  and  other 
aspects  of  the  papers.  We  changed 
our  lifestyle  sections  as  a  result.” 

“Be  careful  who  is  invited,”  Black 
warned.  “You  want  the  people  who 
are  most  valuable  to  you.” 

Florida  daily  to 
pay  commissions 
to  local  ad  firms 

The  News-Journal  in  Daytona 
Beach,  Fla.,  on  July  1  started  paying 
commissions  to  local  advertising 
agencies  and  offering  a  variety  of  spe¬ 
cial  discounts. 

Bob  Hughes,  News-Journal  mar¬ 
keting  director,  said  the  newspaper 
began  offering  the  local  15%  commis¬ 
sions  to  ad  agencies  in  order  “to  put 
us  on  an  equal  footing  with  other 
media  that  do  offer  commissions.” 

The  discounts  include  $145  off  on 
the  cost  of  a  single-color  ad  if  the 
advertiser  allows  the  newspaper  to 
select  the  color;  elimination  of  all  size 
limitations  on  color  ads;  a  33%  dis¬ 
count  for  advertisers  using  an  identi¬ 
cal  ad  within  seven  days;  and  a  15% 
reduction  in  the  earned  rate  for  adver¬ 
tisers  running  eight  or  more  pages  of 
advertising. 
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When  it  comes  to  the  newspaper  business  and  the  people  who  make 
it  work,  the  Editor  &  Publisher  International  Year  Book 
is  the  source. 

Chock-full  of  information,  the  Year  Book  carries  over  250,000 
newspaper  facts  —  from  the  publisher’s  name  right  down  to  the  type 
of  equipment  used  in  their  printing  plants.  All  of  this  information 
provided  in  the  following  seven  detailed  sections: 
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NEWSPAPERS  PUBLISHED  IN 
CANADA 


NEWSPAPERS  PUBLISHED  IN 
FOREIGN  COUNTRIES 


SYNDICATED  SERVICES  AND 
NEWS  SERVICES 


MECHANICAL  EQUIPMENT, 
SERVICES  AND  SUPPLIES 


ORGANIZATIONS,  INDUSTRY 
SERVICES 


To  order  your  copy  of  the  1989  Editor  &  Publisher  International 
Year  Book,  simply  send  a  check  or  money  order  for  $70.00  ($63.00 
each  for  orders  of  five  or  more)*  to  Editor  &  Publisher,  Vfear  Book 
Department,  11  West  19th  Street,  New  Vbrk,  NY  10011. 


Rates  are  for  U.S.  and  Canada  only.  All  other  countries  $90.00  each 
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ANA  members  rate 
their  chief  concerns 

An  Association  of  National  Adver¬ 
tisers’  membership  survey  has  found 
the  changing  marketplace  to  be  the 
chief  concern  of  national  and  regional 
advertisers. 

The  Advertising  Management 
Committee  defined  the  changing  mar¬ 
ketplace  as  one  of  rising  minority 
influence,  increasing  consumer 
sophistication  and  narrowing  con¬ 
sumer  demographics,  according  to  a 
report  in  the  ANA’s  June  Quarterly 
and  Legislative  Regulatory  Report. 

Business-to-business  respondents , 
however,  differed  from  the  norm, 
placing  the  changing  marketplace  as 
first  in  importance  for  all  national 
advertisers  but  third  for  their  own 
companies  behind  advertiser  restruc¬ 
turing  and  the  explosion  of  market¬ 
place  research. 

The  issues  identified  as  critical  con¬ 
cern  were:  the  changing  marketplace, 
the  emergence  of  complex  new  media 
alternatives,  the  impact  of  govern¬ 
ment  regulation,  changing  client/ 
agency  relationships,  changing  rela¬ 


tionships  between  manufacturers  and 
distributors,  advertisers’  corporate 
restructuring,  the  changing  nature  of 
global  markets  and  marketing,  and 
the  explosion  of  marketplace 
research. 

Publisher  tackles 
man  fleeing  police 

Former  high  school  football  player 
Ron  Stewart,  now  publisher  of  the 
Oroville  (Calif.)  Mercury-Register, 
must  have  remembered  his  old  tackle 
drills  when  he  stopped  a  fugitive  in  the 
paper’s  parking  lot. 

According  to  the  California  News¬ 
paper  Publishers  Association  news¬ 
letter,  a  description  of  the  man,  Tracy 
Dean  Harrison,  had  come  over  the 
police  scanner.  Harrison  allegedly 
ran  from  police  officers  during  a  rou¬ 
tine  traffic  stop  a  block  away  from  the 
newspaper’s  offices. 

When  Stewart  saw  Harrison  in  the 
hall  he  tried  to  delay  him,  but  Harri¬ 
son  began  to  run  when  he  saw  officers 
approach.  Stewart,  however,  chased 
Harrison  and  tackled  him  in  the  park¬ 
ing  lot. 


York  Dispatch  has 
redesigned  Page  1 

The  York  (Pa.)  Dispatch  has  intro¬ 
duced  a  new  front-page  design,  mak¬ 
ing  the  switch  from  an  eight-column, 
no-jump,  no-picture  page  to  a  new 
five-column  format  that  includes 
photographs,  a  digest  of  national  and 
international  news,  and  the  top  local 
stories  of  the  day,  which  were  previ¬ 
ously  featured  on  the  back  page. 

The  new  front-page  design  is  the 
culmination  of  an  eight-month  over¬ 
haul  of  the  York  Dispatch/ Sun¬ 
day  News,  which  also  has  seen  the 
addition  of  a  Sunday  paper,  a  new 
daily  features  section,  expanded  local 
news  coverage,  addition  of  an  Op-Ed 
page,  and  expanded  tv  grids  and  stock 
market  listings. 

The  Dispatch  and  York  Sunday 
News  are  owned  by  William  Dean 
Singleton’s  Garden  State  Newspa¬ 
pers,  an  affiliate  of  MediaNews 
Group  Inc.  The  Dispatch  and  the  York 
Daily  Record  have  applied  to  the  Jus¬ 
tice  Department  for  a  joint  operating 
agreement. 

Manager  fired 
for  mishandling 
coupons 

A  Newsday  district  manager  was 
fired  recently  for  alleged  mishandling 
of  subscription  payment  coupons. 

According  to  Doug  Fox,  the  pa¬ 
per’s  vice  president/marketing,  an  item 
in  the  now-defunct  Gallagher  Report 
about  a  “circulation  scandal’’  at 
Newsday  was  “absolutely  an  incredi¬ 
ble  and  gross  distortion  on  a  small, 
isolated  incident.’’ 

Fox  explained  that  some  new  sub¬ 
scribers  are  offered  coupon  books 
that  gives  them  $1  off  each  week’s 
payment.  He  said  during  a  routine 
audit  the  circulation  department 
uncovered  the  mishandling  of  the 
coupons  by  the  district  manager,  who 
was  dismissed.  Other  staffers  who 
worked  with  the  d.m.  were  “encour¬ 
aged  and  admonished  to  be  sure  they¬ 
’re  on  the  up  and  up,’’  but  no  further 
investigation  was  planned. 

The  amount  of  money  involved  was 
“very  insignificant  in  the  larger 
scheme  of  things,’’  Fox  noted,  adding 
that  the  incident  has  had  no  effect  on 
the  paper’s  circulation  figures. 

Fox  said  he  has  reason  to  believe 
that  the  item  was  “sourced  by  one  of 
our  competitors  taking  a  cheap  shot  at 
us.’’ 


CUT  IT  OUT. 

Cut  this  ad  out. 

And  whatever  you  do,  don’t  file  it  with  your 
newspaper’s  clippings,  because  you  know  what 
will  happen;  it’ll  get  tom,  dirty,  and  eventually  lost. 

But  if  you  had  the  VU/TEXT  SAVE  System 
you  wouldn’t  have  to  worry  about  organizing 
your  paper’s  clippings.  SAVE  stores  back  issues  in 
the  most  advanced  state-of-the-art  databank 
available. 

SAVE  is  compact  and  saves  you  time,  space 
and  money.  And  best  of  all,  you  can  find  your  arti¬ 
cles  quickly  and  easily. 

So  cut  it  out.  Call  Joe  DiMarino  at  VU/TEXT, 
so  you  can  stop  clipping  now. 

1-800-323-2940. 

In  PA.  (215)  574-4404. 

325  Chestnut  Street, 

Suite  1300, 

Philadelphia,  PA  19106 


VU/TEXT 

A  KnigM-Rldder  Compdny 
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Discrimination 
charges  fiied 

Las  Vegas  (Nev.)  Review- Journal 
associate  editor  Mary  Hausch  has 
filed  sexual  discrimination  charges 
with  the  Equal  Rights  Commission 
against  the  paper’s  parent  company, 
Donrey  Media  Group. 

According  to  Hausch,  who 
declined  to  send  copies  of  the  legal 
papers  to  E&P,  she  has  charged  the 
company  with  failure  to  promote, 
unequal  compensation  and  unfair 
treatment  in  the  workplace. 

Hausch,  who  said  she  has  been  at 
the  paper  for  over  17  years  —  almost 
1 1  as  managing  editor  —  charged  that 
when  the  paper  was  looking  to  hire  a 
new  editor  after  the  death  of  Tom 
Keevil  last  August,  she  was  the  only 
person  to  apply  for  the  position. 
Hausch  did  not  get  the  job,  and  it  was 
awarded  instead  to  a  man  who  had 
previously  served  as  general  manager 
of  the  9,000-circulation  Donrey  paper 
in  Almogordo,  N.M. 

Ironically,  Hausch  —  who  said  she 
was  told  she  did  not  get  the  position 
because  she  was  not  as  qualified  as 
the  man  who  did  —  she  said  had  hired 
the  man  as  an  intern  and  later  as  a 
reporter  almost  1 1  years  ago. 

The  unequal  compensation  charge, 
Hausch  said,  is  based  on  the  fact  that 
after  she  was  promoted  to  associate 
editor  in  September,  the  person  hired 
as  managing  editor  in  the  spring  was 
paid  at  a  higher  rate  than  she  had 
received. 

Although  she  declined  to  discuss  in 
detail  the  charge  of  unfair  treatment  in 
the  workplace,  Hausch  said  it  related 
to  her  treatment  since  last  September 
and  her  job  status  since  then. 

“It’s  not  the  appropriate  time  to 
discuss  the  case,”  she  said,  noting 
that  a  hearing  was  held  recently  and 
the  commission  is  in  the  process  of 
gathering  information  about  the  case. 

Donald  W.  Reynolds,  publisher  of 
the  Review-Journal  and  Donrey 
chairman  of  the  board,  could  not  be 
reached  for  comment. 

Staff  suggestions 
could  bring  savings 

A  companywide  employee  sugges¬ 
tion  program  at  the  San  Antonio 
(Texas)  Light,  which  cost  less  than 
$10,000  to  implement,  generated  sug¬ 
gestions  that  could  save  the  paper 
over  $216,000  in  the  first  year. 

The  program  was  conceived  by 
general  manager  Robert  Wilson  and 
business  manager  Michael  Goeken 
during  a  staff  meeting  last  summer.  It 


was  launched  Sept.  14  and  ran  for  one 
month. 

The  Smart-Thinking  Program 
(STP)  was  promoted  in-house  with 
four-color  posters  hung  throughout 
company  buildings. 

A  one-page  suggestion  form  was 
printed  and  distributed  to  all  employ¬ 
ees,  along  with  a  short  explanation  of 
program  rules.  Suggestion  boxes 
were  placed  in  all  departments. 

Everyone  who  submitted  a  sugges¬ 
tion  received  within  one  day  a  partici¬ 
pation  award,  one  of  three  desk 
accessories  with  the  STP  logo.  Two 
grand  prizes  were  offered  —  one  for 


the  highest  number  of  suggestions 
submitted  and  one  for  the  suggestion 
that  would  save  the  most  money  — 
each  consisting  of  four  round-trip 
tickets  to  anywhere  in  the  continental 
United  States.  A  third  grand  prize 
was  awarded  because  of  the  closeness 
in  potential  impact  of  two  $1(X),000 
ideas.  Fifty-five  other  cash  awards 
were  made,  based  on  the  amount  of 
money  a  suggestion  would  save. 

During  the  month,  some  274  sug¬ 
gestions  were  made  by  138  employ¬ 
ees,  with  252  suggestions  aimed  at 
saving  money,  improving  efficiency 
or  increasing  revenues. 


Since  radar  displays  only  one  number,  the  operator  has  the  responsibility  to  decide  which  vehicle  is  being  clocked. 


Why  radar  makes  mistakes. 
How  to  protect  yourself. 


It’s  hard  to  believe,  but  traffic  radar  does 
not  identify  which  vehicle  is  responsible 
for  the  speed  displayed.  It  shows  only  a 
speed  number.  The  radar  operator  must 
decide  who  to  blame. 

How  radar  wrorks 

The  radar  gun  is  aimed  at  traffic  and  it 
transmits  a  beam  of  invisible  radar  waves. 
Moving  objects  reflect  these  waves  back 
to  the  radar  gun.  Using  the  Doppler  principle, 
the  radar  calculates  speed  from  the 
reflected  waves.  But  there’s  a  problem. 

The  best  guess 

Remember,  these  reflections  are  in¬ 
visible.  And  truck  reflections  can  be  ten 
times  stronger  than  car  reflections.  How 
can  the  operator  know  for  sure  which  vehicle 
is  responsible  for  the  number? 

The  truth  is,  in  many  cases  he  can’t 
be  sure.  The  result?  You  can  be  ticketed 
for  somebody  else’s  reflection. 

The  only  way  to  defend  yourself 
against  these  wrongful  tickets  is  to  know 
when  radar  is  operating  near  you. 


Seif  Defense 

We  specialize  in  radar  warning.  Escort 
and  Passport  have  a  unique  warning 
system  that  tells  you  radar  strength-with 
both  a  variable-rate  beeper  and  a  visual 


meter.  You’ll  know  when  the  radar  unit  is 
near  enough  to  have  you  under  sun«illance. 

Car  and  Driver,  Popular  Mechanics 
and  Roundel  magazines  have  each  tested 
radar  detectors.  And  each  gave  us  their 
highest  ratings.  Call  toll-free  and  we’ll  send 
reprints  of  the  complete  tests. 

We’re  as  close  as  your  phone 

To  order,  call  toll-free.  Orders  in  by 
6:00  pm  eastern  time  go  out  the  same  day 
by  UPS  and  we  pay  the  shipping. 

And  we  guarantee  your  satisfaction. 
If  you’re  not  entirely  satisfied  within  30  days, 
return  your  purchase.  We’ll  refund  your 
money  and  shipping  costs. 

The  best  defense  against  wrongful 
tickets  can  be  in  your  car  tomorrow. 

Toll  Free  1-800-543-1608 

(Call  Sam-midnight,  7  days  a  week) 

ESCORT 

RADAR  WARNING  RECEIVER 


ESCORT  $245 (OH  res.  add  $14.70  tax) 

RADAR-RECEIVER 


RhSSPORT  $295 (OH  res.  add  $17.70  tax) 

Cincinnati  Microwave 
►Department  659179 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249  e  i989  cmi 
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IN  BRIEF 


INMA  group  wants 
to  establish 
idea  exchange 

A  group  within  the  International 
Newspaper  Marketing  Association  is 
setting  up  a  networking  and  support 
system  for  public  relations  people  in 
the  organization. 

The  public  relations  idea  exchange 
has  drawn  up  a  four-point  plan  to  be 
implemented  over  the  next  year, 
explained  Page  Haines,  promotion 
manager  at  the  Houston  (Texas) 
Chronicle. 

One  action  is  to  be  a  regular  column 
edited  by  JoEllen  Kitchen  of  the  Los 
Angeles  Times  in  the  INMA  newslet¬ 
ter,  Ideas,  that  will  focus  on  educat¬ 
ing  members  about  the  benefits  of 
using  p.r.  as  a  marketing  tool,  and  is 
expected  to  include  case  studies  and 
how-to  information. 

Another  plan  is  to  organize  a  speak¬ 
ers’  bureau  to  arrange  speeches  to 
other  organizations  about  the  value  of 
public  relations.  The  group  also  plans 
to  produce  a  binder-format  book  for 
filing  the  columns  from  Ideas,  and  to 
set  up  a  resource  center  where  mem¬ 
bers  who  may  need  advice  or  help  can 
call  for  references  to  others  in  the 
INMA  who  have  done  similar  proj¬ 
ects. 

The  degree  of  importance  of  public 
relations  to  INMA  members  was 
determined  through  a  survey  mailed 
out  in  January.  The  survey  found, 
among  other  things,  that  of  the  INMA 
members,  only  25%  said  the  organiza¬ 
tion  was  a  very  important  source  of 
p.r.  support,  while  some  84%  said 
they  use  INMA  as  a  source  of  infor¬ 
mation. 

Pennsylvania  Dutch 
column  published 

The  Citizen-Standard  weekly 
newspaper  in  Valley  View,  Schuylkill 
County,  Pa.,  has  become  one  of  the 
few  state  newspapers  to  publish  a 
Pennsylvania  Dutch  column. 

“En  Kats  Deitsch  Schtick”  (“A 
Short  Dutch  Piece”),  written  by  Bill 
Klouser  of  Spring  Glen,  first 
appeared  on  March  29,  and  its  popu¬ 
larity  led  to  regular  publication. 

“En  Kats  Deitsch  Schtick”  is  writ¬ 
ten  in  caligraphy  and  reproduced  to 
appear  in  the  paper  the  same  way. 
Klouser  is  also  responsible  for  the 
Dutch-oriented  drawing  that  appears 
as  the  heading  of  each  column. 

So  far,  there  has  been  no  transla¬ 


tion  of  each  column  provided, 
although  it  has  been  considered. 

“As  it  appears  so  far,  there  are 
enough  people  who  can  understand 
the  column  in  Dutch.  All  comments 
have  been  very  favorable,”  said  edi¬ 
tor  Andrew  Heintzelman.  “Plus,  Bill 
does  provide  a  short  glossary  at  the 
end  to  help  with  strange  or  difficult 
words.” 

INMA  exec  director 
Markiewicz  resigns 

Paula  L.  Markiewicz,  executive 
director  of  the  International  Newspa¬ 
per  Marketing  Association  for  the 
past  eight  years,  has  announced  her 
resignation,  effective  upon  the 
appointment  of  a  successor. 

INMA  president  Milo  W.  Sutton, 
marketing  manager/special  projects 
at  the  Los  Angeles  Times  and  Mark¬ 
iewicz  will  co-chair  the  search  com¬ 
mittee.  Inquiries  should  be  directed  to 
the  INMA  headquarters  at  1 1600  Sun¬ 
rise  Vallry  Drive,  Reston,  Va.  22091. 

Little  change  seen 
in  readability  level 

Since  the  introduction  of  a  com¬ 
puter  program  designed  to  test  the 
“readability”  of  articles  in  the  Lex¬ 
ington  (Ky.)  Herald-Leader,  little 
change  has  been  noticed  in  readability 
levels. 

According  to  the  SNPA  Bulletin, 
the  program  was  designed  to  measure 
the  ease  with  which'  text  could  be 
read,  noting  that  more  words  in  a 
sentence  and  more  syllables  in  each 
word  make  the  text  more  difficult  to 
read. 

Florida  paper  seeks 
ad  contest  entries 

Entries  are  being  sought  by  the 
Orlando  (Fla.)  Sentinel  for  the  second 
annual  Rewards  of  Print  (ROPs)  com¬ 
petition  showcasing  creative  uses  of 
the  newspaper  in  advertising. 

Advertisers  are  asked  to  submit 
work  published  in  any  Sentinel  prod¬ 
uct  during  the  past  year.  The  deadline 
for  submission  is  Sept.  15.  Judging  is 
scheduled  for  October. 

For  more  information  about  the 
Rewards  of  Print  competition,  con¬ 
tact  Joan  McCain  of  the  Sentinel’s 
promotions  department  at  (407)  420- 
5275. 


Investigative 
reporters  get 
their  man 

Don’t  fool  with  investigative 
reporters. 

A  mugger  in  Philadelphia  found 
that  out  at  the  recent  Investigative 
Reporters  and  Editors  national  con¬ 
ference  in  the  City  of  Brotherly  Love. 

According  to  police,  21 -year-old 
Mark  Foster  entered  a  restroom,  beat 
Ann  Arbor  (Mich.)  News  editor  Ada- 
line  Adams  and  stole  her  purse. 

As  he  was  leaving  the  restroom, 
however.  News  reporter  Stephen 
Cain  gave  chase  and  captured  the  sus¬ 
pect.  Cain  and  other  reporters  at  the 
convention  held  the  suspect  until 
police  arrived. 

Foster  was  charged  with  robbery, 
aggravated  assault  and  theft. 

Hartford  Courant 
honors  area  youths 

The  Hartford  (Conn.)  Courant 
recently  presented  its  second  annual 
Hartford  Youth  Leadership  Awards 
recognizing  the  positive  activities  and 
accomplishments  of  nine  area  high 
school  students. 

Criteria  for  selection  include  work¬ 
ing  up  to  academic  capacity,  provid¬ 
ing  a  positive  role  model  for  peers  or 
younger  children,  and  performing 
outstanding  service  in  the  home, 
school  or  community. 

Fund  drive  begins 
for  cuiturai  center 

A  $1. 25-million  funding  drive  to 
rehabilitate  the  former  All  American 
Cultural  Center  in  Allentown,  Pa., 
was  recently  launched  at  a  gathering 
of  corporate  and  community  leaders 
at  the  Morning  Call  in  Allentown. 

Co-chairs  of  the  campaign  are  Gary 
K.  Shorts,  publisher  and  CEO  of  the 
Morning  Call,  and  Robert  K.  Camp¬ 
bell,  president  and  CEO  of  Pennsyl¬ 
vania  Power  &  Light  Company. 

Some  $213,000  in  contributions 
were  announced  at  the  gathering  — 
$100,000  from  HealthEast;  $50,000 
each  from  the  Morning  Call  and  Penn¬ 
sylvania  Power  &  Light  Company; 
and  $13,000  from  Marylou  Barber  and 
Polly  Wood,  two  Allentown  women 
who  raised  funds  by  soliciting  help 
from  friends  and  acquaintances. 
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Outland,  a  new  Sunday  comic  strip  by  Pulitzer- 
winning  cartoonist 

Berkeley  Breathed,  ...  The  .. 
Starting  September  3.  \^hsnii^ton  Post 
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NEWSPEOPLE  IN  THE  NEWS 


CLAUDIA  WINKLER,  editorial  page  editor  of  the  Cincinnati  Post,  has 
moved  to  chief  editorial  writer  for  Scripps  Howard  in  Washington,  D.C. 
She  is  the  first  woman  to  hold  the  title  in  the  1 1 1  -year  history  of  the 
company. 

Winkler's  appointment  coincides  with  the  retirement  of  B.J.  Cutler  as 
editor-in-chief  of  Scripps  Howard.  He  continues  with  the  Scripps  Howard 
News  Service,  writing  a  twice  weekly  column  on  foreign  affairs. 

Washington  is  her  hometown,  although  as  the  daughter  of  a  U.S. 
Foreign  Service  officer  and  the  late  journalist,  Anne  Crutcher,  she  lived 
abroad  during  much  of  her  childhood.  Her  mother  was  a  columnist  and 
editorial  writer  for  the  old  Washington  Daily  News  and  the  Washington 
Star  and  first  editorial  page  editor  of  the  Washington  Times. 

Winkler,  an  editor  for  the  American  Enterprise  Institute  in  Washington 
in  1975-82,  then  briefly  joined  the  now  defunct  Buffalo  Courier- Express 
as  an  editorial  writer  before  moving  to  the  Cincinnati  Post,  where  after 
writing  editorials  for  two  years,  she  was  named  editorial  page  editor. 


New  appointments  at  the  Southam 
Newspaper  Group,  Toronto,  have 
been  announced  by  John  P.  Fisher, 
president  of  Southam  Inc. 

Russell  A.  Mills  becomes  presi¬ 
dent  of  the  group  on  Sept.  1 ,  succeed¬ 
ing  Paddy  Sherman,  who  will  move 
to  Vancouver  as  chairman  of  Pacific 
Press  Limited,  publisher  of  the  Van¬ 
couver  Sun  and  The  Province. 

Since  1986,  Mills  has  been  vice 
president  and  publisher  of  the  Ottawa 
Citizen  He  will  be  succeeded  in 
Ottawa  by  Clark  W.  Davey,  vice 
president  and  publisher  of  the  Mon¬ 
treal  Gazette. 

David  W.  Perks,  SNG’s  vice  presi¬ 
dent  of  finance  and  administration, 
will  become  vice  president  and 
publisher  of  the  Gazette.  No  replace¬ 
ment  for  Perks  has  been  designated. 
*  ♦  * 

Kal  M.  Lindenberg  has  joined  the 
New  York  Times  as  a  copy  editor  on 
the  foreign  desk  from  New  York 
Newsday,  where  he  was  an  assistant 
news  editor.  Before  that,  he  worked 
for  the  Buffalo  Courier-Express  and 
the  Boston  Herald  American. 

*  *  * 

Kirk  A.  Crisman,  merchandise 
manager  and  former  personnel  direc¬ 
tor  for  Riegel  Textiles  Consumer  Pro¬ 
duction  Division  of  Mount  Vernon 
Mills  in  Johnston,  S.C.,  is  the  newly 
named  human  resources  director  of 
Morris  Communications  Corp., 
Augusta.  Ga. 

Crisman  succeeds  Bobby  G.  Reid, 
corporate  personnel  director  since 
198?.  who  is  retiring.  Reid  joined 
Florida  Publishing  Co.,  Jacksonville, 
in  1966  as  director  of  personnel  and 
industrial  relations  and  moved  to 
Augusta  when  Morris  bought  Florida 
Publishing. 


At  the  Hartford  Courant  Thomas 
W.  Marquis  has  been  appointed 
advertising  director  and  Gene  R.  Tye, 
circulation  director. 

Marquis,  who  served  three  years  as 
the  Courant’s  circulation  director, 
has  responsibility  for  all  advertising 
sales  and  service  functions  and  suc¬ 
ceeds  John  Krikorian,  who  resigned 
in  April. 

Tye,  who  succeeds  Marquis  as  cir¬ 
culation  director,  has  been  in  the 
department  since  1983  and  is  respon¬ 
sible  for  all  circulation  sales,  service 
and  distribution  functions.  Both 
report  to  Angus  Twombly,  vice 
president-marketing. 

*  *  * 

Peter  S.  Young  has  joined  The 
Trentonian,  Trenton,  N.J.  as  manag¬ 
ing  editor. 

He  previously  was  metropolitan 
editor  of  the  Camden-Cherry  Hill 
(N.J.)  Courier-Post.  Earlier,  he  was 
an  assistant  metropolitan  editor  of  the 
Fort  Worth  Star-Telegram  and  city 
editor  of  the  Kankakee  (Ill.)  Daily 
Journal  and  the  Macon  (Ga.)  News. 


Anthony  H.  Campbell,  former 
executive  editor  of  the  Denver  Post, 
has  joined  Barry  Persky  and  Com¬ 
pany,  Norwalk,  Conn.,  as  vice  presi¬ 
dent,  specializing  in  recruitment  of 
executives  in  communications.  He 
previously  had  been  the  Post’s  man¬ 
aging  editor. 

Earlier  in  his  career,  Campbell  was 
with  the  City  News  Bureau  in  Chi¬ 
cago  and  subsequently  a  reporter  and 
financial  editor  of  the  Chicago  Daily 
News  and  assistant  managing  editor 
and  financial  editor  of  the  Chicago 
Sun-Times. 


Patrick  Harden,  who  was  the 
founder  and  first  general  manager  of 
the  domestic  Canadian  wire  service. 
United  Press  Canada,  and  currently 
publisher  of  the  Edmonton  Sun,  has 
been  named  a  vice  president  of  The 
Toronto  Sun  Publishing  Corporation. 

Harden,  who  will  remain  with  the 
Sun  for  the  immediate  future,  joined 
the  newspaper  as  general  manager  in 
1982  after  23  years  with  United  Press 
International.  He  had  been  a  corre¬ 
spondent  and  news  executive  in  Eu¬ 
rope,  the  United  States  and  Canada 
for  the  wire  service. 


David  Sedeno,  Associated  Press 
correspondent  in  San  Antonio  for 
three  years,  will  become  correspon¬ 
dent  in  charge  of  the  San  Diego 
bureau.  He  was  a  copy  editor  for  the 
San  Angelo  Standard-Times  before 
joining  AP  in  Dallas  in  1984. 

*  *  * 

Dennis  Daniels  is  editor  of  the  Bos¬ 
ton  Herald'^  new  real  estate  section 
being  introduced  as  a  Friday  pullout 
oriented  toward  the  consumer.  A 
member  of  the  Herald  staff  for  four 
years,  Daniels  has  been  a  Boston 
journalist  since  1968. 

«  *  * 

Connie  Shay  was  promoted  to 
senior  account  executive  for  The 
Kansas  City  Star  Company.  Since 
joining  the  Kansas  City  Star  &  Times 
in  1986,  she  has  been  a  business 
account  executive  and  most  recently 
account  executive  for  the  West  dis¬ 
trict. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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Peggy  Blevins  has  joined  the 
South  Orange  County  News,  Mission 
Viejo,  Calif.,  as  retail  advertising 
manager.  The  News  (formerly  Gol¬ 
den  West  Publishing)  is  a  subsidiary 
of  Media  General  Inc.,  and  publishes 
nine  community  newspapers  in 
Orange  County. 

The  past  four  years,  Blevins  was 
classified  advertising  manager  of  the 
Orange  Coast  Daily  Pilot,  Costa 
Mesa.  She  is  a  past  president  of  the 
California  Classified  Advertising 
Executives  South. 

A  graduate  of  the  University  of 
Nebraska  at  Lincoln,  she  worked  first 
at  the  Lincoln  Journal  Star  two  years 
before  joining  the  Omaha  World-Her¬ 
ald  for  nine^ years. 

*  *  * 

Robert  W.  Parks,  general  man¬ 
ager  of  the  Ashland  (Ky.)  Daily  Inde-_ 
pendent  since  1985,  is  being  promoted 
to  publisher  of  The  Chapel  Hill  News¬ 
paper  at  Chapel  Hill,  N.C.,  effective 
Aug.  1. 

He  will  succeed  P.  Lea  Campbell, 
publisher  of  the  newspaper  since  it 
was  purchased  by  Ottaway  Newspa¬ 
pers  Inc.  in  January  1988.  Campbell 
resigned  to  become  owner  and 
publisher  of  a  weekly  paper  in  High¬ 
land  County,  Va. 

A  14-year  veteran  of  Ottaway, 
Parks  held  advertising  sales  represen¬ 
tative  and  assistant  classified  man¬ 
ager  posts  with  the  Sharon  (Pa.)  Her- 
(dd,  and  was  general  manager  of  the 
Allied  News,  Grove  City,  Pa.,  and  the 
Tri-State  Gazette,  Port  Jervis,  N.Y., 
prior  to  the  Daily  Independent. 


At  The  State,  Columbia,  S.C., 
Scott  Johnson,  assistant  metro  edi¬ 
tor  in  charge  of  Lexington  Neighbors, 
is  now  assistant  business  editor. 


Peggy  Blevins  Roberi 

Charles  Marowitz,  who  has  been 
active  in  the  London  and  Los  Angeles 
theater  scene  as  a  producer,  director, 
writer  and  critic  more  than  20  years,  is 
the  newly  named  theater  critic  of  the 
Los  Angeles  Herald  Examiner. 

Marowitz  worked  for  the  Los 
Angeles  Theater  Center  the  past  eight 
years,  creating  and  editing  its  maga¬ 
zine,  Alarums  &  Excursions,  and  is 
the  author  of  a  dozen  books,  including 
the  recently  published  “Prospero’s 
Staff.”  He  is  married  to  British 
actress  Jane  Windsor  and  they  live  in 
Malibu. 

*  4c  4e 

William  G.  Schmitt  has  joined 
The  Kipling  Washington  Editors  Inc. 
as  associate  editor  of  The  Kiplinger 
Washington  Letter,  a  weekly  busi¬ 
ness  outlook  report. 

He  previously  was  Washington 
bureau  chief  for  Fairchild  Publica¬ 
tions’  daily  American  Metal  Market 
and  prior  to  that,  a  senior  editor  at 
Metals  Week,  published  by  McGraw- 
Hill. 


W.  Parks 


AAark  Maley 


Mitzi  Newhouse  dies  at  87 


Mitzi  Newhouse,  87,  widow  of  the 
late  newspaper  and  magazine  pub¬ 
lisher  S.I.  Newhouse  and  a  corpo¬ 
rate  officer  in  the  Newhouse  enter¬ 
prises,  died  at  her  home  in  Palm 
Beach,  Fla.,  June  29. 

She  was  a  leading  figure  in 
women’s  fashions  and  an  ardent  sup¬ 
porter  of  the  theater  and  the  arts,  and 
took  an  active  interest  in  Vogue 
magazine,  one  of  the  Conde  Nast 
publications  acquired  by  her  husband 
in  1959.  He  had  described  the  acquisi¬ 
tion  of  the  magazine  group  as  “an 
anniversary  present  for  my  wonderful 
wife.” 

She  donated  $1  million  in  1973  to 
make  possible  the  continued  opera¬ 
tions  of  two  theaters  in  the  Lincoln 
Center  for  the  Performing  Arts,  and 


enabling  Joseph  Papp’s  New  York 
Shakespeare  Festival  to  become  part 
of  the  center.  The  Forum  Theater 
there  was  renamed  in  her  honor. 
Also,  she  was  a  contributor  to  the 
Parsons  School  of  Design  in  New 
York  City,  where  she  had  studied  as  a 
young  woman. 

She  is  survived  by  her  two  sons,  S.I 
Newhouse  Jr.,  and  Donald  E.  New¬ 
house,  both  of  New  York  City;  six 
grandchildren,  four  great  grandchil¬ 
dren  and  a  brother,  Walter  Evans  of 
St.  Louis  and  Florida. 

In  addition  to  the  26  Newhouse 
newspapers  in  22  cities  and  the  Conde 
Nast  group,  Newhouse  family  hold¬ 
ings  also  include  Random  House, 
Parade  magazine,  and  cable  tv  sys¬ 
tems. 


Mark  Maley  has  been  appointed 
to  the  newly  created  position  of 
executive  editor  of  Community 
Newspapers  Inc.,  a  chain  of  weekly 
newspapers  in  suburban  Milwaukee. 

He  will  oversee  the  news  and  sports 
staff  and  be  responsible  for  the  edito¬ 
rial  content  of  the  22  publications  and 
supervise  the  editors. 

The  past  five  years,  Maley  was  with 
Pioneer  Press,  publisher  of  43  week¬ 
lies  in  the  suburban  Chicago  area.  He 
held  several  posts  with  Pioneer, 
including  managing  editor  and  most 
recently,  associate  editor.  During  his 
tenure  there,  he  won  a  number  of 
awards  for  news  and  feature  writing, 
including  the  Peter  Lisagor  Award  for 
feature  writing  from  the  Chicago 
Headline  Club  in  1986  and  the  Benja¬ 
min  Fine  Award  for  excellence  in  edu¬ 
cation  reporting  in  1987. 

4>  4e  i|c 

The  editorial  division  of  the 
Orlando  Sentinel  has  three  new  edi¬ 
tors  in  its  regional  operation. 

Carol-Faye  Ashcraft,  formerly 
Mid-South  editor  for  the  Memphis 
Commercial  Appeal,  becomes  the 
Osceola  County  editor  on  July  17. 
Serving  as  assistant  editor  will  be 
Allen  Bartlett,  previously  metro¬ 
politan  editor  for  the  Fort  Myers 
(Fla.)  News  Press. 

Beth  Taylor  has  been  promoted 
from  reporter  to  assistant  editor  in 
Volusia  County.  With  the  Sentinel 
two  years,  she  previously  worked  at 
Florida  Today,  Melbourne,  and  the 
Sanford  Herald. 

*  *  * 

Gloria  P.  Bowman,  promotion/ 
graphics  arts  director  for  Ingersoll 
Publications  Co.,  has  been  named 
advertising  director  of  the  Hyannis 
(Mass.)  Cape  Cod  Times. 

Previously  she  was  advertising 
sales  director  of  Dallas-Fort  Worth 
Suburban  Newspapers  and  had  spent 
seven  years  with  Gannett  Co.  news¬ 
papers. 
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Newspapers  change  another  word 


Editors  don’t  need  no  diction¬ 
aries  —  they’ll  decide  the  proper 
connotation  of  words. 

“Decisions  on  word  usage  are 
made  every  moment  of  the  day  some¬ 
where  in  the  United  States  by  those 
people  who  used  to,  by  tradition, 
wear  blue-green  eyeshades  and 
decided  journalistic  language  at  the 
most  basic  level,”  Indiana  University 
professor  emeritus  of  journalism 
Richard  L.  Tobin  said  while  releasing 
his  11th  annual  survey  of  American 
English  usage. 

In  last  year’s  survey,  newspaper 
and  magazine  editors  agreed  that 
“gay”  these  days  means  only  one 
thing  —  and  it’s  not  a  giddy  feeling. 

This  year,  the  poll  found  that  edi¬ 
tors  agree  that  “enormity”  refers 
specifically  to  “enormous 
wickedness”  —  as  in  the  “enormity 
of  the  crime”  —  and  not  density  — as 
in  the  “enormity  of  the  crowd.” 

Most  dictionaries  list  “enormous 
wickedness”  as  the  first  definition  of 
the  word;  the  New  World  Dictionary 
lists  “vastness”  as  a  third  definition 


and  says,  “in  modern  use,  generally 
considered  a  loose  usage.” 

In  other  results,  editors  over¬ 
whelmingly  rejected  the  so-called 
“Harvard  comma,”  that  is,  the  use  of 
a  comma  at  the  end  of  the  last  phrase 
in  a  series. 

The  Harvard  comma,  Tobin  notes. 


the  place  of  “people,”  although 
Tobin  says  he  sees  a  preference  for 
the  former  growing  rapidly.  In  the  this 
case,  the  majority  agree  with  the 
Associated  Press  Stylebook. 

Editors  break  with  another  style- 
book,  however,  in  continuing  to 
reject  overwhelmingly  the  idea  of 


This  year,  the  poll  found  that  editors  agree  that 
“enormity"  refers  specifically  to  “enormous 
wickedness” — as  In  the  “enormity  of  the  crime”— and 
not  density  —  as  in  the  “enormity  of  the  crowd.” 


can  be  useful  in  making  clear  the 
intent  of  a  sentence  such  as,  “Please 
write  down  your  name,  address,  sex, 
and  housing  requirements.” 

Still,  the  editors  say  they  insert  last 
commas  only  to  clear  up  such  ambi¬ 
guities. 

A  solid  —  75%  —  majority  con¬ 
tinue  to  oppose  using  “persons”  in 


adding  an  extra  “s”  for  possesive 
forms  of  nouns  that  end  in  “s.”  E.B. 
White’s  The  Elements  of  Style  calls 
for  the  additional  “s,”  but  American 
editors  would  still  write,  Dickens’ 
classic.  Great  Expectations. 

“More  editors  are  using  “data”  as 
a  singular  form,  the  survey  found,  but 
a  majority  would  still  write,  “The 
data  are  misleading.” 


California  Senate  to  be  more  open,  but  not  the  Assembly 


The  California  Senate’s  rules  com¬ 
mittee  voted  to  open  more  of  its 
meetings  but  the  Assembly  speaker 
announced  that  it  will  not  follow  suit. 

The  new  Senate  policy  followed 
exposures  of  legislative  secret  meet¬ 
ings  by  the  San  Jose  Mercury  News, 
Los  Angeles  Times  and  other  newspa¬ 
pers. 

In  addition,  protests  of  the  closed 
sessions  have  come  from  the  Capitol 
Correspondents  Association  in  Sac¬ 
ramento  and  the  California  First 
Amendment  Coalition,  a  group  of 
media  organizations. 

The  five-member  Senate  rules  com¬ 
mittee  went  behind  closed  doors  to 
vote  on  opening  up  more  meetings.  It 
agreed  to  conduct  public  sessions  on 
discussions  of  appointments  of  mem¬ 
bers  to  legislative  committees,  special 
benefits  for  senators  and  state 
employees,  changes  in  senators’  car 
allowances,  awarding  of  research 
grants,  and  cost-of-living  increases 
for  Senate  employees. 

However,  the  committee  decided  it 
will  continue  closed  sessions  on  such 
matters  as  legislative  travel.  Senate 
office  remodeling,  litigation  and  per¬ 
sonnel  matters. 

The  Mercury  News  and  Times  have 
reported  that  lawmakers  had  met 


secretly  to  vote  themselves  thou¬ 
sands  of  dollars  in  such  benefits  as  life 
insurance,  air  travel  allowances  and 
increases  in  auto  expenses. 

Assembly  Speaker  Willie  Brown 
announced  at  a  capital  news  confer¬ 
ence  that  the  Assembly  rules  commit¬ 
tee  will  not  adopt  the  Senate’s 
changes  on  open  meetings. 

A  Times  story  quoted  Brown  as 
saying:  “I  don’t  think  any  legislative 
body  needs  day-by-day,  line-by-line 
rules  as  if  they’re  children.  I  think 
they  are  adult  enough  to  exercise 
good  judgment.” 

Brown  added,  there  “isn’t  a  soul” 
in  the  Assembly  who  would  risk  pub¬ 
lic  wrath  by  voting  to  spend  public 
funds  in  secret.  Open  meetings,  the 
speaker  contended,  would  hamper 
members’  ability  to  reach  comprom¬ 
ises. 

The  speaker  said  he  would  continue 
to  rely  on  an  opinion  of  a  legislative 
counsel  that  the  Legislature  can  meet 
privately  at  any  time,  providing  it 
does  not  vote  on  a  bill. 

The  Legislature  is  not  bound  by  the 
state’s  open  meetings  law,  which  it 
enacted. 

“Why  the  Legislature  will  not 
adopt  the  standards  of  the  Brown 
(open  meetings]  Act,  which  it 


imposed  on  local  agencies  is 
unfathomable,”  said  Mel  Opo- 
towsky,  president  of  the  First 
Amendment  Coalition  and  senior 
managing  editor  of  the  Riverside 
Press-Enterprise . 


Mission 
accompiished, 
says  Southam 

Saying  the  publication’s  mission 
has  been  accomplished,  Southam  Inc. 
has  folded  Newsprint,  a  magazine 
created  to  showcase  the  best  in  news¬ 
paper  advertising. 

“Our  marketing  strategy  was 
rooted  in  the  simple  premise  that 
when  a  medium  is  used  effectively  the 
advertiser  will  generate  more  sales 
and  keep  coming  back,”  said  editor 
David  Parry. 

Launched  in  1974,  Parry  said 
“many  of  the  needs  that  Newsprint 
was  designed  to  meet  are  now  being 
met  in  other  ways.  Recognition  of 
superior  work  will  soon  be  provided 
in  a  brand-new  Canadian  awards  pro¬ 
gram. 
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Big  event  marketing  and  newspapers 


By  Debra  Gersh 

The  “cola  wars”  are  being  fought 
on  many  fronts  —  in  stores,  on  televi¬ 
sion,  in  the  news  —  and  the  major 
cola  manufacturers  have  relied  on  a 
high-profile  approach  to  break 
through  the  clutter,  creating  big 
events  to  capture  the  imagination  and 
attention  of  the  consumer. 

Big  event  marketing  originated  in 
the  early  newspaper  circulation  wars, 
explained  Michael  K.  Lorelli,  execu¬ 
tive  vice  president/marketing  for 
Pepsi-Cola  Inc.,  during  a  session  of 
the  International  Newspaper  Mar¬ 
keting  Association’s  annual  meeting 
in  Washington,  D.C. 

Lorelli  commented  that  the 
publishers  then  were  making  the  news 
by  writing  the  news  —  such  as  New 
York  Herald  correspondent  Stanley 
finding  the  lost  Dr.  Livingstone  in 
Africa. 

“Once  upon  a  time,  big  events  sold 
newspapers.  Today,  it  is  a  big  part  of 
the  cola  wars,”  he  said,  noting  that 
the  concept  of  big  event  marketing  for 
Pepsi  started  with  the  ad  campaign 


featuring  Michael  Jackson. 

The  Jackson  campaign  was  an 


event  that  made  news,  Lorelli  noted,  movie  Top  Gun. 


the  Diet  Pepsi  ad  that  appeared  at  the 
start  of  the  home  video  release  of  the 


adding  that  there  was  “no  doubt  in 
our  minds  that  Jackson  was  terrific.” 


Lorelli  said  that  because  of  the  tie- 
in  with  Top  Gun,  Paramount  was  able 


“When  all  Is  said  and  done,  it  is  the  newspaper  that 
sells  newspapers,”  he  said.  “The  idea  is  to  create  a 
media  event  of  your  own.” 


The  company’s  more  recent  ads 
featuring  singer  Madonna,  however, 
turned  out  to  be  a  “real  test  of  internal 
fortitude”  as  the  controversy  over 
her  “Like  a  Prayer”  music  video  was 
felt  by  Pepsi,  even  though  the  com¬ 
pany’s  project  was  a  separate  ven¬ 
ture.  Lorelli  noted,  though,  “no  risk, 
no  reward.” 

Other  examples  were  the  agree¬ 
ment  for  the  Slice  soft  drink  blimp  to 
carry  the  CBS  aerial  camera  during 
the  Super  Bowl,  Diet  Pepsi’s  sponsor¬ 
ship  of  the  America’s  Cup  team,  and 


to  release  the  video  at  the  lowest  retail 
price  it  had  ever  offered  —  a  deal  that 
benefited  Pepsi,  Paramount  and  the 
consumer  —  and,  again,  received 
news  media  attention. 

Lorelli  also  pointed  to  other  exam¬ 
ples  using  celebrities,  such  as  ads 
with  fighter  Mike  Tyson  and  actor 
Patrick  Swayze,  and  a  rebate  offer  for 
$5  off  the  price  of  the  E.  T.  home  video 
with  the  purchase  of  Pepsi. 

“When  all  is  said  and  done,  it  is  the 
newspaper  that  sells  newspapers,”  he 
(Continued  on  page  38) 


Insurance  words  don’t  always  mean  what  they 
are  intended  to  mean  to  non-insurance  people. 
Example:  In  insurance  lingo,  a  tort  reformer  is 
someone  trying  to  improve  the  civil  justice  system, 
not  a  baker  fancying  up  some  tortes. 

If  you  need  help  in  translating  “insurancese” 
into  plain  English,  give  us  a  call.  For  that 
matter,  if  you  have  any  kind  of  question  about 
personal  insurance,  call  us.  If  we  can’t  help, 
we  may  be  able  to  point  you  to  someone 
who  can. 


Public  Relations  Department 
STATE  FARM  INSURANCE 
(309)  766-2521  or  766-2625 
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Ownership  changes 


The  Press-Enterprise  Co.  of  River¬ 
side,  Calif.,  announced  the  purchase 
of  two  neighboring  daily  newspapers. 

The  Corona-Norco  Independent  in 
Riverside  County  and  the  Fontana 
Herald-News  in  San  Bernardino 
County  were  sold  by  Buckner  News 
Alliance  of  Seattle  for  an  undisclosed 
price. 

Howard  H.“Tini”  Hays,  editor 
and  chairman  of  the  Press-Enterprise 
Co.,  said  both  of  the  five-day  papers 
would  continue  to  operate  indepen¬ 
dently  of  the  Press-Enterprise.  The 
company  also  owns  weekly  papers  in 
the  county  and  publishes  an  edition 
for  the  Corona-Norco  area. 

The  Herald-News  acquisition 
marks  the  P-E’s  first  ownership  in 
adjoining  San  Bernardino  County. 

The  Independent  has  a  circulation 
of  5,400  and  the  News  Herald,  3,220. 

Included  in  the  deal  were  a  job 
printing  business  and  an  11,406- 
square-fbot  building  occupied  by  the 
Independent,  and  a  6, 630- square-foot 
building  housing  the  Herald-News. 
The  Press  Enterprise  Co.  also  pur¬ 
chased  the  Independent’s  presses. 

Buckner  publishes  six  other  news¬ 
papers  in  five  states,  the  largest  being 
the  York  (Pa.)  Daily  Record,  a  41 ,000- 
circulation  morning  newspaper. 

*  *  * 

Starke  County  Publishing,  Knox, 
Ind.,  has  been  sold  to  Cordell  Publica¬ 
tions  of  Dallas,  Texas.  The  purchase 
included  The  Leader,  a  weekly  news¬ 
paper,  and  The  Review,  a  total  market 
coverage  shopper. 

The  broker  was  Gloria  Bushelman 
of  R.C.  Crisler  &  Co.  Inc. 

l|c  l|c  :|c 

The  2,000-weekly  circulation 
Marion  (Ala.)  Times-Standard  has 
been  sold  by  R.  Dave  Davis  to  Robert 
E.  Tribble,  owner  of  Bibb  Publica¬ 


tions  Inc.,  which  publishes  the  Cen¬ 
terville  Press. 

Jim  Hall  Media  Services  of  Troy, 
Ala.,  was  the  broker,  representing 
Davis. 

*  ♦  * 

Travelhost  Inc.,  a  Dallas-based 
travel  communications  company,  has 
sold  the  weekly  Oak  Cliff  (Texas)  Tri¬ 
bune  to  a  group  of  local  investors  led 
by  Joe  Whitney. 

♦  *  * 

Dan  Sitze  has  acquired  the  Bloom¬ 
field  (Mo.)  Vindicator,  a  1,683-circu¬ 
lation  weekly,  from  Jim  and  Clara 
Boan  who  are  retiring  after  1 1  years  of 
owning  the  newspaper. 

*  *  ♦ 

The  1,800-weekly  circulation 
Dekalb  County  Record-Herald  in 
Marysville,  Mo.,  has  been  sold  to 
Terry  Pearl  by  Anne  Chadwick. 

*  *  * 

The  Naples  (Fla.)  Shoppers’  Special 
and  Golden  Gate  Moneysaver  publica¬ 
tions  have  been  sold  by  John  C.  and 
Evelyn  Sharkey  to  Russell  Tuff,  who 
also  owns  the  weekly  Everglades 
Echo. 

*  *  * 

Mike  and  Mary  Otto  of  New  Wind¬ 
sor,  Ill.,  have  purchased  the  Paullina 
(Iowa)  Times  and  the  Sutherland 
(Iowa)  Courier  from  Duane  and  Pat 
Holub. 

The  transaction  was  handled  by 
John  E.  van  der  Linden,  of  Spirit 
Lake,  Iowa. 

IK  !|< 

ADD  Inc.,  a  subsidiary  of  Journal 
Communications  of  Milwaukee, 
Wis.,  has  purchased  the  weekly  Sey¬ 
mour  (Wis.)  Times  Press  and  the  Sey¬ 
mour  Shopping  Bee  from  Jason  and 
Lynn  Willett  for  an  undisclosed  sum. 

ADD  Inc.  already  publishes  the 
Seymour  Buyers’  Guide  and  has  dis¬ 


CONFIDENTIAL  BROKERAGE 
AND  INVESTMENT  SERVICES  TO  THE 
COMMUNICATIONS  INDUSTRY. 
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K.C.  CRISLER.  &  CQ,  INC. 


continued  the  Shopping  Bee.  The 
Times  Press’  operations  will  be 
moved  to  the  Buyers’  Guide  offices  in 
Seymour. 

ADD  Inc.  operates  40  shoppers  and 
specialty  publications  in  nine  states. 

«  *  * 

Toronto-based  Hollinger  Inc.  pur¬ 
chased  75%  of  the  Jerusalem  Post 
from  Israel  Investors  Corp. 

*  *  * 

Toronto  Sun  Publishing  Corp.  has 
acquired  seven  central  Florida 
weekly  shopping  guides  and  newspa¬ 
pers,  along  with  their  printing  plant, 
from  Westminster  Florida  Inc.  for 
$14.5  million. 

Included  in  the  deal  were  the  News- 
Gazette  in  Kissimmee  and  shopping 
guides  in  Orlando,  Kissimmee, 
Bradenton,  Longboat  Key,  Sarasota 
and  Venice  along  with  the  Bradenton 
plant  that  prints  all  of  them. 

*  *  * 

Ron  and  Jeanette  Rieb  of  Wray, 
Colo.,  have  purchased  the  3,000- 
weekly  circulation  Lake  Powell 
Chronicle  in  Page,  Ariz.,  from  Mike 
and  Pat  Lindsey,  who  have  owned  the 
publication  for  a  year. 

*  *  * 

American  Publishing  Co.,  the  U.S. 
subsidiary  of  Hollinger  Inc.,  has 
acquired  the  Julesburg  Advocate  from 
Ron  and  Linda  Wilkins  and  the  Akron 
News  Reporter  from  Dan  Reneau. 
Both  newspapers  are  in  northeastern 
Colorado. 

Hollinger  now  owns  six  publica¬ 
tions  in  the  area,  including  the  daily 
Fort  Morgan  Times  and  Sterling 
Journal  Advocate,  weekly  Brush 
News-Tribune,  and  triweekly  Sidney 
Telegraph  16  miles  across  the  state 
line  in  Nebraska. 

*  *  * 

The  Southam  Newspaper  Group 
has  sold  its  six  weekly  newspapers  in 
Winnipeg  to  G.T.C.  Transcontinental 
Group  Ltd.  of  Montreal  for  an  undis¬ 
closed  sum. 

The  newspapers  have  a  combined 
weekly  circulation  of  170,000. 

The  sale  includes  related  local 
facilities  for  the  distribution  of  printed 
flyers  and  inserts  to  households. 

*  ♦  * 

Boone/Narragansett  Publishing  of 
the  Southwest  Inc.,  an  affiliate  of 
Narragansett  Capital  Inc.  and  Boone 
Newspapers  Inc.  of  Tuscaloosa,  Ala., 
announced  the  acquisition  of  Wood- 
son  Newspapers  Inc. 
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Woodson  publishes  daily  newspa¬ 
pers  in  five  Texas  communities  and 
one  daily  in  Oklahoma,  as  well  as  a 
twice-weekly  in  Kansas,  five  week¬ 
lies  in  Texas  and  five  shoppers. 

Woodson’s  paid  circulation  totals 
nearly  43,000. 

The  dailies  in  the  sale  include  the 
Brownward  Bulletin,  Stephanville 
Empire-Tribune,  Waxahachie  Daily 
Light,  Marlin  Daily  Democrat  and 
Alice  Echo-News  in  Texas  and  the 
Miami  News-Record  in  Oklahoma. 

«  *  * 

Warren  Jackson  has  purchased  the 
Malden  Evening  News,  Medford  Daily 
Mercury  and  the  Melrose  Evening 
News. 

Jackson  had  been  a  minority  part¬ 
ner  in  the  newspapers,  which  were 
controlled  by  the  David  Brickman 
family. 

The  Chronicle  Publishing  Co.  of 
San  Francisco  has  purchased  the 
weekly  Southhorough  (Mass.)  Villa¬ 
ger. 

The  Chronicle  now  owns  Beacon 
Communications  of  Acton,  Mass., 
the  Worcester  (Mass.)  Telegram  & 
Gazette,  and  the  Coulter  Press, 
publisher  of  the  Daily  Item  in  Clinton, 
Mass. 

The  Villager,  the  town’s  only  local 
newspaper,  will  join  the  Beacon’s 
family  of  13  weekly  and  daily  newspa¬ 
pers. 

The  Villager  will  be  administered 
by  an  editor  to  be  named  at  a  later 
date. 

♦  ♦  ♦ 

Atlantic  I^iblishing  Inc.,  an  affili¬ 
ate  of  the  Cincinnati-based  Reynolds, 
DeWitt  and  Co.,  purchased  the 
Gazette  Newspaper  Group  of  North¬ 
ern  Virginia  from  publisher  David 
Reynolds. 

Launched  in  Great  Falls  in  1979,  the 
Gazette  group  within  the  last  two 
years  has  expanded  into  a  chain  of 
five  newspapers  covering  Great 
Falls/McLean,  Vienna/Oakton, 
Reston/Herndon,  Falls  Church  and 
Loudoun  County. 

Atlantic  Publishing  Inc.  was 
formed  in  December  1988  by  the 
investment  banking  firm  Reynolds, 
Dewitt  and  Co.  and  Henry  Benner  Jr. , 
formerly  president  of  a  chain  of  six 
daily  and  13  weekly  newspapers. 

The  sale  adds  to  the  holdings  of 
Atlantic,  which  in  1988  purchased  the 
Northern  Virginia  Sun,  a  daily  news¬ 
paper  based  in  Arlington,  Va. 

Atlantic  also  owns  radio  stations  in 
Cincinnati,  Nashville  and  Knoxville, 
Tenn.,  and  cable  tv  systems  in  Ohio, 
Kentucky,  Pennsylvania,  West  Vir¬ 
ginia,  Maryland  and  Tennessee. 

Other  recent  non-media  acquisi¬ 
tions  include  an  Arby’s  fast-food  fran¬ 


chise  and  a  business  computer  dealer. 

Replacing  Reynolds  as  publisher  of 
the  Gazette  Newspapers  will  be  Wil¬ 
liam  Holliday,  who  is  also  publisher 
of  the  Northern  Virginia  Sun. 

Washington  media  broker  Larry 
Grimes,  president  of  W.B.  Grimes 
and  Co.,  acted  as  broker  in  the  pur¬ 
chase. 

MIT  and  Knight 
offer  fellowships 

The  Massachusetts  Institute  of 
Technology  and  the  Knight  Founda¬ 
tion  have  launched  a  $^7. 5-million 
drive  to  raise  a  permanent  endowment 
for  MIT’s  science  journalism  program. 

The  Knight  Science  Journalism 
Fellowships  are  one  of  the  initial 
activities  of  the  program  aimed  at 
strengthening  science  literacy 
through  improved  reporting  to  the 
public  on  science  and  technology. 

The  five-year  drive  involves  a  $5- 
million  challenge  grant  from  the 
Knight  Foundation  and  $2.5  million  in 
additional  fund  raising  by  MIT. 

During  the  challenge  period  the 
Knight  Science  Journalism  Fellow¬ 
ships  will  continue  to  receive  operat¬ 
ing  funds  from  the  Knight  Founda¬ 
tion,  which  became  the  principal 
sponsor  of  the  fellowships  in  1987. 


Ex-NLRB  member 
joins  King  &  Sallow 

Former  National  Labor  Relations 
Board  member  Wilford  W.  Johansen 
joined  the  Nashville-based  law  firm  of 
King  &  Ballow  on  July  1  and  will  work 
in  its  employment  law  section. 

Appointed  to  the  NLRB  in  1985  by 
President  Reagan,  Johansen  partici¬ 
pated  in  a  case  involving  the  Star 
Tribune  of  Minneapolis  in  which  the 
board  ruled  that  an  employer  is  not 
required  to  bargain  over  the  decision 
to  require  drug-testing  of  job  appli¬ 
cants. 

King  &  Ballow  has  represented 
several  newspaper  managements  in 
labor  disputes,  including  the  Chicago 
Tribune,  and  was  recently  named 
counsel  to  the  New  York  Daily  News. 

Newsday  names 
restaurant  critic 

Jane  Freiman,  a  cookbook  author 
who  writes  the  “Underground  Gour¬ 
met”  column  for  New  York  magazine, 
has  been  named  New  York  Newsday 
restaurant  critic. 

Her  column  “Dining  Out”  will 
appear  in  the  weekend  section  on  Fri¬ 
days. 


Buckner  News  Alliance 
of  Seattle,  Washington,  has  sold 

Fontana  (CA)  Herald-Neivs 

and 

Corona/Norco  (CA)  Independent 

(Combined  Daily  Circulation  of 8,000) 

To  the  Press-Enterprise 
of  Riverside,  California 

We  are  proud  to  have  represented  the 
sellers  in  this  transaction. 

Lee  Dirks  &  Associates 
313-646-4230 
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Pressroom  progress,  possibilities 

Automation  and  long-term  expectations  discussed  at  ANPA/TEC 


By  Jim  Rosenberg 

The  recent  ANPA/TEC  89  Press 
Developments  workshop  outlined 
recent  pressroom  progress  and 
looked  to  approaching  automation 
and  long-term  expectations. 

Gene  Manasco,  American  News¬ 
paper  Publishers  Association  press 
plate  systems  manager,  reviewed  cur¬ 
rent  and  past  “hybrid”  presses  — 
those  using  more  than  one  printing 
method  within  a  pressline  to  produce 
a  single  product. 

While  attempts  to  mix  letterpress 
with  newspaper  offset  were  aban¬ 
doned  because  of  the  latter’s  newness 
and  a  need  for  unlike  plates  from  two 
types  of  negatives,  flexo  has  been 
successfully  added  to  serviceable  let¬ 
terpress  V  th  good  RTPs  and  fold¬ 
ers. 

The  approach,  by  conversion  of 
some  letterpress  or  slip-in  of  flexo, 
costs  less  than  buying  a  new  press, 
fits  into  an  existing  plant,  permits 
uninterrupted  printing  and  can  pro¬ 
vide  quality  process  color  with¬ 
out  rub-off  on  section  fronts  and 
backs. 

Manasco  said  knowedgeable  indus¬ 
try  sources  with  whom  he  talked  all 
“agreed  that  hybriding  is  only  an 
interim  step  before  full  flexo  conver¬ 
sion.”  During  that  interini,  however, 
halftones  are  generally  “not  shot  for 
either  process  but  are  a  compromise 
between  the  two,”  said  Manasco, 
who  added  that  flexo’ s  potential  for 
waste  reduction  cannot  be  realized 
with  a  hybrid. 

Such  hybrids  have  their  own  prob¬ 
lems.  Manasco  cited  Charlotte  (N.C.) 
Observer  production  director  Ed 
Younghans’s  use  of  Teflon  former 
board  coating  and  silicone  spray  to 
ease  web  feed  difficulties  at  the  for¬ 
mer,  as  well  as  inserter  problems 
associated  with  different  coefficients 
of  friction  for  letterpress  and  flexo 
products. 

Beside  working  with  different  plate 
systems,  the  difficulty  of  keeping 
track  of  variously  printed  pages  for 
make-overs  and  edition  changes  was 
mentioned. 

Advertisers  prefer  flexo  to  letter- 
press,  and  satisfying  them  all  was  said 
to  be  impossible. 


John  Rodney,  production  director 
for  Guy  Gannett’s  Portland,  Maine, 
newspapers,  told  Manasco  that 
because  flexo  printing  makes  letter- 
press  look  bad,  advertiser  complaints 
may  hasten  conversions  to  full  flexo 
printing. 

Manasco  also  called  attention  to 
two  flexo  installations  in  New  Hamp¬ 
shire  that  will  replace  offset  equip¬ 
ment. 

Reasons  listed  for  the  change  at  the 
Valley  News,  White  River  Junction, 
Vt.,  including  offset’s  inconsis¬ 
tent  quality  and  its  constant  monitor¬ 
ing  and  manning  requirements,  as 
well  as  “anticipated  tighter  rules  on 
environmental  issues.” 


delivered  by  year’s  end.  He  summa¬ 
rized  reasons  for  the  press  selection 
presented  earlier  in  the  year  by  the 
paper’s  new  production  director, 
Andrew  Harteveld:  better  print  qual¬ 
ity  from  consistent  inking,  reduced 
operator  and  maintenance  staff 
because  of  simplified  design  and  oper¬ 
ation,  reduced  printed  waste,  and 
lower  consumables  costs. 

Those  reductions  in  staff,  waste 
and  consumables  were  three  of  six 
examples  of  “efficiencies  and  flexi¬ 
bility  that  [pressroom]  automation 
will  bring,”  according  to  Larry  Strut- 
ton,  Baltimore  Sun  president.  Also 
justifying  automation  will  be  faster 
start-ups,  more  on-time  deliveries. 


“In  the  pressroom,  voice  recognition  couid 
conceivabiy  repiace  the  press  controi  consoie  and 
touch  screens,”  Strutton  toid  the  workshop  audience. 
“An  operator  couid  make  aii  the  required 
adjustments,  such  as  compensation,  tension  and  ink, 
by  mereiy  taiking  to  the  system.” 


Manasco  said  Valley  News 
publisher  Willmott  Lewis  Jr.  “feels 
he  can  reduce  press  manning  with  the 
flexo  process,”  allowing  him  to  hire  a 
highly  qualified  staffer  in  prepress, 
“which  is  where  quality  must  be 
achieved.” 

Other  developments 
Among  other  developments,  Man¬ 
asco  said,  “The  ANPA  staff  is  con¬ 
vinced  that  anilox  inking  systems  are 
the  wave  of  the  future  in  offset  print¬ 
ing.”  He  said  the  conviction  has  been 
supported  by  keyless  work  under  way 
in  the  U.S.,  Germany  and  Japan. 
(Keyless  is  under  development  else¬ 
where  in  Europe,  and  U.S.  and  Japan¬ 
ese  pressmakers  are  also  offering 
nonanilox  ink  metering). 

Keyless  offset  is  back  in  Willing- 
boro,  N.J.  The  site  of  the  five-year 
test  of  the  ANPA  anilox  offset  inker 
has  been  using  Crabtree-Vickers’ 
new  offset  Civilox  conversion  to  pro¬ 
duce  the  Burlington  County  Times  for 
more  than  a  year. 

Manasco  focused  attention  on  the 
Newark,  N.J.,  Star-Ledger  order  for 
TKS  four-color  keyless  offset,  to  be 


and  a  better,  safer  workplace. 

From  his  survey  of  vendors.  Strut- 
ton  said  if  they  “are  indeed  working 
on  future  pressroom  automation,  they 
are  being  very  secretive  about  it,” 
providing  only  “generic”  responses. 
Reasons  he  gave  for  automation  were 
more  color,  shorter  deadlines,  less 
waste,  and  press-to-press,  plant-to- 
plant  consistency. 

He  said  newspapers  will  have  to  be 
aggressive  and  specific  in  dealing  with 
vendors  and  must  be  willing  to  pay  for 
progress. 

“The  systems  available  today  will 
not  do  the  job  in  the  future,”  Strutton 
stated. 

The  industry  is  already  seeing  the 
advantages  of  AG  Vs  and  monorails, 
automatic  reel  loading  and,  in  Japan, 
robotic  roll  preparation,  as  well  as 
automatic  web  leading  devices. 

“All  in  all,”  said  Strutton,  “the 
reelroom  is  closer  to  full  automation 
than  any  other  area  of  the  press¬ 
room.” 

In  addition  to  Japan’s  robots  that 
convey  and  change  plates,  Strutton 
pointed  to  Western  Lithotech  (also  a 
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Japanese-owned  company)  technol¬ 
ogy  that  “can  make  plates  that  are 
consistently  accurate  to  within  plus  or 
minus  one-thousandth  of  an  inch” 
without  loss  of  throughput  speed,  and 
“at  a  much-reduced  cost.” 

Keyless  inking,  whether  flexo, 
offset  or  for  letterpress,  has  already 
arrived.  Press  inking  can  be  automati¬ 
cally  set  from  page  area  reader  (PAR) 
density  levels  and  presses  can  be 
made  without  unit  controls,  with  ink 
settings  or  corrections  made  from  a 
central  console.  Control  systems  are 
in  use  to  compensate  and  set  tension 
automatically. 

Press  run  status,  reporting,  totaliz¬ 
ing  and  shutdown  are  available, 
but,  said  Strutton,  “The  system 
we  need  ...  is  still  not  avail¬ 
able.” 

To  make  the  most  of  automation, 
however,  Strutton  called  for  the 
maintenance  of  “stable  and  con¬ 
trolled  consumables.”  To  meet  news¬ 
papers’  needs  and  satisfy  national 
advertisers,  he  advised  that  “in  some 
cases,  national  standards  will  need  to 
be  agreed  upon.” 

Other  needs  he  listed  included: 

•  Better  newsprint  control;  track¬ 
ing  and  mill  feedback 

•  Better  control  of  prepress  and 
press  processes  to  accommodate  late- 
deadline  color  pages 

•  Direct  transmission  of  digitized 
pages  from  front  end  to  facsimile  unit 
(including  the  ink  density  setting 
function  of  the  PAR)  for  creating 
negatives 

•  Full-width,  on-the-fly  registra¬ 
tion  scanning  and  control  (already  in 
commercial  use) 

•  Closed-loop,  computerized 
scanning  densitometer  with  reporting 
functions  for  ink  adjustment  (also 
commercially  used  but  requiring 
“designated  color  zones”  rather  than 
marginal  color  bars  for  untrimmable 
newspapers) 

•  A  totalizer  system  that  can 
“grow  into  an  integrated  production 
control  system”  for  tracking  and 
management  from  page  creation 
through  truck  loading;  also  reporting 
for  inventory,  preventive  mainte¬ 
nance  and  job  costing 

•  Safer  dry  blanket  cleaners 

•  Closed-circuit  television  rather 
than  footwork  to  monitor  operation  of 
large  presses;  pressroom  radio  or 
telephone  systems  for  communica¬ 
tion  in  large  plants. 

As  for  the  21st-century  pressroom, 
Strutton  emphasized  that  develop¬ 
ment  of  its  components  or  processes 
“will  depend  on  how  much  we  as  an 
industry  insist  upon  them.” 

Direct  imaging  will  offer  a  capabil¬ 
ity  to  image  plates  electronically  from 
digital  page  data  in  pagination  sys¬ 


tems.  Strutton  said  that  “For  offset, 
this  may  be  a  reality  before  the  year 
2000,”  but  added  that  he  thought  it 
would  prove  more  difficult  for  photo¬ 
polymer  plates. 

Beyond  that,  he  suggested  the  pos¬ 
sibility  of  imaging  directly  to  a 
“plate”  cylinder,  a  process  that 
would  eliminate  the  need  for  plates, 
exposure  units,  storage,  disposal  and 
plating  robotics. 

Should  single-fluid  lithography 
become  a  reality,  dampening  sys¬ 
tems,  fountain  solution-mixing 
cabinets,  related  maintenance,  and 
concerns  with  the  critical  ink-water 
balance  will  be  no  more,  according  to 
Strutton. 

“It  is  quite  possible,”  he  said,  that 
plate  and  ink  makers  will  together 
“develop  a  plate  coating  that  will  pro¬ 
vide  the  breakthrough  to  make  single¬ 
fluid  lithography  a  reality. 

Future  pressroom  advances  may 
also  see  the  keyboard  and  mouse  suc¬ 
cumb  to  voice  recognition,  which 
Strutton  said  was  already  in  use  in 
government  offices,  hospitals,  mate¬ 
rials  handling,  and  closed  circuitry 
design. 

“In  the  pressroom,  voice  recogni¬ 
tion  could  conceivably  replace  the 
press  control  console  and  touch 
screens,”  Strutton  told  the  workshop 
audience.  “An  operator  could  make 
all  the  required  adjustments,  such  as 
compensation,  tension  and  ink,  by 
merely  talking  to  the  system.” 

He  said  the  systems  not  only  ignore 
ambient  noise,  but  can  distinguish  dif¬ 
ferent  voices  in  any  language  and  can 
be  programmed  for  understanding 
those  with  speech  impediments. 


Independent  News 
completes  new 
headquarters 

Independent  News  Corp.  com¬ 
pleted  a  new  headquarters  in  the  Kent 
County  Daily  Times  Building  in  West 
Warwick,  R.I. 

Last  fall.  Independent  News  presi¬ 
dent  Ted  Holmberg  said  the  corpora¬ 
tion  would  separate  from  the  opera¬ 
tions  of  the  Kent  County  Daily  Times. 

Formerly  the  paper’s  editor  and 
publisher,  Holmberg  turned  over  the 
position  of  publisher  to  associate  pub¬ 
lisher  Donna  Medieros,  who  helped 
oversee  construction  of  the  new  head¬ 
quarters.  The  executive  secretary  and 
chief  financial  officer  also  have  new 
third-floor  offices. 

In  addition  to  the  Daily  Times,  In¬ 
dependent  News  has  three  other 
Rhode  Island  publications  and  affili¬ 
ates  GT  Inc.,  Santa  Cruz,  Calif.,  and 
Houston  (Texas)  Community  News¬ 
papers. 

Printers’  Service 
to  distribute 
Continentai  iine 

Newark,  N.J. -based  Printers’  Ser¬ 
vice  was  awarded  North  American 
distribution  of  the  offset  printing 
blanket  line  from  Continental  Prod¬ 
ucts  Corp.,  a  subsidiary  of  rubber 
products  manufacturer  Continental 
AG,  of  West  Germany. 


Research  in  Seconds! 

Would  you  like  your  reporters  to 
spend  less  time  on  research  and  more 
time  on  reporting?  Our  electronic 
library  system  files  stories  from  your 
front-end  system  automatically  so 
your  reporters  can  find  them  in 
seconds! 

For  more  information  on  a 
time-saving  library  system, 
call  (417)  782-0280. 


STAUFFER 

«MEDIA  SYSTEMS^a 

3316  E.  32nd  St.,  Joplin,  MO  64802 
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Front-end  update 

Big  front-end  systems  now  contending  with  PC-based  upstarts 


By  Mark  Fitzgerald 

In  front-end  systems  these  days, 
the  lion  is  lying  down  with  the  lamb. 

Consider  some  scenes  from  this 
year’s  ANPA/TEC: 

•  Less  than  two  months  after  their 
once-unlikely  alliance  was  consum¬ 
mated  {E&P,  June  10,  P.  15),  Systems 
Integrators  Inc.  —  the  longtime  pro¬ 
prietary  systems  maker  to  big 
papers  —  and  Digital  Technology 
International  —  the  company  that 
wrote  Macintosh  software  mostly  for 
smaller  European  newspapers  — 
were  already  offering  products.  One 
system  has  already  been  installed  in 
the  Nashville  Tennessean. 

“We  have  leap-frogged  what  would 
have  taken  years  to  do,  in  a  relation¬ 
ship  that  has  gone  on  only  10  weeks,” 
SII  president  A1  Edwards  said. 

•  Camex,  which  merged  with  San 
Diego-based  NSSE  in  February,  used 
ANPA/TEC  to  talk  about  its  plan  of 
expanding  the  DEC-based  system  at 
the  Halifax  (Nova  Scotia)  Chronicle- 
Herald  by  adding  ATS  personal  com¬ 
puters  and  speeding  up  the  old  DECs 
by  eliminating  their  hyphenation  and 
justification  (H«&J)  functions. 

•  DISC  president  Steuart  Dewar 
told  a  press  conference  that  “confu¬ 
sion”  will  continue  to  reign  in  the 
newspaper  front-end  arena,  and  that 
it  will  be  the  giants  such  as  Atex,  SII 
and  Crosfield  who  will  have  the 
toughest  time  of  it. 

“In  the  past  the  vendors  like  Atex, 
SII,  Crosfield  and  others  traditionally 
have  hidden  a  lot  of  their  [software] 
costs  in  hardware,”  he  said,  “but 
now  it’s  all  out  in  the  open.” 

Dewar  said  DISC  has  become  a 
“major  retailer  of  PCs,  but  ...  at 
street  prices”  and  that,  as  far  as  he  is 
concerned,  if  retail  chains  can  make 
money  on  low-margin  hardware 
sales,  so  can  DISC. 

In  this  new,  determinedly  Fourth 
Wave  computer  environment,  both 
former  proprietary  vendors  and  off- 
the-shelf  advocates  have  struggled  to 
project  a  clearer  image  to  the  indus¬ 
try. 

There  is,  for  example,  the  question 
of  just  how  far  newspapers  can  go  in 
publishing  with  generic  computer 
products. 

“There  is  a  little  overshoot  now  on 


what  can  be  done  with  off-the-shelf 
[hardware  and  software],”  said 
Dewar,  president  of  Dewar  Informa¬ 
tion  Systems  Corp.  “I  think  there  is 
still  a  market  for  customized  hard¬ 
ware.  You  can  do  [newspaper  work] 
on  an  off-the-shelf  product,  but  it 
won’t  be  as  neat  or  as  productive.” 


In  a  similar  vein,  another  Fourth 
Wave  advocate,  DTI  president  Don 
Oldham,  said  newspapers  will  con¬ 
tinue  to  need  vendors  specific  to  pub¬ 
lishing. 

“Even  though  people  are  going  to 
buy  off-the-shelf,  they  want  newspa¬ 
per-specific  products,”  he  said. 

“Yes,  you  can  plug  a  bunch  of  PCs 
together,  but  it  doesn’t  make  it  an 
integrated  system,”  SIl’s  Edwards 
added  during  the  joint  interview. 

Behind  this  rush  to  integrate  are 
newspapers  whose  impatience  with 
incompatible  systems  is  growing  into 
almost  an  anger. 

“Newspapers  have  become 
increasingly  frustrated  with  the 
incompatibility  of  the  systems  they 
have  purchased,”  said  Margaret  Gar¬ 
rison,  the  program  analyst  who  runs 
ANPA’s  desktop  publishing  lab. 

“They  may  have  ad  workstations 
that  run  with  different  operating  sys¬ 
tems  than  their  editorial  platforms, 
making  file  transfers  slow  or  even 
impossible,”  she  added.  “Or  they 
may  have  applications  software  that 
saves  files  in  formats  that  other  pro¬ 
grams  cannot  recognize. 

“Whatever  their  problems,”  Garri¬ 
son  concluded,  “users  of  newspa¬ 
pers  systems  are  putting  pressure  on 
manufacturers  to  develop  and  follow 
standards  in  their  product  develop¬ 
ment.” 

Newspapers  also  are  getting 
increasingly  involved  in  setting  those 
standards.  Garrison  said. 

Unlike  other  businesses,  newspa¬ 
per  computer  users  are  not  content  to 
let  the  standards  race  go  to  the  first 


company  through  the  door  with  a 
good  product,  she  added. 

In  addition,  newspapers  are 
demanding  that  the  new  integrated 
products  —  whatever  their 
standard  —  operate  in  familiar  ways. 

For  instance,  Mycro-Tek’s 
AdWriter  Release  3.0  classified  ad 


makeup  system  works  on  a  Mac  II, 
and  responds  to  all  the  basic  Macin¬ 
tosh  techniques  such  as  the  number  of 
clicks  needed  to  perform  various 
functions  on  the  mouse. 

Another  Mycro-Tek  product,  the 
NewsTouch  AT  PC,  similarly  outputs 
to  a  number  of  devices  a  newspaper 
might  already  have,  such  as  Tegra, 
Linotronic,  Autologic  or  the  Laser¬ 
Writer. 

“The  connectivity  is  part  of  invest¬ 
ment  protection,”  said  director  of 
marketing  Steve  Gardener.  “We’ve 
been  trying  to  protect  people’s  invest¬ 
ment  by  running  new  functions  on 
existing  equipment.” 

Stauffer  media 
announces  35 
customer  sites 

Stauffer  Media  Systems  announced 
a  total  of  35  Stauffer  Gold  customer 
sites  since  the  electronic  library  sys¬ 
tem  was  introduced  two  years  ago. 

The  most  recent  installations 
include  the  Daily  Collegian,  Penn 
State  University,  Lee  Enterprises’ 
{Mason  City,  Iowa  Globe-Gazette  and 
La  Cross,  Wis.  Tribune,  and  The 
County  Press,  Lapeer,  Mich. 

Recent  enhancements  to  the  IBM- 
and  Apple  Macintosh-based  systems 
include  faster  copying  to  optical 
discs,  remote  access  and  a  new  log¬ 
ging  feature.  The  IBM  version  also 
offers  faster  indexing.  Scanners,  fax 
modems,  color  monitors  and  large 
screens  are  now  supported  by  the 
Mac  version. 


“We  have  leap-frogged  what  would  have  taken 
years  to  do,  in  a  relationship  that  has  gone  on  only  10 
weeks,”  SII  president  Al  Edwards  said. 
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NEWS/TECH  - 

Computer  system  automatically  handles  customer  complaints 


By  Mark  Fitzgerald 

If  there  is  any  one  place  where 
newspapers  are  most  technologically 
vulnerable,  it  is  probably  in  handling 
delivery  complaints. 

Consider:  a  newspaper  gets  into  the 
problem  in  the  first  place  because  of 
an  ill  Little  Merchant  or  an  over¬ 
sleeping  adult  carrier  —  then  it  must 
depend  on  its  telephone  system  and 
operators  to  solve  it. 

However,  a  new  product  intro¬ 
duced  at  this  year’s  American  News¬ 
paper  Publishers  Association  Techni¬ 
cal  Exposition  and  Conference  is 
introducing  some  high  tech  into  the 
delivery  service  area. 

The  Programmable  Voice 
Response  (PRV)  system  from  Collier- 
Jackson  in  effect  turns  a  customer’s 
touch-tone  telephone  into  a  keyboard 
that  accesses  a  newspaper’s  service 
center. 


Customers  can  complain  about 
missed  or  poor  quality  deliveries  or 
program  stops  and  starts  without 
talking  to  —  or  waiting  for  —  a  ser¬ 
vice  representative. 

“We’re  not  storing  information  for 
later  retrieval,  we  are  accessing  the 
computer  to  provide  whatever  the 
service  is,’’  Jim  Douglas,  director  of 
marketing,  said. 

In  a  typical  case,  a  customer  calls 
and  is  first  given  the  option  of  holding 
on  to  talk  to  a  service  rep. 

A  customer  who  wants  to  use  the 
computer  would  punch  in  his  phone 
number,  which  the  C-J  circulation 
system  matches  to  the  customer’s 
file .  The  caller  can  then  access  a  menu 
of  instructions,  such  as  “To  report  a 
missed  paper,  press  1.” 

Vacation  stops  and  starts  could 
also  be  punched  in.  All  information 
automatically  passes  to  the  circula¬ 


tion  system  and  is  posted  on  its  dis¬ 
patch  screens. 

Also,  the  customer  can  can  transfer 
to  an  operator  at  any  time  during  the 
call.  At  every  point,  a  voice  —  taped, 
not  computer-generated  —  repeats 
the  information  back  to  confirm  a  ser¬ 
vice  request.  The  PVR  can  also 
assure  customers  who  call  back  that 
their  first  call  is  being  handled. 

Focus  groups  have  shown  confi¬ 
dence  in  the  system,  according  to  the 
company’s  public  relations  execu¬ 
tive,  Charles  M.  Miller. 

“We’re  not  going  to  replace  opera¬ 
tors,  but  everybody  has  peak  times 
when  no  operators  are  available,” 
marketing  director  Douglas  said. 

No  alpha  site  for  the  product  has 
yet  been  chosen,  the  company  said. 

PVR  runs  on  Digital  Equipment 
Corp.’s  VAX  and  Hewlett-Packard’s 
HP  3000  minicomputer. 


Rochester  daily  publishes  still  video  image  of  Bush 


The  Times-Union  in  Rochester, 
N.Y.,  published  images  of  President 
George  Bush’s  arrival  in  that  city  on 
the  day  of  his  arrival  using  still  video 
equipment  from  Canon  USA  Inc.  and 
Eastman  Kodak  Co. 

In  mid-May,  a  Rochester  Institute 
of  Technology  student  interning  at  the 
Times-Union  captured  a  still-video 
image  of  Bush.  The  Canon  camera’s 
disk  was  delivered  to  Kodak  engi¬ 
neers  and  picture  editor  Wayne  Scar- 
berry  at  the  airport,  for  image  preview 
and  selection  on  a  Kodak  SV7500 
multidisk  recorder.  A  digitized  image 


Information  International  Inc. 
announced  it  is  licensing  35  Bitstream 
fonts,  which  will  reside  on  triple-I’s 
Sun-based  PostScript  interpreter. 

Fonts  are  set  to  Adobe  PostScript 
widths  for  true  PostScript  compati¬ 
bility,  according  to  III. 

The  interpreter  supports  full  pro¬ 
cess  color  and  halftone  and  screen 
tints  to  133  mesh.  Added  text  can  be 
superimposed  or  dropped  out  for 
changes  to  copy,  fonts  and  position.  It 
pre-converts  PostScript  files  to  tripie- 
I’s  own  PII  format  to  maintain  output 
recording  speed. 
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was  sent  over  phone  lines  using 
Kodak’s  SV9600  transceiver  to 
Times-Union  offices,  15  miles  away. 

In  the  paper’s  photo  lab,  Kodak 
Electronic  Photography  Div.  engi¬ 
neers  received  the  photo  on  another 
transceiver  and  passed  it  to  an 
SV6500  color  thermal  video  printer 
for  output. 

Photo  editor  Frank  Breithaupt 
noted  that  still  video  had  cut  45  min¬ 
utes  from  the  time  conventional 
methods  would  have  required.  A 
release  from  Kodak  quoted 


Triple-I  also  sold  its  first  editorial 
system  for  magazine  production,  a 
125-terminal  TECS/2  by  Morris  front 
end  for  Denmark’s  Aller  Press.  The 
system  includes  the  new  Composition 
Preview  to  show  body  copy  and 
headlines  as  they  will  appear  when 
typeset  using  typesetter  setwidths 
and  several  zoom  modes  for  display. 

In  addition  to  reporters  and  edito¬ 
rial  terminals  (with  Danish  dictio¬ 
nary),  modems  and  PCs  to  drive 
Linotype  202s,  Aller  will  get  two  sta¬ 
tions  for  a  Publication  Archive  real¬ 
time  library  system. 


Breithaupt  saying  that  it  “translated 
to  about  20,000  to  30,000  more  people 
getting  to  see  the  President’s  arrival  in 
our  earlier  editions.” 

The  image  of  Bush  waving  from  the 
door  of  Air  Force  One  was  transmit¬ 
ted  at  10:13  a.m.  and  printed  five  min¬ 
utes  later.  Editions  were  being  deliv¬ 
ered  by  1 1 :30  a.m.  Other  images  from 
the  presidential  visit,  recorded  by  an 
RIT  student,  were  sent  to  the  Times- 
Union  for  later  editions. 

Noting  the  paper’s  prior  use  of  still 
video  for  spot  news  photos  needed  in 
a  hurry,  Breithaupt  said  “It’s  our  way 
of  competing  with  tv  news  cover¬ 
age.” 


Triple-I  licenses  Bitstream  fonts 
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(Continued  from  page  II) 


obsess  on  it  —  and  that’s  not 
healthy,” 

Middlebrook  and  others  recom¬ 
mended  getting  out  in  the  community 
with  volunteer  work,  or  free-lancing 
in  completely  different  areas  as  ways 
journalists  can  refresh  themselves. 

Then,  too,  said  Bruce  Selcraig, 
“You  can  leave  the  profession. 
There’s  no  shame  in  that.  I  left  news¬ 
papers  and  went  to  the  Senate  [as  a 
subcommittee  investigator].  I  was  in 
the  same  church,  different  pew,”  he 
said. 

When  Selcraig  left  the  Senate  job, 
he  became  an  investigative  reporter 
for  Sports  Illustrated.  Now  he  cheer¬ 
fully  describes  himself  as  “at  home.” 

UT  holds  workshop 
for  minorities 

Twenty  minority  high  school 
juniors  and  seniors  from  Corpus 
Christi,  Abilene,  San  Angelo,  Wichita 
Falls  and  Austin  are  enrolled  in  a 
crash  course  in  journalism  at  the  High 
School  Journalism  Workshop  for 
Minorities  given  by  the  University  of 
Texas  at  Austin  College  of  Communi¬ 
cation. 

The  workshop  is  designed  to 
encourage  minority  students  to 
pursue  careers  in  the  newspaper  busi¬ 
ness  by  providing  them  with  basic 
skills  and  the  opportunity  to  produce 
their  own  newspaper. 

The  Dow  Jones  Newspaper  Fund 
originated  the  program  21  years  ago. 

The  final  project  of  the  program  is  a 
12-page  insert  for  the  Daily  Texan. 

AFCP  elects 
new  officers 

The  Association  of  Free  Commu¬ 
nity  Newspapers  elected  new  officers 
for  1989-90. 

Craig  Trongaard,  senior  vice  presi¬ 
dent  of  Woodward  Communications 
Inc.,  Dubuque,  Iowa,  was  reelected 
president;  Bruce  Gotts,  president  of 
Access  Communications,  Adrian, 
Mich.,  was  elected  president-elect; 
Jerry  Blonien,  president  of  Star 
Group  Publishing,  West  Allis,  Wis., 
was  elected  first  vice  president. 

Lloyd  Adams,  publisher  of  Penny- 
saver  Inc.,  East  Falmouth,  Mass.,  was 
elected  second  vice  president;  and 
Dick  Snyder,  president  of  Norwich  & 
Sidney  Pennysaver,  Norwich,  N.Y., 
was  reelected  treasurer. 


ANCAM  elects  prez, 
officers  at  meeting 

Ronald  G.  Beach,  classified  adver¬ 
tising  director  of  the  San  Jose  (Calif.) 
Mercury  News,  was  elected  president 
of  the  Association  of  Newspaper 
Classified  Advertising  Managers 
during  the  group’s  annual  meeting  in 
Fort  Worth,  Texas. 

Other  officers  elected  for  the  1989- 
90  year  were:  president-elect,  David 
A.  Benoy,  classified  ad  director,  the 
Patriot  Ledger,  Qunicy,  Mass.;  sec¬ 
ond  vice  president.  Dale  Harris,  clas¬ 
sified  ad  manager,  the  Omaha  (Neb.) 
World  Herald',  third  vice  president, 
Cathy  Melton,  classified  advertising 
director,  the  Louisville  (Ky.)  Courier- 
Journal',  and  secretary-treasurer. 
Jack  Ross,  classified  ad  manager,  the 
Baltimore  (Md.)  Sun. 

New  directors  appointed  for  two- 
year  terms  were:  Edward  Prisco, 
classified  ad  manager,  the  Ft.  Lauder¬ 
dale  (Fla.)  News! Sun-Sentinel',  C. 
Dean  Welch,  vice  president/group 
classified,  the  New  York  Times 
Regional  Newspaper  Group,  Atlanta, 
Ga.;  Jeanneatte  Dowd,  classified  ad 
manager,  Boston  Herald',  and  Tim 
Collum,  classified  ad  manager,  the 
Rocky  Mountain  News,  Denver, 
Colo. 

Lewis  Roberts,  classified  ad  man¬ 
ager,  Newsday,  Melville,  N.Y.,  was 
elected  board  of  advisers  chairman 
and  will  serve  on  the  board  for  one 
year;  Oscar  Colominas,  El  Pais,  Mon¬ 
tevideo,  Uruguay,  was  elected  for  a 
one-year  term  as  overseas  director; 
and  Norman  Kirk,  advertising  direc¬ 
tor,  the  Toronto  (Ont.)  Star,  and 
president-elect  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives,  also  joined  the 
ANCAM  board  for  a  one-year  term. 

Immediate  past  president  Bill  Hor¬ 
ton,  classified  ad  director  of  the  Fort 
Worth  (Texas)  Star-Telegram,  auto¬ 
matically  joins  the  board  for  a  two- 
year  term;  and  Lee  Bollinger,  classi¬ 
fied  ad  manager  at  the  Santa  Rosa 
(Calif.)  Press  Deomcrat,  will  com¬ 
plete  the  last  year  of  the  unexpired 
term  of  past  president  Jim  Conner  of 
the  State  Times! Morning  Advocate  in 
Baton  Rouge,  La. 

L.A.  Times  joins 
4-color  network 

The  Los  Angeles  Times  has  joined 
the  National  Four-Color  Newspaper 
Network  which  is  represented  by 
Gannett  National  Newspaper  Sales. 

The  addition  of  the  Times  brings 
total  circulation  of  the  network  to  32.6 
million. 


Democracy 


(Continued  from  page  18) 


while  Radio  Nandutf  was  off  the  air 
for  two  years,  he  published  books, 
sponsored  lectures,  and  openly  con¬ 
ducted  forums  for  discussion  of  politi¬ 
cal  issues. 

Now  he  is  convined  that  complete 
freedom  of  the  press  is  the  norm  in 
Paraguay,  but  “The  struggle  has  just 
begun,  and  the  road  to  democracy  is 
long.”  He  added,  too,  that  “The 
Stroessner  establishment  is  still 
intact,  it  is  just  a  mask  of  democ¬ 
racy.” 

Whether  Rodriguez,  a  former 
Stroessner  associate  who  supported 
the  regime  for  most  of  its  34  years ,  can 
actually  lead  Paraguay  to  democracy 
remains  to  be  seen.  Like  the  U.S. 
government,  the  Paraguayan  people 
are  aware  of  the  new  leader’s  racke¬ 
teering  and  drug-trafficking  past,  yet 
contend  that  no  matter  how  bad 
Rodriguez  might  be,  Stroessner  was 
worse. 

“Up  to  now,  his  promises  have 
been  kept,”  Zuccolillo  stated,  “but  if 
somebody  close  to  Rodriguez,  or  the 
general  himself,  later  forgets  these 
promises,  we  will  remember  them. 
Our  work  as  journalists  is  to  ensure 
that  freedom  of  expression  and 
human  rights  are  preserved.” 


Event 

(Continued  from  page  31) 


said.  “The  idea  is  to  create  a  media 
event  of  your  own.” 

Lorelli  suggested,  for  example,  that 
newspapers  identify  a  high-visibility 
event  that  means  something  to  their 
audience,  such  as  how  to  sell  a  house 
in  a  depressed  market  or  how  to  keep 
your  kid  off  drugs,  and  then  make  it  an 
event,  getting  other  media  outlets  to 
cover  it. 

“Become  leaders  in  marketing  the 
news,”  Lorelli  said. 


(Continued  from  page  17) 


Wire  Service  Guild  president 
Kevin  Kean  declined  to  comment  on 
prospects  of  a  job  action,  but  said  the 
union  planned  to  continue  negotiat¬ 
ing. 

Keane  said  UPI  recently  filed  unit 
clarification  papers  with  the  National 
Labor  Relations  Board  seeking  to 
remove  75  jobs  from  Guild  jurisdic¬ 
tion. 
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TMS  offering  celebrity  interviews 


Glenn  Plaskin 


Interviews  by  celebrity  journalist 
Glenn  Plaskin,  a  feature  writer  for  the 
New  York  Daily  News,  are  being  syn¬ 
dicated  by  Tribune  Media  Services. 

Plaskin  has  interviewed  people  like 
Amy  Grant,  Katharine  Hepburn, 
Peter  Jennings,  Ted  Kennedy,  Calvin 
Klein,  Nancy  Reagan,  Lionel  Richie, 
Joan  Rivers,  Elizabeth  Taylor, 
Donald  Trump,  and  Barbara  Walters. 

Jacqueline  Kennedy  Onassis  has 
said  that  Plaskin  has  an  “uncanny 


ability  to  draw  people  out  and  gain 
their  confidence.” 

Plaskin,  trained  as  a  professional 
pianist,  began  his  writing  career  when 
he  authored  a  biography  of  pianist 
Vladimir  Horowitz.  He  went  on  to 
pen  articles  for  publications  such  as 
the  New  York  Times,  Family  Circle, 
and  Playboy’,  conduct  interviews  for 
NBC’s  Today  show,  ABC,  and 
National  Public  Radio;  and  serve  as 
associate  editor  of  M  magazine. 


Burros  writing  ‘20-Minute  Menus’ 


A  weekly  column  featuring  recipes 
for  fast  meals  is  being  distributed  by 
the  New  York  Times  Syndication  Sales 
Corporation. 

The  700-word  “20-Minute  Menus” 
is  by  New  York  Times  food  editor 
Marian  Burros,  who  bases  the  column 
on  her  new  Simon  &  Schuster  book  of 
the  same  name. 

Her  recipes  “are  made  with  fresh, 
raw  ingredients,”  observed  Burros, 
who  said  “there  is  not  a  frozen  dinner 


in  the  lot  and  no  convenience  foods, 
unless  canned  tomato  puree  quali¬ 
fies.” 

She  added:  “Cooking  a  complete 
dinner  in  20  minutes  calls  for  a  differ¬ 
ent  game  plan.  You  prepare  as  you  go 
along,  not  in  advance.  This  is  impor¬ 
tant  information  to  grasp  because  it 
runs  counter  to  the  way  many  of  us 
were  taught  to  cook.” 

Specific  recipes  include  broiled  fish 
on  cold  tomato  vinaigrette,  chicken 


Self-syndicated  column  on  travel 


A  weekly  travel  column  by  Dick 
Skuse  has  reached  its  first  anniver¬ 
sary. 

“Our  Globe,”  which  includes 
Skuse-taken  photos,  is  a  700-  to  800- 
word  feature  that  covers  both  domes¬ 
tic  and  international  destinations.  It 
describes  the  positive  and  negative 
aspects  of  locales,  provides  lodging 
and  dining  information,  and  more. 

“1  try  to  write  for  the  average 
traveler,  not  the  rich,”  said  Skuse. 


Skuse  has  written  free-lance  travel 
stories  for  the  past  five  years,  and  has 
also  done  travel-related  advertising 
and  public  relations  work  during 
much  of  his  career. 

Column  clients  for  Skuse  —  who  is 
based  at  P.O.  Box  247,  Newark, 
Calif.  94560  —  include  the  Albu¬ 
querque  Journal,  Peoria  (111.)  Jour¬ 
nal-Star,  Lancaster  (Pa.)  Sunday 
News,  Anchorage  Daily  News,  and 
about  15  others. 


‘University’  column  is  introduced 


A  weekly  column  about  the  work  of 
university  scholars  around  the  coun¬ 
try  is  being  offered. 

“University  Beat,”  which  was  first 
introduced  this  spring  in  the  Prince¬ 
ton  (N.J.)  Packet,  is  by  Sherwood 
Ross. 

His  columns  cover  topics  such  as 
innovations  in  medicine,  astronomy, 
nuclear  power,  biotechnology,  and 
physics.  In  one  piece,  Ross  talked  to  a 
university  energy  researcher  about 
how  consumers  could  save  signifi¬ 


cantly  on  their  air  conditioning  bills  if 
they  ran  the  units  on  manual  rather 
than  automatic  thermostat. 

Ross  has  penned  a  weekly  column 
on  small  business  for  Reuters,  cov¬ 
ered  urban  affairs  for  the  old  Chicago 
Daily  News,  free-lanced  for  the 
Washington  Post  and  old  Washington 
Star,  wrote  for  magazines,  worked  as 
a  radio  reporter  for  WAAF  in  Chicago 
and  WOL  in  D.C. ,  and  served  as  news 
director  of  the  National  Urban 
(Continued  on  next  page) 
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An  adopted  baby  named  Wendie  recently  joined  the  cast  of  'The  Middletons'  by 
Ralph  Dunagin  and  Dana  Summers.  'We've  added  Wendie  to  the  strip  because 
we  wanted  to  remind  readers  that  there  are  thousands  of  babies  across  the 
country,  particularly  black  babies,  waiting  for  a  family  to  love  and  care  for 
them,'  said  Dunagin,  who  flew  out  to  Rockford  last  month  for  a  'Welcome  Wendie' 
open  house  hosted  by  the  northwest  region  of  the  Children's  Home  and  Aid 
Society  (CHAS)  of  Illinois.  Contributions  to  a  new  CHAS  'Wendie  Fund'  will  be 
used  for  such  services  as  adoption  assistance,  pregnancy  counseling,  and  post- 
adoptive  sessions.  'The  Middletons'  (see  E&P,  September  24,  1988)  is  distributed 
by  North  America  Syndicate. 


Thompson  with  Rothco  Cartoons 


The  work  of  editorial  cartoonist 
Michael  Thompson  is  being  distrib¬ 
uted  by  Rothco  Cartoons. 

Thompson  won  the  1989  John 
Locher  Memorial  Award  from  the 
Association  of  American  Editorial 
Cartoonists  and  the  1988  Charles  M. 


Passing  the  bucks  to  the  rich. 


Schulz  Award  for  promising  cartoon¬ 
ists  from  Scripps  Howard.  He  has 
received  other  honors  as  well. 

The  former  karate  instructor  cur¬ 
rently  draws  three  free-lance  car¬ 
toons  a  week  for  the  Milwaukee  Jour¬ 
nal.  Thompson’s  work  has  also 
appeared  in  publications  such  as  the 
Washington  Post,  St.  Paul  Pioneer 
Press  Dispatch,  and  Albuquerque 
Tribune,  and  he  does  one  editorial 
cartoon  a  week  and  spot  illustrations 
for  The  Business  Journal  of  Milwau¬ 
kee. 

Thompson,  a  University  of  Wis- 
consin-Milwaukee  political  science 
graduate,  had  his  UWM  Post  car¬ 
toons  syndicated  to  other  campus 
newspapers  via  College  Press  Service. 

Rothco  is  based  at  P.O.  Box  500, 
New  Rochelle,  N.Y  10804. 


‘Diet  &  Health’  feature  introduced 


A  column  called  “Diet  &  Health” 
is  now  being  offered  by  Copley  News 
Service  as  part  of  its  weekly, 
biweekly,  and  monthly  Food  and 
Health  packages. 

“1  emphasize  how  to  slim  down  in  a 
healthy  way,”  said  Margaret  Wing- 
Peterson,  whose  feature  includes 

(Continued  from  previous  page) 
League. 

His  biggest  stories  have  included 
covering  civil  rights  pioneer  James 
Meredith  in  Mississippi  and  doing  a 
series  on  world  hunger. 

Ross  —  based  at  6234  Kaitlyn  Ct., 
Lawrenceville,  N.J.  08648  —  now 
works  as  a  media  consultant. 


LATS  is  now  offering 
newsweekiy  graphics 

A  color  graphics  service  from  U.S. 
News  &  World  Report  is  being  offered 
by  the  Los  Angeles  Times  Syndicate. 

The  graphics  are  available  via 
PressLink,  a  dial-up  service  which 
permits  newspapers  to  download 
graphics  into  Macintosh  or  MS-DOS 
computers. 

Every  weekend,  U.S.  News  posts 
all  the  maps,  charts,  diagrams,  and 
illustrations  from  the  upcoming  issue 
of  the  magazine,  which  appears  on 
newsstands  Monday.  That  day,  a 
PressLink  menu  lists  graphics  by 
page  number.  Newspapers  can  then 
use  the  magazine  as  a  full-color  refer¬ 
ence  catalog  to  determine  which 
graphics  they  want  to  download. 

Graphics  can  be  obtained  either  by 
subscribing  to  the  U.S.  News  Graph¬ 
ics  Forum  or  by  one-shot  purchases. 

The  forum,  available  to  domestic 
and  international  clients,  is  “open” 
24  hours  a  day.  It  always  contains  a 
month’s  worth  of  graphics  (four  U.S. 
News  issues),  and  subscribers  desir¬ 
ing  graphics  which  date  back  further 
can  make  arrangements  to  receive 
those  as  well. 


recipes,  “and  I  show  readers  how  to 
get  the  most  out  of  their  food.  I 
believe  that  a  healthy  diet  —  not 
quick-fix  pills  or  diet  drinks  —  is  the 
best  source  of  nutrition.” 

Wing-Peterson  is  a  registered  dieti¬ 
tian  with  an  undergraduate  degree  in 
home  economics  from  the  University 
of  Arizona  and  a  master's  degree  in 
nutrition  science/dietetics  from  the 
University  of  California  at  Davis. 

While  at  UC-Davis,  Wing-Peterson 
did  research  on  consumer  percep¬ 
tions  of  nutrition  claims  made  in  food 
advertising.  She  also  served  as  a 
research  assistant  with  a  university- 
sponsored  project  exploring  the 
(Continued  on  page  42) 


MAKE 

READERSHIP 
YOUR  PET 
PROjECT. 


If  you  want  to  get  into  more 
readers'  homes,  we've  got  the 
purrfect  answer.  Our  Points  on 
Pets  Q  &  A  column.  Delivered  in 
our  weekly  features.  And  written 
by  R.  C.  Elmore  D.V.M.,  a  practic¬ 
ing  veterinarian,  writer  and 
lecturer.  It's  the  best  way  for  you 
to  collar  the  readership  market. 
And  to  unleash  your  revenues. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  the  column  that's 
getting  woof  reviews.  Alaska, 
California,  Hawaii  and  Canada, 
call  collect  (619)  293-1818.  Get  the 
package  that  ties  up  readership 
and  revenues. 

COPLEY 
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needs  of  growers  and  buyers  at  state- 
certified  farmers’  markets  throughout 
California. 

Wing-Peterson  has  extensive 
experience  in  community  nutrition 
education,  and  has  lectured  and  made 
numerous  television  appearances. 

The  San  Diego  resident  has  also 
written  for  publications  such  as  Self 
magazine  and  co-edited  The  Nutrition 
Resource  Manual. 


Publications  update 

The  latest  issue  of  WittyWorld 
magazine  —  a  double  edition  with  a  Oregonian  in  Portland.  Ave.,  Chicago,  III.  60605-1996. 

full-color  cover  —  has  been  pub-  The  next  four  favorites  among  the  Another  contest,  the  fifth  annual 
lished.  over  14,000  respondents  were  “Cal-  $1,500  Fiction  Competition,  has  a 

It  was  produced  by  the  London-  vin  and  Hobbes”  by  Bill  Watterson  of  September  15  deadline, 
based  Cartoon  Aid,  which  raises  Universal,  “Bloom  County”  by  For  more  information,  contact  the 
money  to  feed  the  hungry.  One  of  its  Berke  Breathed  of  the  Washington  Fiction  Network  syndicate,  P.O.  Box 

projects  is  a  496-page  hardcover  book  Post  Writers  Group,  “The  Family  Cir-  565 1 ,  San  Francisco,  Calif.  94101 . 

featuring  the  work  of  numerous  well-  cus”  by  Bil  Keane  of  King  Features  And  information  about  entering  the 
known  cartoonists,  including  syndi-  Syndicate,  and  “Garfield”  by  Jim  1990  National  Society  of  Newspaper 

cated  ones.  A  WittyWorld  piece  Davis  of  United  Feature  Syndicate.  Columnists  awards  contest  can  be 

describes  the  three-year-old  Cartoon  The  survey  was  one  factor  leading  obtained  by  sending  a  stamped,  self- 

Aid  effort.  to  a  dozen  changes  in  the  paper,  addressed  envelope  to  Pat  Kite, 

The  issue  also  features  an  interview  including  the  return  of  “Andy  Capp”  NSNC,  P.O.  Box  8318,  Fremont, 

with  “Herman”  creator  Jim  Unger  of  by  Reggie  Smythe  of  North  America  Calif.  94537. 

Universal  Press  Syndicate  and  a  story  Syndicate  and  the  debut  of  “The  New 

about  the  Cartoonists  &  Writers  Syn-  Breed”  cartoon  package  from  King.  ^  ^  ^ 

dicate,  which  distributes  cartoonists  Coffman  dead  at  92 

from  numerous  countries. 

And  there  is  information  about  the  News  about  awards  Ramon  Coffman  —  who  did 
Cartoonists  Across  the  World  group,  “Uncle  Ray’s  Corner”  from  1925  to 

which  will  begin  touring  in  September  Chicago  TribunelCreators  Syndi-  1987  —  has  died  in  Palo  Alto,  Calif.,  at 

to  call  attention  to  the  issue  of  liter-  cate  columnist  Ann  Landers  has  the  age  of  92. 
acy.  CAW  and  WittyWorld  are  co-  received  the  Gateway  Foundation’s  The  62-year  run  for  Coffman’s  fea- 
sponsoring  an  international  contest.  Community  Service  Award  for  her  ture,  distributed  by  the  old  News 

with  entries  due  September  30,  for  “early  and  consistent  leadership  in  America  Syndicate  and  others,  was 

wordless  cartoons  that  demonstrate  championing  treatment  and  preven-  cited  in  the  Guinness  Book  of  World 

the  value  of  education.  Winners  will  tion  services  for  the  chemically  Records. 

receive  cash  prizes,  have  their  work  dependent.”  The  Illinois-based  Gate-  Born  in  Indiana,  Coffman  met 

become  part  of  an  exhibition  accom-  way  agency  helps  the  chemically  President  Wilson  as  a  teen-ager,  grad- 

panying  the  CAW  tour,  and  have  their  dependent.  uated  from  the  U niversity  of  Wiscon- 

work  published  in  a  special  book  col-  Also,  Washington  Post/Crealors  sin,  worked  for  several  Wisconsin 

lection.  editorial  cartoonist  Herblock  has  newspapers,  and  authored  a  number 

WittyWorld  is  based  at  P.O.  Box  received  the  Outstanding  Consumer  of  books. 

1458,  North  Wales,  Pa.  19454.  Media  Service  Award  from  the  Con- 

In  other  magazine  news,  the  fourth  sumer  Federation  of  America.  i  i,"  *  '  * 

issue  of  5m//’5  Eve  contains  a  cartoon  In  an  honor  of  another  kind,  the  NrU  lOOKlRQ  TOr  IIITO 

history  of  the  Reagan  years.  The  table-setting  work  of  interior  designer 

large-format  editorial  cartooning  Carleton  Varney  is  part  of  the  Tiffany  The  Newspaper  Features  Council 
magazine  is  based  at  P.O.  Box  150,  Designers  Show  running  in  New  York  's  asking  any  papers  which  conduct 

Lynbrook,  N.Y.  11563.  City  through  September  2.  Varney  reader  comics  surveys  to  send  it  the 

Another  publication  with  editorial  writes  “Your  Family  Decorator”  for  results, 

cartoons  is  a  50-times-a-year  newslet-  United  Feature  Syndicate.  Also,  the  organization  would  like 

ter  called  Political  Pix,  based  at  Box  any  papers  which  run  daily  comics  in 

804,  Norwich,  Vt.  05055.  —  .  •  .  .  know. 

Trio  of  compotltions  The  NFC  said  it  gets  many  calls 

from  people  seeking  information 

A  DOll  OrOQOniSn  The  deadline  for  entries  to  the  John  about  the  above  two  areas,  and  would 
^  ^  Fischetti  1989  Editorial  Cartoon  like  to  have  this  data  on  file. 

“For  Better  or  For  Worse”  by  Competition,  which  carries  a  first  Mailings  should  go  to  Catherine 
Lynn  Johnston  of  Universal  Press  prize  of  $2,500,  is  September  1.  Walker,  executive  director,  Newspa- 
Syndicate  was  the  winner  of  a  recent  The  competition  is  based  at  Colum-  per  Features  Council,  Ward  Castle, 
reader  poll  conducted  by  the  Sunday  bia  College  Chicago,  600  S.  Michigan  Comly  Ave.,  Rye  Brook,  N.Y.  10573. 
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'Pogo,'  which  has  devoted  numerous  strips  to  Albert  Alligator's  efforts  to  write  o 
notional  jingle,  recently  featured  part  of  a  jingle  penned  by  New  Jersey  eighth- 
grader  Dana  Curran.  She  was  subsequently  featured  on  WWOR-TV,  the  New 
Jersey  superstation  carried  on  cable  systems  throughout  the  country.  'Pogo'  is  by 
Larry  Doyle  and  Neal  Sternecky  of  the  Los  Angeles  Times  Syndicote. 


42 


EDITOR  &  PUBLISHER  for  July  8.  1989 


Shop  talk 

(Continued  from  page  52) 

vive  scrutiny  under  the  Central  Hud¬ 
son  test.” 

There  are  other  forms  of  censorship 
evident  as  well.  The  use  of  the  tax 
code  to  silence  advertisers  is  another 
way.  Legislation  has  been  introduced 
in  Congress  to  eliminate  the  ad  tax 
deductions  for  advertisements  of  spe¬ 
cific  products.  These  proposals  are 
doubly  unconstitutional.  Nearly  50 
years  ago,  in  Grosjean  v.  American 
Press,  the  Supreme  Court  ruled  that 
selective,  discriminatory  taxes  on 
advertising  violate  the  First  Amend¬ 
ment.  Secondly,  this  approach  clearly 
fails  the  Central  Hudson  test  of 
directly  advancing  a  governmental 
interest. 

Alarmingly,  these  proposals  are  not 
limited  to  the  federal  government.  We 
are  now  countering  efforts  at  the  state 
and  local  levels  to  restrict  —  again 
through  censorship  —  the  rights  of 
advertisers. 

Recently  [this  past  May]  several 
bills  were  defeated  in  Illinois  which 
would  have  limited  the  rights  of 
tobacco  and  alcoholic  beverage 
advertisers.  Among  the  proposals 
were  the  elimination  of  outdoor 
advertising  within  a  half-mile  of 
schools,  churches  or  hospitals;  health 
warning  labels  above  those  required 
by  the  federal  government;  and  a  pro¬ 
hibition  on  advertising  targeted  at  or 
accessible  to  children  under  21. 

Although  testimony  was  prepared, 
and  our  witness  ready  to  testify,  the 
lobbying  campaign  was  so  effective 
that  the  bills  collapsed  prior  to  any 
hearings. 

Last  summer,  the  Washington  Area 
Metropolitan  Area  Transit  Authority 
considered,  and  rejected,  a  proposal 
to  cap  the  amount  of  tobacco  and 
alcohol  beverage  advertising  on 
Metro  Rail. 

A  hearing  [was]  scheduled  in  Ohio 
on  a  bill  which  would  ban  all  outdoor 
tobacco  advertising.  Similar  propos¬ 
als  have  been  introduced,  but  not  yet 
heard,  in  many  other  states  as  well. 

Now  we  meet  a  new  censor. 

On  May  31,  Surgeon  General 
Everett  Koop  released  the  recom¬ 
mendations  of  his  controversial  work¬ 
shop  on  drunken  driving  which  was 
held  last  December.  Among  the  pre¬ 
liminary  recommendations  were:  eli¬ 
minating  tax  deductions  for  alcoholic 
beverage  advertising;  eliminating 
sponsorship  of  sporting  events;  elimi¬ 
nating  the  use  of  celebrities  who 
appeal  to  youth;  and  banning  adver¬ 
tisements  on  college  campuses. 


At  the  source  of  these  proposals  is 
the  implication  that  advertising 
causes  ^cohol  abuse  when,  in  truth, 
[there  is]  no  scientific  evidence  to 
support  such  a  thesis. 

We  were  pleased  that  in  his  press 
conference,  the  surgeon  general 
recommended  that  these  measures  be 
taken  voluntarily,  and  not  mandated 
by  the  government.  However,  there  is 
still  much  cause  for  concern.  General 
Koop  did  suggest  congressional 
action  if  the  voluntary  measures  are 
not  effective.  He  also  included  each 
of  the  draconian  recommendations  in 
his  final  report  and  stated  that  each  is 
worthy  of  consideration. 

The  surgeon  general  is  retiring  but 
the  report,  with  all  of  its  recommen¬ 
dations,  will  be  sent  to  Congress.  We 
were  disappointed  when  early  this 
year  Surgeon  General  Koop  was 
unable  to  accept  our  invitation  to 
meet  with  representatives  of  adver¬ 
tising  and  the  media  to  discuss  how 
we  could  address  the  tragedy  of 
drunken  driving.  We  will  renew  our 
invitation  to  the  new  surgeon  general, 
and  stand  ready  to  work  with  the  Con¬ 
gress,  and  other  government  agencies 
as  well. 

As  for  the  surgeon  general’s  recom¬ 
mendation  that  alcoholic  beverage 
ads  be  matched  with  an  equal  number 
of  pro-health  and  pro-safety  mes¬ 
sages,  this  is  both  unnecessary  and 
further  strong-arming  of  the  free  mar¬ 
ketplace,  particularly  when  so  much 
of  this  type  of  education  is  already 
done  voluntarily. 

For  example,  roughly  $1  billion  in 
airtime  is  spent  annually  by  broadcas¬ 
ters  in  anti-substance  abuse  and  out¬ 
reach  programs. 

The  solution  to  the  concerns 
expressed  in  the  surgeon  general’s 
report  is  education  —  more  informa¬ 
tion  to  consumers  —  not  bans  and 
restrictions  on  truthful  ads.  No  indus¬ 
try  has  a  better  record  of  public  ser¬ 
vice  than  advertising,  including  local 
club  efforts  and  the  great  work  of  the 
Ad  Council. 

Our  public  service  advertising 
addresses  societal  ills,  and  these  ills 
are  not  caused  by  truthful  ads  for  legal 
products. 

There  is  a  great  deal  of  misinforma¬ 
tion  about  consumer  advertising  and 
how  it  functions,  and  the  powers 
attributed  to  it  that  it  simply  does  not 
have,  including  allegations  that  it 
manipulates  the  consumer  and  can 
force  undesirable  behavior. 

Yes,  advertising  is  a  powerful  sell¬ 
ing  tool,  but  advertising  for  tobacco, 
alcoholic  beverages  and  other 
“mature”  market  products  primarily 
influence  market  share.  It  is  well 
documented  that  parental  influence 
and  peer  pressure  are  the  two  most 


compelling  factors  in  determining  if  a 
youth  chooses  to  smoke  or  drink. 

If  advertising  is  the  determining 
factor  in  underage  chiluren  choosing 
to  drink  and  smoke,  how  do  we 
explain  the  pervasiveness  of  illegal 
drug  use  without  any  advertising  at 
all? 

The  prolific  amount  of  misinforma¬ 
tion  about  advertising  make  defense 
of  our  freedom  more  difficult.  We 
simply  must  do  a  better  job  of  coun¬ 
terattacking  with  the  facts  about:  the 
value  of  advertising  to  the  economy; 
the  contribution  of  public  service  to 
the  public  good;  the  superb  job  of  self¬ 
regulation  through  NARB/NAD  in 
protecting  consumers;  and  explaining 
why  commercial  freedom  is  as  impor¬ 
tant  to  preserve  as  all  the  precious 
rights  we  enjoy  as  Americans. 

We  should  be  alarmed  by  the  many 
recent  attempts  of  individuals  to  pres¬ 
sure  advertisers  and  broadcasters 
into  canceling  ads  and  programs  they 
do  not  like.  For  a  few  zealous  indivi¬ 
duals  to  seek  to  determine  what 
speech  is  fit  for  the  rest  of  us  to  hear 
and  view  is  censorship  that  we  and  all 
Americans  should  abhor.  In  the  case 
of  television,  the  public  already 
makes  its  viewing  decision  by  major¬ 
ity  rule  —  by  tuning  in  or  out  —  and 
that  decision  is  reflected  in  program 
ratings. 

What  we  are  faced  with  is  further 
danger  to  our  freedom  by  allowing  a 
few  to  make  programming  choices  for 
the  majority  based  on  the  subjective 
view  of  what  is  in  good  taste  or  other¬ 
wise  acceptable  for  the  rest  of  us. 
While  we  defend  the  rights  of  all  indi¬ 
viduals  to  speak  and  be  heard,  we 
must  resist  private  censors  as  much  as 
government  censors. 

This  is  a  precious  freedom.  We 
must  not  let  it  slip  away.  We  must 
fight  vigorously  to  preserve  it  as 
never  before.  All  segments  of  the 
industry  must  join  forces  for  the 
mutual  good  and  common  defense  of 
our  freedom. 

SPJ  awards  cash 
to  Calif,  group 

The  Society  of  Professional  Jour¬ 
nalists  presented  the  California  First 
Amendment  Coalition  with  the  first 
installment  of  a  $25,000  cash-and- 
challenge  grant  from  the  society’s 
legal  defense  fund. 

The  grant  to  the  coalition,  a  portion 
of  which  requires  matching  funds,  is 
the  largest  single  grant  for  the  legal 
defense  fund  since  1982  when  SPJ 
gave  the  Reporters  Committee  for 
Freedom  of  the  Press  a  grant  totaling 
$62,000  over  a  six-year  period. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 


_ HUMOR _ 

HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Washinrton  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  14tn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 


_ PUZZLES _ 

PUZZLE 

FEATURES 

SYNDICATE 

45882  Emerson  St.,  Hemet,  CA  92344 
Phone;  (714)  927-5594 
The  finest  in  enjoyable  and  intriguing 
Daily  and  Sunday  Crossword  Puzzles 


SENIOR  HEALTH 

SPECIALIST  GERIATRIC  MEDICINE 
writes  America’s  only  health  column 
addressing  all  the  medical  issues  of 
middle  life  and  better.  "Excellent  Read¬ 
er  Response”  says  Rochester,  (NY) 
Democrat  &  Chronicle.  Weekly,  600 
words.  Samples,  rates.  Frank  Macinnis, 
M.D.,  PO  Box  307,  Edmonton,  Alberta, 
Canada  T5J  2J7  (403)  472-5555. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US. 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
ersonal  worth.  Sensible  fees, 
rochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 
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NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights; 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office;  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3346.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Senrices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
812  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-MAO 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


The  test  of  an  enjoy¬ 
ment  is  the  remembrance 
which  it  leaves  behind. 

Logan  Pearsall  Smith 


NEWSPAPERS  FOR  SALE 

Absentee  owner  has  decided  to  sell  New 
Jersey  specialty  publication.  Excellent 
potential  to  double  the  $100,000  gross 
income.  Net  profit  approx.  40%  of 
gross.  Qualified  buyers  only.  Sales  price 
$150,000.  $100,000  cash.  Balance 
over  3  yrs  at  10%  interest.  Ideal  for  first 
publication.  Write  Box  3940,  Editor  & 
Publisher. 


ARIZONA  WEEKLY  $175,000  gross. 
Motivated  seller.  WEBSTER  &  ASSOCI¬ 
ATES  (214)  722-3030. 


COME  TO  TEXAS;  Established  weeklies 
in  east,  west,  central  and  Rio  Grande 
Valley.  Publishers  want  to  retire.  From 
$10,000  down,  some  with  buildings 
and  owner  financing.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(512)  476-3950.  Write  or  call  for  list. 


Community  Newspapers,  trademarked 
in  Florida,  and  registered  in  Miami, 
operating  for  30  years,  6300-foot  build¬ 
ing,  and  4-unit  Goss  Community. 
Currently  leased  to  separate  corpora¬ 
tion,  and  being  published  3  times  week¬ 
ly.  14  editions,  34  times  a  week.  Lease 
is  about  to  end  due  to  family  disagree¬ 
ments.  Contact  Ron  Miller,  founder, 
13705  SW  74th  Court,  Miami,  FL 
33158.  (305)  232-2930. 


FOR  SALE;  Coastal  Georgia  award¬ 
winning  wee!..^  $150-200,000  annual 
gross.  Write  Publisher,  Gazette,  4700 
Hwy.  80  East,  Savannah,  GA  31410. 

High  growth  market.  County  seat.  Close 
to  metro  area.  $950,000  gross, 
$150,000  cash  flow.  Western  US. 

Jim  Webster  (214)  722-3030. 

INVESTOR,  joint  venture  partner  or 
publishing  management  company 
wanted  for  established  and  largest 
Hispanic  weekly  newspaper  in  the  US 
with  paid  circulation  in  the  northeast 
and  south  Florida.  Capital  needed  to 
expand  to  other  Hispanic  markets.  Call 
Mr.  Ibarria  at  (201)  348-1959. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  lOyrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PUBLICATIONS  FOR  SALE 

ESTABLISHED  monthly  Massachusetts 
real  estate  publication,  grossing  150K 
annually.  Options  for  sale.  Please  send 
letters  of  inquiry  to  Box  3908,  Editor  & 
Publisher. 


ESTABLISHED  TRADE  magazine 
publishing  firm.  Excellent  reputation 
and  profits.  Can  be  transplanted.  Priced 
at  7x  cash  flow.  Buyer  must  have  $1.5 
million  cash  to  finance  deal.  Write  Box 
3948,  Editor  &  Publisher. 
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INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPUES 

SERVICE  &  REPAIR 

PHOTOTYPESETTING 

PRESSES 

INDUSTRY 

SERVICES 


aRCULATION  SERVICES 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
“Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


COLOR  SEPARATIONS 


Color 

your 

newspaper 

Specialists 
in  superior  quality 
color  separations 
for  newspapers 

$68 

regular  low  price  for 
separations  up  to  4  col.  x  12  in. 

24  hr. 

turnaround  by  special  request 

800-228-3483 

800-422-1164/PA 

717-784-2121 

^  PRESS-ENTERPRISE 

Commercial  Color 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  S,  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


_ MAILROOM _ 

For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free”  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


Kansa  320  inserter.  4  station  double 
out.  (409)  753-3208  or  423-3797. 


Model  705  Xerox/Cheshire 
Address  Card  Lister 
7  years  old.  Used  very  little 
and  in  excellent  condition. 
$495  or  Best  Offer. 

Call  (312)  834-0900,  ext.  314 


Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


TYPACK  USA 

Exclusive  North  American  Agent  for 
"Hit”  tying  machines.  Several  models 
available  Tor  all  newspaper  mailroom 
applications.  We  stock  parts  for  all 
makes  of  tying  machines!  Buy-Sell- 
Trade.  GREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
l-(800)  545-5408. 


NEWSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  M6-5565 


FOR  SALE:  Harris  parts  for  2500  and 
2200.  LA  36,  LA  180,  PDP  1135, 
Versatec,  and  Berpee.  Call  (201) 
265-2448.  Leave  messsage. 


MCS  PLAIN-PAPER  PROOFING  in  true 
Compugraphic  fonts!  Uses  inexpensive 
HP  Laser  Jet  Series  II  printers.  Works 
with  Quadex,  MCS  10/100,  PV  5/10 
and  more.  Prices  start  at  $3995. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


REPLACE  THAT  VIDEOSETTER  OR 
UNI3ETTER  with  an  inexpensive  Post¬ 
Script  Laser  Printer!  Use  the  Translator 
II  l/F  from  Microcrafts  with  CB  One 
System,  Mycrotek,  UTS,  more.  30  DAY 
FREE  TRIAL!!! 

BWI  FAX  (216)  831-1628 
BOB  WEBER  (216)  831-0480. 


_ PRESSES _ 

2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/4”  Urbanite  presses.  Both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  ’89. 

Also,  we  offer  for  sale  on  22-3/4”  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  ’89. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


Fincor  Mag.  Amp.  Control  panel  and  40 
horsepower  drive.  $2500.00. 

(812)  385-2525. 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reels 
New  GE  drives  in  19M 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

ONE  GOSS  MARK  II  PRESS  22-3/4" 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  SCR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INUND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-6217 


Bloomsburg,  PA  17815 
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E&P  Classified 

Selling  Supplies? 

Buying  or  Selling 

Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


eABP 

ANm 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HELP  WANTED 
ADMINISTRATIVE 


GOSS  COMMUNITY 
REBUILT 

Units-Folders- Parts 
GUARANTEED 
Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  ipper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


Fortune  is  ever  seen 
accompanying  industry. 

Oliver  Goldsmith 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Super  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 
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KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  1968/74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Unit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  "as-is"  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


WEB  OFFSET  PRESSES 
8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 
5-Units  Hantscho  MK  II 
8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
1  Hantscho  Sheeter  w/Patent  Perforator 
4  Hantscho  Infeeds 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


HELP 

WANTED 


ADMINISTRATIVE 

ASSISTANT  NEWS  DIRECTOR 
For  national  headquarters  of  the  Epis¬ 
copal  Church  in  NYC.  Collaborates  in 
production  of  news,  feature,  photo 
coverage  of  Church  events;  assists  in 
maintaining  links  with  diocesan  press, 
secular  press,  and  scheduling  inter¬ 
views  with  Church  leaders;  deputy  in 
articulating  Church  positions  on  public 
issues,  fielding  media  queries,  manag¬ 
ing  institutional  news  service. 

Needed:  Background  in  news  opera- 
tions,familiarity  with  Episcopal  Church 
structure;  excellent  journalistic  writing 
and  editing;  ability  to  handle  deadline 
pressure;  knowledge,  photojournalism, 
computer  database  operation;  able  to 
travel;  a  master's  degree  in  journalism 
or  communication,  or  equivalent 
experience. 

Salary  range:  $38k  -  $42k.  Send 
credentials,  three  professional  refs, 
before  July  15, 1989,  to  John  E.  Colon, 
Human  Resources  Office,  815  Second 
Avenue,  New  York,  NY  10017. 

ATEX  SUPPORT  MANAGER 

BNA,  a  national  publishing  company,  is 
seeking  an  experienced  manager  with  3 
plus  years  of  managerial  experience  and 
5  plus  years  experience  in  publishing 
systems  including  strong  background  in 
Atex  user  support,  PC's,  XyWrite,  and 
telecommunications.  Duties  include: 
training,  documentation,  troubleshoot¬ 
ing,  and  developing  custom  applica¬ 
tions.  Must  have  experience  managing 
projects  in  matrix  environments. 
Requires  excellent  written,  verbal, 
interpersonal,  and  supervisory  skills. 
Generous  benefits  including  profit  shar¬ 
ing.  Send  resume  with  salaiv  history  to: 

The  Bureau  of  National  Affairs,  Inc. 
Personnel  Office  5100 
1231  25th  St.  NW 
Washington,  DC  20037 

(No  telephone  inquiries  please.) 

EOE/M/F. 


irS  A  CLASSIFIED  SECRET! 

We  ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  weil  dis¬ 
card  your  reply. 

Ecilor&Piibisher  Aabp 

11  Wnt  ISIhStreel-NewWltk.  N  Y.  10011  *212  675  4380  ANRA 


BUSINESS  MANAGER/CONTROLLER 
New  Albany-area  subsidiary  of  an  estab¬ 
lished  publishing  company  is  launching 
a  national  business  magazine  and  is 
seeking  an  experienced  individual  with 
administrative  and  general  accounting 
background.  Responsibilities  include 
computerized  general  ledger,  accounts 
payable  and  receivable  processing,  cost 
analysis,  cash  management/forecast¬ 
ing,  budgeting,  financial  reporting,  and 
payroll/benefits  administration.  Excel¬ 
lent  starting  salary  (to  $50K),  benefits, 
and  growth.  Send  resume  and  salary 
history  to  Career  Placement  Associates, 
1701  Central  Ave.,  Albany,  NY  12205, 
Attn:  Craig  Smith. 


INTERNATIONAL  PUBLISHING  CO. 

NATIONAL  PUBLICATIONS  OFFICE 
OPENING  IN  DALLAS,  TEXAS 

Some  of  our  current 
Career  Opportunities  include: 

CEO/PUBLISHER 

This  position  will  be  filled  by  an  aggres¬ 
sive,  high-energy  leader.  Candidates 
must  have  strong  sales,  marketing, 
management,  publishing,  production, 
budgeting  and  cost  control  skills  with  a 
track  record  of  bottom  line  successes. 
Your  two  national  titles  are  number  one 
in  their  respective  fields.  This  new  facil¬ 
ity  will  be  equipped  with  the  latest 
computer  technology  in  all  areas.  3-5 
years  general  management  experience 
with  bottom-line  responsibility  in 
Publishing  required. 

SALES  MANAGER 

We  require  a  manager  who  loves  selling 
and  is  an  aggressive  self-starter  for  this 
position.  You  will  be  goal-oriented, 
results-minded  and  capable  of  training 
and  directing  a  small  telemarketing 
staff  in  account  development.  The  ideal 
candidate  will  have  3  years  telemarket¬ 
ing  sales  management  experience. 
Creative  problem  solving,  market  share 
aggressiveness  and  empathetic  leader¬ 
ship  style  will  build  success  in  this 
demanding  role. 

PRODUCTION  MANAGER 
You  will  be  the  hands-on  manager  of  the 
most  advanced  publishing  production 
systems  available.-  Mac  M's,  digitized 
video  scanning  and  high  end  plain 
paper  laser  writers  are  included.  This 
non-chemical  system  includes  features 
like  pagination,  DTI  AdBuilder  worksta¬ 
tions  and  more.  If  you  have  3-5  years 
computer  production  experience  and 
understand  the  meaning  of  quality, 
productivity,  deadlines  and  service,  we 
have  an  opportunity  to  discuss. 

Our  growing  division  publishes  the  two 
leading  Buy-Sell  magazines  in  the 
secondary  Computer  and  Telephone 
Equipment  markets.  Our  acquisition 
plans  are  aggressive  as  is  our  plans  to 
recruit  and  rorm  the  finest  publishing 
team  in  the  States. 

We  are  offering  excellent  benefits  and 
salaries,  as  well  as  growth  opportunity. 
For  confidential  consideration  forward 
your  resume  with  a  hand  written  cover 
letter  stating  your  expectations  and 
salary  requirements  to:  F.J.  Levine, 
LinkHouse  Publications,  Inc.,  2465 
Grand  Avenue,  Baldwin,  NY  11510  (no 
phone  calls,  please). 


Silence  is  the  only 
phenomenon  today  that 
is  useless.  It  cannot 
be  exploited. 

Max  Picard 


EDITOR  &  PUBLISHER  for  July  8,  1989 


HELP  WANTED 


ADMINISTRATIVE 


INTERNATIONAL  PUBLISHING  CO. 

DIVISIONAL  HEAD  OFFICE 
OPENING  IN  PLANO,  TEXAS 

MARKETING  DIRECTOR 

This  position  requires  a  hands-on 
professional  responsible  for  the  design, 
development,  implementation,  analys¬ 
is,  application  and  presentation  of  a 
wide  variety  of  research  and  other  mark¬ 
eting  information  to  support  advertising 
sales  efforts  as  well  as  circulation  and 
management  activities.  College  degree 
required  plus  5-6  years  newspaper/ 
magazine  marketing/market  research 
experience.  Some  travel  required. 

Our  growing  division  publishes  the  two 
leading  Buy-Sell  magazines  in  the 
secondary  computer  and  Telephone 
Equipment  markets  as  well  as  the  two 
largest  local  Advertising  Periodicals  in 
the  Northeast.  Our  acquisition  plans  are 
aggressive  as  is  our  plans  to  recruit  and 
form  the  finest  publishing  team  in  the 
States. 

We  are  offering  excellent  benefits  and 
salaries,  as  well  as  growth  opportunity. 
For  confidential  consideration  forward 
your  resume  with  a  hand  written  cover 
letter  stating  your  expectations  and 
salary  requirements  to;  F.J.  Levine, 
LinkHouse  Publications,  Inc.,  2465 
Grand  Avenue,  Baldwin,  NY  11510. 
interviews  will  be  held  in  Delias  (no 
phone  calls,  please). 


ADVERTISING 


ADVERTISING  DIRECTOR 
Dover,  Delaware 

The  Delaware  State  News,  a  24,000 
plus  morning  daily,  seeks  an  exper¬ 
ienced  manager  with  strong  people 
skills  to  direct  and  train  display  and 
classified  staffs,  handle  key  major 
accounts.  Successful  experience  work¬ 
ing  with  agencies  and  chain  store  ad 
managers  a  plus.  Submit  resume,  cover 
letter,  salary  history,  requirements  to 
General  Manager,  Delaware  State 
News,  PO  Box  737,  Dover.  DE  19903. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR  to  manage 
retail  sales  for  strong,  58-year-oTd 
weekly  and  shopper  group  in  New  York 
City.  Send  resume  to  Frank  Griffin, 
8723  Third  Ave.,  Brooklyn,  NY  11209. 

ADVERTISING  DIRECTOR 
Mid-Florida  daily  and  triweekly  seek 
aggresssive,  creative  leader  to  direct 
expanding  sales  staff.  Sales,  training 
and  budgeting  skills  a  must.  Competi¬ 
tive  market  experience  a  plus.  Please 
send  resume  with  salary  history  and 
requirements  to;  Publisher,  The  Deland 
Sun  News,  PO  Box  1119,  Deland,  FL 
32721.  All  replies  confidential. 

CUSSIFIED  ADVERTISING  MANAGER 
Northern  New  Jersey  suburban  news¬ 
paper  group  seeks  experienced  classi¬ 
fied  advertising  manager.  Must  have 
phoneroom  experience,  both  in  and 
outbound,  preferably  in  a  competitive 
market.  Will  supervise  inside  staff  of  six 
plus  and  outside  staff  of  four.  Plenty  of 
room  for  advancement  with  a  growing 
established  organization.  Excellent 
salary  and  benefits.  Reply  in  confidence 
to  Box  3925,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Portland  (ME)  Newspapers  seek  a 
goal-oriented,  results-minded  Classi¬ 
fied  Advertising  Manager  to  develop  and 
direct  a  staff  of  40.  Three  years  proven 
success  in  ciassified  management 
required.  Creative  problem  solving, 
sales  training,  market  share  aggressive¬ 
ness,  and  strong  leadership  are  key 
elements  for  success  in  this  position. 
Candidate  must  have  excellent  interper¬ 
sonal  and  motivational  skills  combined 
with  the  ability  to  manage  multiple 
products  and  develop  new  opportuni¬ 
ties.  Budgeting  experience  and  know¬ 
ledge  of  front  end  systems  a  must.  We 
offer  an  excellent  compensation  and 
benefits  package  plus  oppprtunity  for 
growth  in  an  area  where  the  lifestyle  just 
cannot  be  matched. 

Qualified  applicants  should  submit  a 
letter  of  interest  and  complete  resume 
to  GUY  GANNETT  PUBLISHING  CO., 
ATTN;  Personnel  Department.  PO  Box 
1460,  Portland.  ME  04104. 

EOE 


HELP  WANTED 


ADVERTISING 


CUSSIFIED  ADVERTISING  MANAGER 

We’re  looking  for  a  creative  person  with 
classified  management  experience  and 
skills  in  promotion,  sales  training,  tele¬ 
marketing,  budgeting  and  motivation  to 
join  our  dynamic  team.  If  you’re  looking 
tor  a  solid  career  move,  join  our  7-day- 
a-week  paper  with  excellent  working 
environment,  salary  and  benefits.  Send 
a  confidential  resume  to  Terese 
Almquist,  Advertising  Director,  The 
Quincy  Herald-Whig,  PO  Box  909, 
Quincy,  IL  62306.  No  phone  calls, 
please. 


DISPUY  SALES  MANAGER 
Classified 

Major  daily  seeks  experienced  classified 
professional  to  manage  display  sales 
staff.  Desire  individual  with  proven 
track  record,  experience  in  competitive 
marketplace  beneficial.  If  you’re  inter¬ 
ested  in  joining  an  aggressive  newspap¬ 
er  in  one  of  the  largest  markets  in  the 
country,  send  a  resume  with  salary 
requirements  to; 

Jerry  Scott 

Classified  Advertising  Manager 
Fort  Worth  Star-Telegram 
400  W.  Seventh  St. 

Fort  Worth.  TX  76101 


EXPERIENCED  SALES  MANAGER 
100,000  circulation,  free  shopper, 
Madison,  Wl  ADI,  train  and  motivate 
staff,  must  have  broadcast  and  daily 
newspaper  savvy.  Send  resume  to  Bait 
Olsen,  Shopper  Stopper,  PO  Box  217, 
Merrimac,  Wl  53561. 


NEW  EMPLOYMENT  PAPERS 
Advertising  Director 
Magazine  Publisher  needs  Newspaper 
Marketing  Expert  to  run  Zones  1,2,3  for 
150,000  circulation/weekly  free 
employment  paper.  Display,  classified, 
editorial,  unique,  multi-media 
approach.  Excellent  administrative  and 
saies  skills  required.  Great  saiary/bonus 
and  growth  potential.  Resume  and 
salary  history  in  confidence  to  Box 
3947,  Editor  &  Publisher. 


NUMBER  ONE  NYC  Spanish  language 
daily  newspaper  seeks  dynamic,  moti¬ 
vated,  NY  savvy  manager  to  develop  and 
expand  high-potential  retail  advertising 
section. 

Proven  track  record  in  managing  and 
achieving  sales  goals  a  must. 
Knowledge  of  Spanish  a  plus. 
Excellent  incentives  and  benefits 
package. 

Send  resume  to; 

PO  Box  526 
VILLAGE  STATION 
New  York,  NY  10014 


SALES  REPRESENTATIVE 
National  medical  magazine  seeks 
aggressive,  proven  space  representative 
to  work  with  national  accounts.  New 
York  agencies.  Three  years  experience 
needed.  Send  resume  and  references  to 
Staff  Publications,  PO  Box  2242,  Rock¬ 
ville,  MD  20852. 


Sunbelt  Newspaper  seeks  a  proven 
winner  to  manage  Classified  Depart¬ 
ment  of  a  75,000  Circulation  daily. 
Management  training  and  motivation 
skills  a  must.  Computer  system  and 
phone  sales  knowledge  a  plus.  Enjoy  a 
good  salary,  benefits,  and  incentive 
package  while  living  in  one  of  the 
South’s  finest  cities.  Send  resume  and 
salary  history  to;  Gene  Stewart,  /Assis¬ 
tant  General  Manager,  Savannah  News- 
Press,  PO  Box  1088,  Savannah,  GA 
31402. 


MOVINCT 


•  l-l  ^ 


•  9tO< 

•  UJi/» 

• 

« 

•  couj  ecac 

•  lA  UltLV 


Don't  forget  to  send  us  your  label! 

Your  mailing  label  contains  valuable 
information  for  our  subscription  de¬ 
partment.  When  you  send  us  your 
label  along  with  your  change  of 
address,  we  are  able  to  expedite 
transferring  the  information  and 
therefore  give  you  uninterrupted  ser¬ 
vice!* 

Thank  you  for  your  assistance! 

*Allow  approx.  4  weeks  for  change  to  go  through. 


ABP 

212  875  4380  ANBk 


HELP  WANTED 
ADVERTISING 
E&P  Employment 
Zone  Chart 
on  page  51. 


eniwi 

wmii 


SALES 

REPRESENTATIVES 

Sales  people  are  needed  for 
two  (2)  new  offices  and  to  add 
to  our  Chicago  team. 

Helpful:  3  years  newspaper 
sales  experience... college 
degree. . .  retailing/produa 
field  sales/experience 
demonstrated,  initiative  and 
"entrepreneuriar  sales 
development  skills  big 
pluses.  Salary  open. 

■  MINNEAPOLIS 

■  DENVER 

■  CHICAGO 


Letter  and  resume  to  Dick  Jones, 
regional  manager,  (no  phone  calls) 


435  No.  Michigan  Avenue 
Chicago,  IL  60611 


Landon  paoph  maAa  «  dWannca. 
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EDITOR  &  PUBLISHER  for  July  8,  1989 


GRAPHIC  ARTIST 

110,000-circulation  midwest  daily 
seeks  versatile  artist  to  handle  Macin¬ 
tosh  graphics  along  with  illustration  and 
design  work.  We  use  lots  of  color,  have  a 
progressive  attitude  and  emphasize 
design.  College  degree  and  two  years 
newspaper  experience  preferred.  Send 
slide  portfolio  and  resume  to  John  Dick¬ 
son,  The  Flint  Journal,  200  E.  First  St., 
Flint,  Michigan  48502. 


STAFF  ARTIST 
WANTED 

to  join  the  team  at  one  of  the  fastest 
growing  newspapers  in  America.  You 
must  have  at  least  two  years'  experience 
in  newspapers,  in  airbrush,  layout,  and 
illustration.  Send  your  resume  to; 

Ed  Barrett 
Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 
EOE 


_ CIRCULATION _ 

ASST.  SINGLE  COPY  MANAGER 
Large,  progressive  metropolitan  news¬ 
paper  has  an  opening  on  its  dynamic 
single  copy  management  team.  Quali¬ 
fied  candidates  will  have  successful 
single  copy  promotion  and  marketing 
experience,  proven  leadership  skills  and 
excellent  verbal  and  written  communi¬ 
cation  skills. 

We  offer  an  excellent  benefit  and  salary 
plan,  including  401K  and  bonus.  Inter¬ 
ested,  qualified  candidates  should  send 
resume  with  salary  history  and  require¬ 
ments  to:  Human  Resources  Manager, 
Single  Copy,  PO  Box  70,  Seattle,  WA 
98111-0070.  No  phone  calls,  please. 


CIRCULATION  MANAGER 
Experienced  manager  needed  for  a 
7,000  Daily  in  Northeast  Texas.  Applic¬ 
ants  with  a  solid  background  in  circula¬ 
tion  management  will  be  given  serious 
consideration.  Competitive  salary  and 
complete  fringe  benefit  package  for  the 
right  person.  Send  resume  with  salary 
history  to;  News  Telegram,  PO  Box  598, 
Sulphur  Springs,  TX  75482. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  circulation  manage¬ 
ment.  Reply  to  Western  Newspapers, 
PO  Box  1271,  Yuma,  AZ  85366-1271. 


SINGLE  COPY  MANAGER 
For  medium-sized  newspaper  in  Zone  9. 
Great  opportunity  for  person  wanting  to 
move  up  from  a  smaller  newspaper. 
Great  company,  great  benefits,  great 
area.  Send  resume  to  PO  Box  638, 
Santa  Cruz,  CA  95061.  Attn:  Rod  Tirey. 


Single  Copy/Transportation  Manager, 
metro  AM/PM,  good  working  knowl^ge 
of  circulation  software.  Must  be  team 
builder  and  trainer.  In  Zone  8.  Reply  to 
Box  3937,  Editor  &  Publisher. 


COMPUTER  TECHNOLOGY 


NETWORK  SYSTEMS  MANAGER 

Leading  national  graphics  pre-press 
firm  seeks  senior  Network  Systems 
Manager  with  minimum  of  five  years 
experience  in  ATEX  publishing  systems, 
operations,  "industrial  strength" 
desktop  publishing,  PC's,  Macs,  and 
Novell  Network.  You  will  be  responsible 
for  managing  a  staff  of  approximately 
30  and  overseeing  department  opera¬ 
tions  on  three  shifts  for  all  computer¬ 
ized  publishing.  We  offer  involvement 
in  an  innovative  company,  excellent 
benefits  and  beautiful  new  Glendale, 
California  location.  Send  resume  and 
salary  requirements  to  Box  3960, 
Editor  &  Publisher. 


PROGRAMMER/ANALYST 
Metropolitan  daily  newspaper  in  Zone  1 
seeking  programmer/analyst.  Candidate 
must  have  S/38  or  AS/400  experience. 
INSI  software  experience  a  plus.  Prog¬ 
ressive  company  with  excellent  benefits 
package.  Send  resume  and  salary 
history  to  Box  3959,  Editor  & 
Publisher. 


_ EDITORIAL _ 

A  24,000-circulation  daily  on  Califor¬ 
nia's  central  coast  needs  reporters  and 
a  copy  editor  as  part  of  an  expansion 
plan.  You'll  work  for  a  hard-hitting,  but 
fair  paper,  earn  competitive  salaries 
and  breathe  clean  air  in  a  pleasant  city 
of  100,000.  Box  3949,  Editor  & 
Publisher. 


AGGRESSIVE,  award-winning, 
medium-sized  daily  seeks  dedicated 
news  people.  We  currently  have  open¬ 
ings  for  asst,  city  editor,  copy  editor  and 
reporters.  Forward  clips,  resume  and/or 
tearsheets  to;  Cliff  Schechtman, 
Managing  Editor,  The  Times  Leader,  15 
N.  Main  St.,  Wilkes-Barre,  PA  18711. 
No  phone  calls,  please. 

ARTS  AND  ENTERTAINMENT  EDITOR 

The  San  Diego  Union  is  looking  for  a 
seasoned,  knowledgeable  editor  with 
metro  experience  to  run  a  10-person 
Arts  and  Entertainment  staff.  The  city 
has  a  booming  arts  scene  of  national 
stature  and  our  location  gives  us  the 
opportunity  of  covering  two  cultures. 
We're  looking  for  someone  who  is 
comfortable  with  all  the  disciplines;  can 
anticipate  trends  and  keep  ahead  of  the 
competition;  is  enthusiastic,  thoughtful 
and  good  with  copy.  Editor  is  resppnsi- 
ble  for  daily  copy  in  a  combined 
features/arts  section,  a  separate  Sunday 
arts  section,  a  Weekend  section  and  a 
variety  of  special  sections  throughout 
the  year.  Send  materials,  resume  to 
John  Muncie,  A.M.E.  Features,  The  San 
Diego  Union,  PO  Box  191,  San  Diego, 
CA  92112.  No  phone  calls. 

ASSISTANT  SPORTS  EDITOR 

The  Montgomery  Journal,  a  42,000 
circulation  communty  daily  in  suburban 
Washington,  DC,  needs  an  assistant 
sports  editor.  Candidates  must  have 
minimum  of  two  years  daily  experience 
and  a  proven  ability  of  a  writer  and 
reporter.  Send  resume  and  your  best 
game  story,  feature  story  and  investiga¬ 
tive  story  to  the  Sports  Editor,  2 
Research  Court,  Rockville,  MD  20850. 

EOE 


BUSINESS  REPORTERS  &  EDITORS 

Growth-oriented  Cincinnati  publishing 
company  seeks  reporters  and  editors 
with  top-notch  journalism  skills  for 
current  and  future  openings.  Must  be 
accurate,  creative,  willing  to  hustle  and 
care  about  quality.  Must  have  minimum 
of  one  year  of  experience.  Send  resume, 
samples  and  salary  history  to;  Editor, 
Greater  Cincinnati  Business  Record,  36 
East  Seventh  Street,  Suite  1500, 
Cincinnati,  OH  45202.  An  Equal 
Opportunity  Employer. 

BUSINESS  EDITOR 
The  News-Sentinel,  a  57,000  Knight- 
Ridder  PM  in  Fort  Wayne,  IN  needs  a 
business  editor  who  can  handle  break¬ 
ing  news  on  deadline  and  oversee  in- 
depth  projects  on  trends  and  develop¬ 
ments  in  our  diversified  market  of  more 
than  360,000.  The  News-Sentinel's 
four-person  business  staff  produces  the 
daily  business  pages  and  a  weekly  Busi¬ 
ness  Monday  tabloid.  We  share  a  photo¬ 
graphy  department  and  Macintosh 
equipped  design  department.  Send 
resume  and  non-returnable  clips  to;  Jim 
Strauss,  The  News-Sentinel,  PO  Box 
102,  Fort  W^ne,  IN  46801.  An  Equal 
Opportunity  Employer. 


CITY  EDITOR 

Aggressive  7-day  daily  in  competitive 
market  seeks  city  editor  to  help  coordi¬ 
nate  the  metro  news  for  2-paper  PM 
operation  with  55,000  circulation,  full¬ 
time  news  staff  of  75. 

Must  see  stories  that  impact  our  read¬ 
ers,  have  endless  energy  and  an  eye 
toward  reporting  in  the  1990s.  We 
provide  an  award-winning  staff,  great 
opportunity  in  a  great  news  market  and 
plenty  of  resources.  Tell  us  what  you 
would  do  with  it.  Your  predecessors  had 
the  right  answers  and  are  now  in  India¬ 
napolis  and  St.  Petersburg. 

Send  resume,  cover  letter,  references 
and  a  copy  of  your  present  paper  by  July 
24  to:  Managing  Editor,  The  Rock 
Island  Argus,  PO  Box  3160,  Rock 
Island,  IL  61201.  No  phone  calls, 
please. 


COME  HOME  to  East  Texas  -  Editor  for 
3,500-circulation  weekly.  Writing, 
photography,  darkroom  and  paste-up 
skills  required.  Exciting  company  offers 
high-teen  salaiy  and  upward  potential. 
Reply  in  confidence  to  Box  3956, 
Editor  &  Publisher. 


COMING  TO  CALIFORNIA? 

Journalists  are  always  welcome  to  tour 
our  plant  and  discuss  current  or  future 
openings.  We  are  located  in  the  Central 
Valley,  two  hours  drive  from  San  Fran¬ 
cisco,  Monterey  and  Yosemite.  Contact 
Personnel  Department,  Lesher  News¬ 
papers  Inc.,  PO  Box  739,  Merced,  CA 
95341.  (209)  722-1511.  EOE. 


COPY  DESK  EDITOR  -  Five-day  AM 
publication  is  seeking  a  mature  univer¬ 
sal  copy  desk  editor  with  good  editing, 
headline  writing  and  layout  skills.  The 
successful  candidate  will  not  be  afraid 
of  doing  too  much  and  have  an  eye  on 
the  future  as  well  as  the  present.  Send 
resume  with  references  to  George 
Frasher,  Editor,  Leesville  Daily  Leader, 
PO  Box  619,  Leesville,  LA  71496. 


Hitch  your  wagon  to  a 
star.  Let  us  not  fag  in 
paltry  works  which  serve 
our  pot  and  bag  alone. 

Ralph  Waldo  Emerson 


COPY  EDITOR 

The  Lansing  State  Journal  is  seeking 
experienced  copy  editors  to  add  creative 
spark  to  solid  and  experienced  copy 
desk  team.  We  are  looking  for  aggres¬ 
sive  editors  who  want  to  work  hard  and 
move  up  quickly  at  an  award-winning 
newspaper  in  a  vibrant  and  growing 
university  and  state  capital  community. 
Design  skills  a  must,  although  we  won't 
lower  our  high  standards  on  word  edit¬ 
ing.  Technical  savvy  desirable.  Great 
opportunity  for  advancement  with  a 
Gannett  newspaper.  Send  resume  and 
clips  to  Tom  Callinan,  Editor,  The  Lans¬ 
ing  State  Journal,  120  E.  Lenawee, 
Lansing,  Ml  48919. 


COPY  EDITOR/PAGE  DESIGNER 
Immediate  opening  for  a  strong  team 
player  on  a  features  desk  committed  to 
excellence  in  producing  lively  Style, 
Travel,  Food,  Fashion  and  Calendar 
sections  for  the  Houston  Post.  Must 
excel  in  page  design  (color  fronts  and 
inside  pages),  possess  strong  copy¬ 
editing  and  headline-writing  skills,  pay 
attention  to  detail,  have  three  to  five 
years  newspaper  experience.  Competi¬ 
tive  pay.  Send  resume,  samples  of 
headlines,  editing,  color  and  B&W  page 
designs  including  section  fronts  and 
inside  pages,  along  with  three  profes¬ 
sional  references  and  cover  letter  stat¬ 
ing  how  your  abilities  fit  our  needs,  and 
date  of  availability  to:  Lori  Schaeffer, 
Chief,  Features  Designs  and  Editing 
Desk,  The  Houston  Post,  PO  Box  4747, 
Houston,  TX  77210-4747. 


COPY  EDITOR  -  Insightful,  succinct 
editor,  bright  headline  writer  for  copy 
desk  of  83,000-1-  -circulation  and 
growing  Central  California  daily,  just  a 
short  drive  from  the  mountains,  the 
desert  and  the  sea.  Applications  from 
minority  candidates  encouraged.  Send 
detailed  resume  with  references  to  John 
R.  Furtak,  Copy  Desk  Chief,  The 
Bakersfield  Californian,  PO  Box  440, 
Bakersfield,  CA  93302-0440. 


COPY/LAYOUT  EDITOR 
Versatile,  creative  copy  editor  sought  for 
fast-paced  night  desk  at  60,000  circu¬ 
lation  New  Jersey-New  York  metro  area 
daily.  Strong  background  in  handling 
local  news  copy  and  writing  accurate, 
lively  headlines  is  essential.  Applicants 
must  show  an  ability  to  design  news 
pages  on  deadline,  and  be  able  to  step 
into  any  news  desk  slot.  Salary  starts  at 
more  than  $30,000.  Opportunity  for 
advancement.  Send  resume  and  tear- 
sheets  to  Box  3950,  Editor  &  Publisher. 


EDITOR  -  ENVIRONMENTAL 
Growing  business  book  publisher  has  a 
new  position  for  "hands-on"  editor  with 
solid  experience  iri  environmental  or 
government  regulations.  Candidates 
must  have  minumum  of  five  years  edit¬ 
ing  experience  plus  a  successful  track 
record  with  short  deadlines  and 
complex  subject  material.  Please  write 
with  salary  history  to  Publisher,  Busi¬ 
ness  &  Legal  Reports,  Inc.,  64  lA/all  St., 
Madison,  CT  06443. 


EDITORIAL  PAGE  EDITOR 
We  seek  a  person  interested  in  helping 
people  understand  complex  social  and 
political  issues.  Our  editorial  page 
strives  to  reflect  the  values  most  impor¬ 
tant  for  society:  openness  and  fairness. 
Above  all,  we  are  concerned  about  the 
welfare  of  our  community,  especially 
the  vulnerable.  We  affirm  and  celebrate 
community  strength  and  propose  solu¬ 
tions  to  problems.  A  national  survey  has 
identified  the  Messenger  Inquirer 
(33,000  circulation)  as  one  of  the  best 
small  dailies  in  the  nation.  To  apply, 
send  letter,  resume  and  samples  of  writ¬ 
ing  to  John  Hager,  Editor,  Messenger 
Inquirer,  PO  Box  1480,  Owensboro,  KY 
42302. 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 
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EDITORIAL 
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EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EDITOR 

needed  to  layout  and  edit  advance 
pages  and  supervise  newsroom  during 
day  shift  at  growing  16,500  7-day 
paper  in  competitive  market.  Must  have 
editing  experience.  Send  application 
with  salary  requirements  to  Dusti 
Demarest,  City  Editor.  Ypsilanti  Press, 
20  E.  Michigan  Ave.,  Ypsilanti,  Ml 
48198. 


EDITOR/WRITER  WANTED  for  new 
publication  covering  University  of 
Michigan  sports.  Tabloid  will  begin 
pubiication  in  September.  Work  out  of 
Ann  Arbor.  Will  have  limited  duties  for  a 
newspaper  covering  Cincinnati  Reds. 
Excellent  opportunity  for  self-motivated 
individual  who  can  handle  full  range  of 
responsibilities.  Competitive  salary  with 
bonus  plan  tied  to  growth  of  paper. 
Send  resume  to  business  office:  Atten¬ 
tion  Jan  Cheves,  Coman  Publishing 
Company,  PO  Box  2331,  Durham,  NC 
27702. 


EXPERIENCED  COPY  EDITOR  needed 
immediately  by  Golfweek,  "America’s 
golf  r.awspaper."  Central  Florida  head¬ 
quarters  office.  Resume,  references, 
salary  needed  to:  Golfweek,  55O0 
Watkins  Road,  Hanes  City,  FL  33844. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  current/future 
openings  -  editors,  sub-editors,  and 
general  assignment  reporters.  Reply  to 
Western  Newspapers,  PO  Box  1271, 
Yuma,  AZ  85366-1271. 


FEATURE  EDITOR  to  manage  staff  of 
three  plus  freelancers  for  21,000  circu¬ 
lation  daily  with  commitment  to 
community  journalism.  Strong  writing/ 
editing/design  skills,  imagination,  and 
management  ability  a  must.  Good 
salary/benefits  in  a  lively,  attractive 
region.  Send  letter,  resume,  tear  sheets 
and  salary  expectations  to  Jim  Foudy, 
Editor,  Daily  Hampshire  Gazette,  Box 
299,  Northampton,  MA  01061. 


FOOD  EDITOR 

The  Kansas  City  Star  is  looking  for  an 
experienced  journalist  to  write  and 
produce  our  recipe-oriented  food 
section  and  review  restaurants  for  this 
185,000-circulation  PM  daily.  The 
right  candidate  will  have  at  least  five 
years  newspaper  or  magazine  experi¬ 
ence  and  have  demonstrated  an  interest 
in  food  coverage  and  restaurant  review¬ 
ing.  Send  resume  and  samples  of  your 
work  to  Michael  Nelson,  AME/Features, 
The  Kansas  City  Star,  1729  Grand  Ave., 
Kansas  City,  MO  64108.  Minority  appl¬ 
icants  encouraged.  No  phone  calls, 
please. 


FRONT  PAGE  EDITOR 
A  copy  editor  with  news  smarts  and 
design  flair,  feeling  bored  or  stifled  in 
the  newsroom  that  doesn't  reward  talent 
might  find  an  exciting  new  challenge 
witn  this  growing  upper  midwest  daily 
with  full  color  and  a  commitment  to  be 
both  informative  and  fun  to  read.  Send 
cover  letter  and  resume  to  Box  3954, 
Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 

EDITOR  &  PUBLISHER  for  July  8, 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


HEADLINE  WRITER 
The  Rocky  Mountain  News  is  seeking 
the  nation's  best  Headline  Writer.  If 
you  are  not  just  good,  but  very,  very 
good,  and  if  you  have  the  knack  for 
what's  needed  at  a  bright  and  lively  tab, 
please  send  a  letter,  resume  and 
sample  headlines  to  Jay  Ambrose, 
Editor,  Rocky  Mountain  News.  400 
West  Colfax  Ave.,  Denver,  CO  80204. 


INTERNATIONAL  EDITOR 
The  Rocky  Mountain  News  is  seeking  an 
International  Editor  who  will  edit  wires, 
edit  stories,  write  daily  briefs  and  a 
weekly  column  and  manage  a  system  of 
freelance  foreign  correspondents.  The 
ideal  candidates  will  be  an  able  writer 
with  experience  on  copy  desks  and  as  a 
foreign  correspondent.  Please  write,  but 
do  not  call.  Jay  Ambrose,  Editor,  Rocky 
Mountain  News,  400  West  Colfax  Ave., 
Denver,  CO  80204. 


Lifestyle  section  for  45,000-circulation 
daily  seeks  talented  assistant  editor/ 
writer  who  can  handle  gracefully  the 
transition  between  the  two  sets  of 
duties.  Must  write  interesting  copy  on  a 
range  of  topics,  including  food  and 
recipes,  entertainment,  museum  exhib¬ 
itions,  health,  child  care,  fashion,  and 
personality  profiles.  A  lot  of  freedom, 
challenge,  good  pay,  and  benefits  for 
the  right  person.  Send  letter,  resume, 
clips  to  Richard  Tambling,  Living 
Section  Editor,  Journal  Inquirer,  30b 
Progress  Drive,  Manchester,  CT  06040. 


One  should.. .be  able  to 
see  things  as  hopeless 
and  yet  be  determined  to 
make  them  otherwise. 

F.  Scott  Fitzgerald 


MANAGING  EDITOR 
One  of  New  England's  premier  weekly 
newspapers,  seeks  a  vigorous  individual 
to  organize,  develop  and  lead  a 
seasoned  staff.  Must  have  good  writing/ 
editorial  skills,  sound  news  judgment 
and  experience  in  job  layout  and 
graphics  as  well  as  creative  headline 
selection.  As  well,  must  have  a  full 
understanding  of  and  affinity  for 
community  journalism.  Great  career 
opportunity  in  a  quality  setting.  Please 
send  resume,  clips  and  salary  require¬ 
ments  to  Box  3962,  Editor  &  Publisher. 


NEWS  EDITOR 

Medium-sized  daily  newspaper  has 
opening  for  solid  no.  2  person  in  its 
editorial  department.  Responsioility 
includes  working  with  managing  editor 
to  oversee  the  day-to-day  operation  of 
the  department.  Successful  applicants 
will  have  five  to  ten  years  newspaper 
experience  including  some  responsibili¬ 
ty  of  supervising  other  employees.  Send 
resume,  cover  letter,  references  to 
Steve  Walters,  Managing  Editor, 
Temple  Daily  Telegram,  PO  Box  6114, 
Temple,  TX  76503. 


OIL  REPORTER:  Specialized  oil  price 
reporting  service  needs  journalist  to 
cover  crude/products  markets  as  well  as 
write  brief  articles/features.  Good  next 
step  for  junior  business  reporter  with 
grasp  of  commodity  market  basics  and 
international  perspective.  Foreign 
language  skills  useful.  Send  resume, 
salary  history  and  clips  to  Mr.  M.J. 
Strauss,  Bureau  Chief,  Petroleum 
Argus,  4801  Woodway,  Suite  240W, 
Houston,  TX  77056. 
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Our  new  business  reporter  will  get  a 
chance  to  break  new  ^ound.  Mid-sized 
AM  paper  in  Zone  3  industrial  area  is 
expanding  its  business  coverage.  Here's 
your  chance  to  create  a  new  industrial 
beat.  Applicant  should  have  at  least  two 
years  of  business  reporting  experience. 
Send  resume  and  clips  to  Box  3938, 
Editor  &  Publisher. 


PAGE  DESIGNER/COPY  EDITOR 
for  lifestyle  desk  of  24,000  Southern 
California  daily.  Must  have  strong 
design  and  language  skills.  Send  cover 
letter,  resume  and  work  samples  to  Rick 
Rabenau,  Managing  Editor,  The  News 
Chronicle,  PO  Box  3129,  Thousand 
Oaks,  CA  91359. 


PROJECTS  EDITOR 

The  Stars  and  Stripes,  a  135,000 
circulation  daily,  needs  an  assistant  city 
editor,  for  projects  at  its  main  office  in 
Darmstadt,  West  Germany.  We  are  look¬ 
ing  for  a  versatile  editor  who  can  super¬ 
vise  alternating  teams  of  reporters  and 
photographers  on  projects  ranging  from 
in-depth  reports  on  issues  facing 
members  of  the  U.S.  military  communi¬ 
ty  in  Europe  to  special  events  coverage. 

Candidates  must  have  three  years 
general  experience  as  a  reporter  or 
editor  and  two  years  specialized  experi¬ 
ence  on  a  major  metropolitan  daily  or 
wire  service,  supervising  reporters  and 
editing  their  work.  Starting  salary 
$26,261  plus  tax-free  housing  allow¬ 
ance  of  up  to  $12,000  and  benefits. 
Moving  expenses  paid. 

Call  our  New  York  office  (212) 
620-3333,  between  9AM  and  5:30PM 
Monday  through  Friday  for  an  applica¬ 
tion  form.  Return  it  with  resume,  cover 
letter  and  samples  of  your  reporting  and 
editing  to:  European  Stars  and  Stripes, 
Attn:  Civilian  Personnel  Officer,  AFO 
NY  09211-4211.  Applications  must  be 
postmarked  by  24  JLILY  1989. 


REPORTERS  with  daily  hard  news 
experience,  for  the  California,  New  York 
City,  and  Agriculture  desks.  Send  clips, 
letter,  and  resume  to  Rem  Rieder, 
Managing  Editor,  States  News  Service, 
1333  F  Street,  NW,  Washington,  DC 
20004.  EOE.  States  covers  Washington 
with  a  staff  of  50  and  is  distributed  by 
the  New  York  Times  Syndicate  to  200 
newspapers. 


REPORTERS 
COPY  EDITOR 

TLe  Martinsville  (VA)  Bulletin  needs 
one  reporter  to  develop  a  business  beat, 
one  to  cover  county  government,  a  copy 
editor  to  fill  out  4-person  desk.  Experi¬ 
ence  preferred.  Call  Louis  Fryzel  (703) 
666-2660  and  leave  message. 


REPORTER 

11,200  daily  in  NW  Ohio  college  town 
needs  someone  who  will  get  excited 
about  staying  one  step  ahead  of  local 
government  and  business  news. 
Preferred:  some  professional  experi¬ 
ence  and  applicants  from  Ohio  or 
surrounding  states.  Send  letter, 
resume,  clips,  salary  requirements  to: 
John  Kauffman,  Managing  Editor,  The 
Advertiser-Tribune,  PO  Box  778,  Tiffin, 
OH  44883. 


REPORTER 

Amressive  west  Texas  daily,  winner  of  a 
1988  Pulitzer  Prize,  is  building  its 
resume  bank  for  anticipated  opening^ 
for  cityside  reporters.  One  year  experi¬ 
ence  required.  Send  resume,  clips  and 
references  to  M.  Olaf  Frandsen,  Manag¬ 
ing  Editor,  The  Odessa  American,  PO 
Box  2952,  Odessa,  TX  79760. 


REPORTER 

The  Times-News,  a  22,000  7-day 
morning  daily  in  southern  Idaho,  is 
looking  for  a  police  and  criminal  courts 
reporter  for  its  news  staff,  as  well  as  to 
assist  in  general  assignment  and  poli¬ 
tics  reporting. 

Applicants  should  have  hard  news 
reporting  experience  and  familiarity 
with  FOIA  requests,  as  well  as  appropri¬ 
ate  college  training  and  journalism 
experience.  Send  resume  to:  Stephen 
Hartgen,  Managing  Editor,  The  Times- 
News,  Box  548,  Twin  Falls,  ID  83301. 


REPORTER 

The  Second  largest  Jewish  weekly  in 
America  is  seeing  an  experienced 
reporter  to  add  to  its  award-winning 
staff.  Knowledge  of  Jewish  affairs 
essential.  Send  resume  and  non- 
returnable  clippings  to  Alan  Hitsky,  The 
Detroit  Jewish  News,  20300  Civic 
Center,  Southfield,  Ml  48076. 


REPORTER 

Immediate  opening  with  north  central 
Illinois  newspaper  for  general  assign¬ 
ment  reporter.  Prefer  midwest  applicant 
with  daily  experience.  Solid  news  back¬ 
ground  is  essential.  Advancement 
opportunities  with  midwest  newspaper 
group  for  career-minded  journalist. 
Send  resume,  clips  and  letter  to  Manag¬ 
ing  Editor,  The  Times-Press,  115  Oak 
St.,  Streator,  IL  61364. 


REPORTER 

General  assignment  reporter,  entry- 
level  or  with  experience  for  immediate 
opening  with  prize-winning  weekly 
newspaper.  The  Lakeville  Journal  seeks 
an  ambitious  self-starter  with  good  writ¬ 
ing  skills,  productivity  and  the  ability  to 
develop  a  news  territi^.  Understanding 
of  community  journalism  a  must.  Beau¬ 
tiful  surroundings,  good  co-workers  and 
excellent  pay/benefits  make  this  a  truly 
outstanding  opportunity.  Please  send 
clips,  resume  and  salary  needs  to  T.L. 
Maxwell,  The  Lakeville  Journal,  Bisseil 
Street,  Lakeville,  CT  06039.  Or  call 
(203)  435-9873. 


SPECIAL  PROJECTS  EDITOR 

The  Mail  Tribune,  a  30,000  circulation 
Ottaway/Dow  Jones  newspaper,  is  seek¬ 
ing  an  editor  to  oversee  design  of 
special  pages  and  to  coordinate  projects 
and  special  sections.  Applicants  should 
have  at  least  two  years  editing  and 
layout  experience.  Position  involves 
editing  of  copy  and  designing  pages. 
Macintosh  experience  preferred.  Send 
resume  and  samples  of  work  to  Tudy 
Schiveley,  Personnel  Manager,  Mail 
Tribune,  TO  Box  1108,  Medford,  OR 
97501  no  later  than  July  19. 


LAYOUT  EDITORS 

$40,000  a  Year  Plus! 

AMERICA’S  MOST  EXCIT- 
ING  SUPERMARKET 
TABLOID  wants  resumes  for 
talented,  enthusiastic,  dedi¬ 
cated  layout  editors  who  can 
write  razzle-dazzle  headlines. 
We’re  looking  for  people  with 
flair,  flash  and  an  endless  stream 
of  creative  ideas.  We’d  like  sam¬ 
ples  of  your  layout,  headlines 
and  a  resume.  We’re  looking  for 
nothing  less  than  the  best.  Reply 
to  Desk  E,  Weekly  World 
News,  Lantana,  FL  33464.  EOE 


49 


HELP  WANTED 


SPORTS  COPY  EDITOR 
Aggressive,  talented  wordsmith  who 
knows  the  headline  spectrum,  how  to 
get  a  story  to  readable  length,  fights  for 
language  comprehensibility  and  has  the 
perspective  to  recognize  that  some¬ 
times  an  easy  read  does  not  make 
sense.  A  booming  newspaper  in  sports- 
mad  Southern  cfalifornia.  Write  John 
Garrett,  Press-Enterprise,  Box  792, 
Riverside,  CA  92502-0792. 


SPORTS  EDITOR 

Knight-Ridder  newspaper  (24,000 
circulation)  in  hometown  of  Penn  State 
seeks  solid  sports  editor  to  lead  a  five- 
person  staff.  We  are  seeking  a  high- 
energy  idea  person  who  is  super  at  orga¬ 
nizing  and  planning,  and  who  has  a 
strong  commitment  to  giving  readers  a 
rounded  section  of  local  and  wire 
sports.  Send  resumes,  including  a 
sampling  of  writing,  layout,  and  editing 
clips,  to  Bob  Ashley,  Executive  Editor, 
Centre  Daily  Times,  3400  E.  College 
Ave.,  State  College,  PA  16801. 


SPORTS  EDITOR 

Opportunity  for  aggressive,  energetic 
prc'essional  in  highly  competitive, 
sports  crazy  New  York  State  Capital 
Region.  Take  charge,  action-oriented 
personality  a  must.  Above  average  writ¬ 
ing  skills  re9uired.  Broad  minded  view 
of  sports  including  professional, 
college,  scholastics  and  recreational 
necessary.  Creative  ideas  in  section 
covers  and  layout  to  present  a  great  deal 
of  sports  information  in  a  "good  read” 
format  also  required.  Send  resume  with 
writing  and  creative  samples  to;  Kath¬ 
leen  Condon,  Executive  Editor,  The 
Record  Newspapers,  501  Broadway, 
Troy,  NY  12181. 

An  Equal  Opportunity  Employer. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


SPORTS  INVESTIGATIVE  REPORTER 
We're  looking  for  a  reporter  who  can 
handle  game  stories  and  sports  features 
comfortably,  but  who  prefers  to  go  after 
sports  stories  that  have  a  hard  edge  to 
them. 

Years  of  experience  aren't  as  important 
as  the  kind  of  experience.  Your  clips 
should  show  that  you  know  how  to 
pursue  a  paper  trail  and  find  answers  to 
tough  questions.  Send  a  cover  letter 
and  copy  of  your  resume  and  a 
representative  sampling  of  your  work  to 
Dale  Bye,  Executive  Sports  Editor,  The 
Kansas  City  Star  and  Times,  1729 
Grand  Ave.,  Kansas  City,  MO  64108. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaUne.  M^aUneisthe 
newspaper  industry's  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  call: 

800-237-8073 

in  CA:  408-296-7353 


HELP  WANTED 


SPORTS  REPORTER 
Opening  on  a  lO-person  sports  staff  in 
NFL  city.  Wide,  attractive  variety  of 
story  assignments  plus  some  slot 
duties.  Prefer  experience  on  profession¬ 
al  or  college  sports  beats  and  prefer 
desk  experience.  About  five  years  exper¬ 
ience  required.  Opening  available  mid- 
August.  Mail  letter,  clips,  resume  to 
Don  Langenkamp,  Sports  Editor,  Green 
Bay  Press  Gazette,  PO  Box  19430, 
Green  Bay,  Wl  54307-9430.  A  Gannett 
newspaper.  An  Equal  Opportunity 
Employer. 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  news  editor.  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


THE  DALLAS  MORNING  NEWS  has 
opportunities  for  experienced  copy 
editors  on  its  Universal  Desk.  We  are 
looking  for  wordsmiths  who  can  turn  a 
vivid  headline  and  whose  editing  philo¬ 
sophy  focuses  on  content  rather  than 
placement  of  hyphens.  Supervisory 
experience  welcomed.  Resume  to: 

John  Davenport,  News  Editor 
The  Dallas  Morning  News 
Communications  Center 
PO  Box  655237,  Dallas,  TX  75265 


The  San  Antonio  Light  is  hiring  a  page 
designer.  Responsibilities  include 
designing/production  of  featu'e  pages. 
Macintosh,  illustration  skills  preferred. 
Applicants  need  college  degree.  Send 
resumes  and  samples  to  Jeffrey 
Heinke,  San  Antonio  Light  PO  Box 
161,  San  Antonio,  TX  78291. 


WANTED:  EDITOR/WRITER  for  New 
Times  in  Phoenix,  one  of  the  nation's 
largest  weekly  newspapers  and  one  of 
the  Southwest's  most  award-winning 
publications.  Our  140,000  circulation 
paper  prizes  both  investigative  reporting 
and  pop  culture  features.  We  want  an 
idea  person  who's  highly  organized, 
enjoys  the  nuts  and  bolts  of  outting  out 
a  newspaper,  is  skilled  at  editing 
magazine-style  pieces  and  Knows  how 
to  write  a  must-read  story.  Send  clips, 
resume  and  salary  requirements  to 
Editor  Jana  Bommersbach,  PO  Box 
2510,  Phoenix,  AZ  85002. 


WEEKEND  NEWS  EDITOR 
The  Standard-Examiner,  Northern 
Utah's  aggressive  57,000  PM  daily,  has 
an  immediate  opening  for  an  assistant 
news  editor  responsible  for  Saturday 
and  Sunday  AM  editions  plus  general 
copy  desk  work.  Strong  editing,  head¬ 
lines  and  newspage  layout,  solid  news 
judgement  required.  Send  letter, 
resume  and  tearsheets  to  Roger 
Plothow,  Assistant  Managing  Editor,  PO 
Box  951,  Ogden,  LIT  84402.  Phone 
(801)  625-4230. _ 

We're  an  aggressive  twice-weekly  in 
Southern  California  looking  for  skilled 
journalists  who  can  improve  our  cover¬ 
age.  The  pay  is  not  big  but  the  oppor¬ 
tunities  are.  We're  accepting  applica¬ 
tions  from  reporters,  copy  editors,  news 
editors,  feature  writers  and  sports 
writers.  Send  resume/clips  to  The  Cali¬ 
fornian,  PO  Box  970,  Temecula,  CA 
92390. 


You  can’t  expect  to 
win  unless  you  know  why 
you  lose. 

Benjamin  Lipson 


CLASSIFIED  ADVERTISINO 
Order  Blank 


Company. 


Classification _ 

AuthoriiaO  Signatura. 
Copy - 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1, 1989 

LINE  ADS  POSITIONS  WANTED 

1  week  — $6.30  per  line  1  week  —  $3.70  per  line 

2  weeks  — $5.50  per  line,  per  Issue.  2  weeks  —  $3.05  per  line,  per  issue. 
3weeks— $4.80  per  Hne,  per  issue.  3  weeks  —  $2,60  per  iine,  per  issue. 
4weeks  — $4.10perline,  perissue.  4  weeks  — $2.40  per  iine,  per  issue. 

Add  $6.00  per  insertion  lor  box  service.  Add  $4.00  per  insertion  lor  box  service. 


Count  as  an  additionai  Hne  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  TuMday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Paymant  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  date. 

Contnet  rales  »valM>h  upon  nquMt 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

KdUor  ft  Publlsiwr 

11  West  19lh  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 
UBRARY 


HELP  WANTED 
PRODUCTIONITECH 


POSmONS  WANTED 
CIRCULATION 


Experienced  newspaper  librarian 
needed.  Electronic  media  experience 
considered.  Salary  range  $17-20,000. 
Send  resume  to  Chief  Librarian,  The 
Washington  Times,  3600  New  York 
Ave.,  NE,  Washington,  DC  20002. 


_ MARKETING _ 

MARKETING  MANAGER  -  A  national 
sales  organization  is  looking  for  several 
marketing  sales  managers  for  several 
states.  This  person  should  have  excel¬ 
lent  sales  and  organizational  skills. 
Unlimited  potential  and  a  very  good 
ground  floor  opportunity  for  the  right 
person.  Send  resume  to  A.S.N.,  1890 
Crooks  Rd.,  Troy,  Ml  48084. 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER  -  Florida  daily 
newspaper  needs  experienced  photo¬ 
grapher  to  manage  four-person  depart¬ 
ment.  Management  skills  a  must.  Send 
resume  and  references  to  Box  3944, 
Editor  &  Publisher. 


The  Columbia  Daily  Tribune  is  accept¬ 
ing  applications  for  a  photojournalist. 
Only  serious,  experienced  photojournal¬ 
ists  need  apply  to  fill  this  spot  on  our 
nationally  recognized,  award-winning 
daily.  Applicants  are  also  being 
reviewed  for  internships  in  the  photo¬ 
graphy  department.  Send  slide  portfo¬ 
lio,  resume  and  cips  to  Steve  Levin/ 
Chief  Photographer,  Columbia  Daily 
Tribune,  PO  Box  798,  Columbia, 
Missouri  65205  or  call  (314) 
874-6480  tor  more  information. 


PRODUCTIONITECH 

ASSISTANT 

PRESSROOM  SUPERINTENDENT 
Interested  in  moving  up?  Family-owned 
medium-sized  daily  in  zone  2  is  looking 
for  the  right  person  to  fill  this  hands-on 
position.  Ability  to  supervise  employees 
important.  Mechanical/electrical  back¬ 
grounds  a  plus.  Please  send  resume  to 
BOX  3958,  Editor  &  Publisher. 


COMPOSING  SUPERVISOR 
One  of  the  fastest  growing  dailies  in 
Zone  9  is  seeking  the  right  individual  to 
oversee  the  second  shift  operation. 
Must  possess  strong  organizational  and 
leadership  skills  with  a  desire  to 
succeed.  Must  have  five  years  of 
management  experience,  some  college 
helpful.  Don’t  miss  this  opportunity  to 
join  a  dynamic  organization.  Send 
resume  and  salary  history  to  Box  3923, 
Editor  &  Publisher. 


COMPOSING  ROOM  MANAGER 
For  a  weekly  publication.  Must  have  a 
lot  of  experience  in  managing  people. 
Must  be  very  organized,  good  with  sche¬ 
duling,  must  have  an  upbeat  personality 
to  enhance  morale.  Will  be  managing  a 
department  of  18  which  consists  of 
typesetters,  camera  layout,  paste-up, 
computer  graphics,  proofreaders  and 
communicates  with  sales  staff.  Odd 
hours.  $40,000  per  year.  Benefits, 
bonuses.  Zone  9.  Box  3934,  Editor  & 
Publisher. 


Expanding  group  of  Arizona  newspapers 
desires  resumes  for  current/future 
openings  for  press  operators  and  press 
foremen.  Reply  to  Western  Newspapers, 
PO  Box  1271,  Yuma,  AZ  85366-1271. 

HARRIS  SUPERVISOR/MECHANIC 
1372/Sheridan  supervisor  mechanic  for 
busy  7-day,  Zone  2  publication.  We’re 
looking  for  a  "people  person"  with  the 
ability  to  lead  and  train  team  of  opera¬ 
tors.  Good  communication  skills  plus 
desire  to  operate  within  a  team  concept. 
Big  egos  need  not  apply.  Good  compen¬ 
sation  package.  Send  resume  and  cover 
letter  with  salary  history  and  references 
to  Ron  Bieberich,  Capital-Gazette 
Communications,  PO  Box  911,  Anna¬ 
polis,  MD  21404. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791!  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRODUCTION  MANAGER 
The  Michigan  City,  Indiana,  News- 
Dispatch,  (17,000  daily),  is  interview¬ 
ing  for  a  competent  state-of-the-art 
production  manager  who  knows  produc¬ 
tion  from  press  room  to  computer  room. 
Must  be  a  proven  manager  who  leads 
staff  of  25  by  example  and  motivation. 
PC  experience  very  helpful.  Goss  Urba¬ 
nite  experience  preferred.  Excellent 
salary,  fringes,  work  environment, 
community.  Please  send  resume  to 
Joseph  E:.  Mitchell,  The  News- 
Dispatch,  121  W.  Michigan  Blvd., 
Michigan  City,  IN  46360.  Or  Fax  (219) 
872-Kll. 


Small  Alaska  daily  seeks  pressperson 
for  Goss  Community  and/or  sheet-fed 
and  darkroom.  Resume  to  Mike  McCor¬ 
mick,  Daily  News,  Box  7900,  Ketchi¬ 
kan,  AK  99901. 


_ PROMOTION _ 

COPY  WRITER 

One  of  the  fastest  growing  daily  news¬ 
papers  in  Illinois  is  seeking  a  creative 
individual  to  write  award-winning  copy 
for  the  promotion/marketing  depart¬ 
ment.  Put  your  talents  to  work  planning 
and  developing  sales  tools,  posters, 
presentation  and  contest  materials  and 
various  other  promotional  pieces  for  our 
company.  Must  be  able  to  work  well 
under  pressure  and  meet  deadlines. 
Qualified  candidate  should  have  a 
degree  in  marketing  or  communications 
or  several  years  of  experience  doing 
similar  work.  If  you  possess  excellent 
communication  skills,  are  well  organ¬ 
ized  and  can  handle  several  projects 
simultaneously,  send  resume  with 
salary  requirements  to  Employment 
Recruiter,  Daily  Herald,  PO  Box  280, 
Arlington  Heights,  IL  60006. 


PROMOTION  COORDINATOR 
Looking  for  fun  in  the  sun?  Tampa  Bay’s 
largest  newspaper  is  seeking  an  exper¬ 
ienced,  creative,  organized  individual 
with  a  solid  newspaper  background  to 
join  our  team.  Responsibilities  will 
include  a  conceptualization,  coordina¬ 
tion  and  production  of  an  assortment  of 
promotional  ads  and  materials  geared 
for  corporate  use  as  well  as  those  used 
to  support  consumer  marketing 
projects.  The  ideal  candidate  will  be  an 
effective  communicator,  have  strong 
copy  writing  skills,  a  passion  for  perfect 
grammar  and  the  ability  to  handle  many 
different  projects  simultaneously.  In 
addition,  he/she  will  possess  an  under¬ 
standing  of  market  research  and  the 
drive  and  the  energy  to  work  in  a  fast 
paced,  deadline-oriented  environment. 
Good  typing/computer  skills  and  the 
knowledge  of  art  production,  typeset¬ 
ting  and  offset  printing  would  be  advan¬ 
tageous.  This  position  offers  a  competi¬ 
tive  salary  and  an  excellent  benefits 
package  which  includes  profit  sharing, 
tax  deferred  savings,  a  quarterly  cost  of 
living  adjustment,  medical  and  life 
insurance  and  much  more.  Interested? 
Please  send  resume  including  salary 
history  to: 

St.  Petersburg  Times 
Personnel  Department 
490  First  Ave.  South 
St.  Petersburg,  FL  33701 
EOEM/F 


PUBLIC  RELATIONS 

HOW  TO  GET  INTO  PR 
For  details,  send  SASE  to: 

PO  Box  554,  Mundelein,  IL  60060. 


EDITOR  &  PUBLISHER  for  July  8,  1989 


POSITIONS 

WANTED 


ADMINISTRATIVE 

AGGRESSIVE  AND  EXPERIENCED 
HANDS-ON  CFO/CONTROLLER 

With  extensive  computer  background 
(IBM,  Sll  and  other  vendors).  Also 
human  resources  and  office  manage¬ 
ment  experience.  All  phases  of  control- 
lership;  ledgers,  revenue,  expenses, 
and  capital  oudgeting-taxes-payroll-A/ 
P-A/R-credit  and  collections,  etc.  Seek¬ 
ing  position  requiring  broad  technical, 
communications  and  leadership  skills. 
Box  3935,  Editor  &  Publisher. 

President,  Regional  Vice  President  and 
Publisher  positions  held,  22-year  track 
record  of  building  management  teams 
and  providing  “hands-on  leadership  in 
turn  around  and  building  situations, 
experience  includes  dailies  to  60,000, 
multiple  weeklies  to  300,000.  Phone  J. 
Gene  Chambers  (313)  781-2311  or 
write  53212  Sherwood  Lane,  Utica,  Ml 
48087. _ 

PUBLISHER/GM 

Twenty  years  daily  experience,  10  plus 
as  GM.  MBO,  budgets,  profits.  A 
Passion  for  Excellence.  References 
back  claims.  Currently  employed.  Box 
3941,  Editor  &  Publisher. 

PUBLISHER/GENERAL  MANAGER 
Put  16  years  of  successful  ownership- 
management  of  two  weekly  newspapers 
to  v/ork  for  you.  Seeking  new  challenge 
in  Zones  8  or  9.  Community,  quality, 
profit  motivated.  Box  3814,  Editor  & 
Publisher. 


_ ADVERTISING _ 

CLASSIFIED  TELEMARKETING  MGR 
(An  Expert)  A  Trainer,  Team  Builder,  A 
Closer  and  A  Teacher  Of  The  Art  Of 
Closing.  Daily/Weekly  Experience. 
Presently  Employed  NYC.  Box  3939, 
Editor  &  Publisher. 


_ CARTOONIST _ 

EDITORS,  why  waste  1,000  words 
when  this  quick  on  the  "draw"  cartoon¬ 
ist  can  say  it  all  for  you.  Call  Will  at 
O’Toons,  PO  Box  414,  Roseland,  NJ 
07068,  (201)  239-1209.  P.S.  I  will  go 
to  the  outer  limits  in  search  of  an  editor¬ 
ial  cartoonist  position. 


CIRCUUTION  MANAGER  Ten  years 
experience.  Sales  and  Service  expert. 
Worked  for  large  and  small  papers. 
(602)  797-3219. _ 

Circulator,  diversified,  seasoned,  20 
years,  sales  achiever.  (714)  538-3053, 
Box  5302,  Orange,  CA  92613. 


TOP  RATED  Circulation  Manager 
(statistical  documentation  available)  at 
major  metro  is  seeking  position  with 
progressive  newspaper  that  seeks  a 
young,  aggressive,  results-oriented 
manager  who  far  exceeds  company 
goals  through  positive  motivation  and 
development  of  his  staff.  Box  3928, 
Editor  &  Publisher.  Confidentiality 
desired. 


_ EDITORIAL _ 

COPY  EDITOR,  zone  9,8,7,  near  the 
mountains.  Veteran  familiarity  with 
grammar,  AP  style,  libel  law.  First 
Amendment.  Former  top  reporter,  now 
dedicated  wordsmith.  Reputation  for 
flawless  copy,  lustrous  heads,  sound 
ethics,  teamwork.  Enjoy  night  shifts.  In 
confidence:  (206)  527-2749  message. 

Help  me,  help  yourself.  Energetic  editor 
on  best  community  daily  in  state  made 
unwise  move  to  staid  metro.  Seeks 
newsroom  leadership  role  on  mid-size 
paper  that  wants  to  go  places.  Now  in 
Zone  2:  will  move.  Write  Box  3955, 
Editor  &  Publisher. 


JOURNALIST  with  five  years  experience 
seeks  position  on  daily  or  weekly  in  NYC 
area.  Has  written  on  business,  national 
and  foreign  affairs  and  sports.  Experi¬ 
ence  in  production  and  editing.  Call  Joe 
Scotchie  at  (203)  975-7821. 

This  multi-talented  journalist  seeks  to 
join  an  editorial  staff  on  a  large  daily 
newspaper  or  a  magazine.  What’s  your 
offer?  Box  3909,  Editor  &  Publisher. 

YOU  NEED  a  veteran,  award-winning 
editor  with  computer  savvy  for  small, 
medium  daily.  You  just  found  him.  Box 
395^  Editor  &  Publisher. 


PRODUCTIONITECH 

PRESS  FOREMAN  with  fifteen  years 
experience  in  all  phases  of  offset  news¬ 
paper  production.  (Including  Goss 
Metro  and  T.K.S.  Presses).  Places 
strong  emphasis  on  preventative  press 
maintenance,  print  quality,  low  cost, 
and  newsprint  waste  reduction.  Box 
3946,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 

Making  our  voice  heard  for  advertising  freedom 


By  Howard  Bell 

From  a  constitutional  standpoint 
[the  freedom  to  advertise  legal 
products]  is  a  freedom  we  have 
enjoyed  only  the  last  13  years  of  our 
nation’s  history,  and  there  are  those 
in  and  out  of  government  who  would 
like  that  short  run  to  end  soon. 

We  know  that  truthful  advertising 
benefits  both  consumers  and  the  eco¬ 
nomy.  Federal  Trade  Commission 
research  has  shown  that  truthful 
advertising  results  in  lower  prices  for 
comparable  products  and  services. 
We  ^so  know  that  advertising  helps  a 
product  or  service  reach  mass  mar¬ 
kets,  further  reducing  prices.  Adver¬ 
tising  educates  consumers.  It  encour¬ 
ages  product  innovation.  It  is  indis- 
pensible  to  establishing  a  new  busi¬ 
ness,  product  or  service,  and  it  sup¬ 
ports  the  free  press  as  well. 

In  fact,  commercial  speech  is  as 
important  to  our  economy  as  political 
speech  is  to  our  government.  In  his 
1976  opinion  on  the  case  which  recog¬ 
nized  the  First  Amendment’s  protec¬ 
tion  of  commercial  speech  — Virginia 
Pharmacy  —  Justice  Blackmun 
stated,  “I  seriously  doubt  whether 
suppression  of  information  concern¬ 
ing  availability  and  price  of  a  legally 
offered  product  is  ever  a  permissible 
way  for  the  state  to  ‘dampen’ 


(Bell  is  president  of  the  American 
Advertising  Federation.  The  above  is 
excerpted  from  a  speech  he  gave  before 
the  AAF  1989  National  Advertising 
Conference  in  Washington,  D.C.) 
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demand  for  or  use  of  the  product  even 
though  ‘commercial  speech’  is 
involved.  Such  a  regulatory  measure 
strikes  at  the  heart  of  the  First 
Amendment.  This  is  because  it  is  a 
covert  attempt  by  the  state  to  manip¬ 
ulate  the  choices  of  its  citizens,  not  by 
persuasion  or  direct  regulation  but  by 
depriving  the  public  of  the  informa- 
tion  needed  to  make  a  free 
choice  ...” 

Despite  this  clear  interpretation, 
there  are  paternalistic  measures  at  the 
congressional,  state  and  local  levels 
to  shelter  the  public  from  what  the 
proponents  of  these  measures  see  as 
the  evils  of  advertisements.  Alcoholic 
beverages  and  tobacco  advertising 
are  the  current  prime  targets. 


sorship,  plain  and  simple.  There  are 
government  and  private  interests  that 
would  like  to  be  our  censors. 

In  the  case  of  government,  the 
Supreme  Court  in  the  Central  Hudson 
case  established  three  strict  criteria 
which  the  government  must  meet 
before  it  can  censor  truthful  ads. 
First,  there  must  be  a  substantial  gov¬ 
ernment  interest  involved.  Second, 
the  restrictions  must  directly  advance 
that  interest.  Third,  the  restrictions 
must  be  no  more  extensive  than 
necessary  to  advance  that  interest. 

The  data  from  countries  where 
there  are  bans  on  tobacco  advertising 
show  that  consumption  does  not 
decline  and,  in  some  cases,  it  has 
actually  risen.  At  the  same  time,  how¬ 


What  is  really  involved  here  is  censorship,  plain  and 
simple.  There  are  government  and  private  interests 
that  would  like  to  be  our  censors. 


However,  we  cannot  compromise 
on  the  fundamental  right  of  advertis¬ 
ers  to  speak  truthfully  about  their 
products,  or  the  right  of  consumers  to 
receive  that  information  even  if  those 
legal  products  are  not  held  in  favor  by 
the  current  government  or  public  cri¬ 
tics. 

Proponents  of  ad  bans  try  to  frame 
the  issue  in  terms  of  a  speciflc  product 
that  they  feel  is  unique.  The  real  issue 
is  not  a  product’s  uniqueness,  it  is 
freedom  of  speech.  In  fact,  both  the 
ACLU  and  the  Washington  Legal 
Foundation,  organizations  often  with 
opposing  views,  both  support  this 
position. 

If  the  would-be  censors  are  allowed 
to  ban  or  restrict  truthful  ads  for  one 
legal  consumer  product,  I  assure  you 
that  we  will  have  taken  our  first  step 
toward  the  loss  of  commercial  free¬ 
dom  of  speech. 

While  sponsors  of  tobacco  adver¬ 
tising  bans  allege  that  tobacco  is 
unique,  we  know  that  efforts  already 
are  under  way  to  restrict  other  prod¬ 
uct  ads  as  well.  Every  product  is 
unique  in  some  way  —  a  line  cannot 
be  drawn  categorizing  a  single  prod¬ 
uct.  In  the  recent  past,  all  tv  ads 
directed  to  children  have  been  chal¬ 
lenged,  and  now  basic  food  claims  are 
under  scrutiny  by  state  attorneys  gen¬ 
eral  and  others. 

What  is  really  involved  here  is  cen¬ 


ever,  bans  deprive  smokers  of  infor¬ 
mation  they  may  want  —  like  tar  and 
nicotine  content.  In  countries  which 
allow  tobacco  advertising,  consump¬ 
tion  of  low-tar  cigarettes  has 
increased.  In  countries  where  ad  bans 
exist,  high-tar  cigarettes  still  prevail. 

The  unmistakable  message  is 
simply  this:  Ad  bans  don’t  work,  and 
censorship  is  not  the  answer. 

This  year,  congressional  propo¬ 
nents  of  ad  bans  for  tobacco  products 
have  adopted  a  new  strategy.  In  an 
attempt  to  “compromise,”  Congress¬ 
men  Luken  and  Synar  have  intro¬ 
duced  legislation  which  would  impose 
strict  content  control  on  tobacco  ads. 
Their  proposals  would  prohibit  the 
use  of  human  likenesses,  models,  slo¬ 
gans,  scenes  or  colors.  Even  the  type 
size  would  be  dictated.  These  propos¬ 
als  are  no  better  than  a  total  ban. 
Government  dictating  the  content  of 
speech  is  just  as  violative  of  the  First 
Amendment  as  the  government 
silencing  speech.  The  Supreme 
Court,  in  Zauderer  v.  Office  of  Dis¬ 
ciplinary  Counsel,  has  made  it  clear 
that  these  restrictions  are  unconstitu¬ 
tional.  The  court  stated,  “Commer¬ 
cial  illustrations  are  entitled  to  the 
First  Amendment  protections 
afforded  verbal  commercial  speech: 
restrictions  on  the  use  of  visual  media 
of  expression  in  advertising  must  sur- 
(Continued  on  page  43) 


EDITOR  &  PUBLISHER  for  July  8,  1989 


pubVicauo"^ 


Publishers  on  Parade 


Why  did  Reg  Murphy  bring  Parade  to 
The  Baltimore  Sunday  Sun? 


PRESIDED  j^PUBUSHER,Tli«aiU^^  | 


Featured  in  over 300 newspapers 
every  Sunday. 


“Here  at  The  Baltimore  Sun,  we’re  always  eager  to  implement  features 
that  will  make  our  newspapers  more  informative,  more  enjoyable. 

That’s  really  the  best  way  to  attract  new  readers. 

“So  when  Parade  became  available  in  our  market  after  The  News-American 
ceased  publication,  we  had  an  opportunity  to  make  our  Sunday  product 
more  attractive  to  News-American  readers,  our  readers, 
andeveryone  else  who  likes  incisive,  lively  writing  on 
topics  of  interest  nationwide. 

“We’re  particularly  impressed  with  Personality  Parade, 

Intelligence  Report  and  Parade’s  in-depth  human  interest 
stories.  In  short.  Parade  has  proven  to  be  the  perfect 
complement  to  our  locally  acclaimed  Sun  Magazine . 

And  we  don’t  think  it’s  coincidental  that  our  Sunday 
circulation  has  grown  by  57,000  since  adding  Parade.  ” 


When  it  comes  to  producing  tightly  edited,  brightly  written  stories, 
no  one  does  it  better.  From  national  and  foreign  news,  to  sports  and 
commentary,  we  do  the  job  the  way  it  should  be  done.  So  if  you're  tired 
of  slashing  and  cutting,and  recombining  and  polishing,  call  Irwin  Breslauer 
at  (212)  580-8559.  Your  readers  will  be  glad  you  did. 
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